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President’s
Message

National Association of 
Home Builders Forms  
Alliance with Houzz 

Thomas Westerheim

HBA of West Florida to Host Houzz Workshop

The National Association of Home Builders (NAHB) has 
formed a strategic alliance with Houzz Inc., according to 
NAHBNow. The online platform for home building, renovation and design, 
to help home buyers easily identify and connect with NAHB expert home builder, 
remodeler and trade partner members.

As part of the alliance, NAHB members in good standing will have membership 
badges added to their Houzz profile. The 35 million monthly visitors to Houzz 
will have more confidence that they are working with NAHB members who have 
specialized expertise, many of whom have received additional education or profes-
sional designations from NAHB to further their proficiency.

“This strategic alliance will give our members 
more exposure as well as access to the technol-
ogy and tools they need to succeed in the 21st 
century,” said NAHB Chairman Tom Woods 
in announcing the agreement.

NAHB members can visit the Houzz NAHB 
member portal to create or update their free 
professional profiles, which include their veri-
fied NAHB national badge, as well as state and 
local association badges if those HBAs also 
have a Houzz page. Members can also access the Houzz concierge for assistance.

This is an interactive, hands-on workshop, where a Houzz marketing expert will 
work with you side-by-side. Attendees: Bring your personal laptop or tablets for 
this session. You will learn how to create a compelling, complete professional pro-
file for your business on Houzz to promote your brand and help attract new clients. 
Builders, this is a must attend seminar!

By the end of this workshop, you will have a profile that includes the following:
• A well-written description of your business that answers key questions pro-

spective clients will have about you
• Photos of your work that are uploaded and categorized correctly, so that they 

are more likely to appear in search results when homeowners are looking for 
projects like yours

• Requests for reviews of your work from past clients and colleagues so that 
prospective clients can hear from others about the high quality of your work

• In this workshop, we’ll also teach you how to use Ideabooks to effectively 
communicate with your clients to shorten and improve the design process.

  
Requirements To Attend:
• A personal laptop (NO tablet or similar devices…a laptop will work best for 

this session!)
• At least 5 photos of your work on a USB drive or on your laptop
• Your Houzz username and password (if you have not created an account, 

please create one prior to the workshop)

DETAILS
WHAT  

Houzz Lunch and Learn

WHEN 
March 17, 2016

WHERE 
Home Builders Association  

of West Florida office
(Cordova Square, 4400 Bayou 

Blvd., Suite 45)

TIME 
11:00 a.m. – 1:00 p.m.

BRING
Your Laptop (Tablets don’t work 

as well for this presentation)

RSVP
Vicki Pelletier at 476-0318 or 

e-mail: Vicki@hbawf.com
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COVER STORY

How Long Does 
it Take to Build 
a Single-Family 
Home?
The 2014 Survey of Con-
struction (SOC) from the 
Census Bureau shows that the 
average completion time of a 
single-family house is around 
7 months, which usually includes 
around 25 days from authorization to start 
and another 6 months to finish the con-
struction. The timeline from authorization 
to completion, however, is not consistent 
across the nation, depending on the hous-
ing category, the geographic location, and 
metropolitan status. 

Among all the single-family houses com-
pleted in 2014, houses built for sale took 
the shortest time, 6 months to completion 
after obtaining building permits, while 
houses built by owners required the longest 
time, 11.5 months. Single-family homes 
built by hired contractors had around 8 
months from permit to completion, and 
homes built for rent normally needed 
between 9 and 10 months. Compared to 
a prior 2012 analysis, the average permit-
to-completion timespan of single-family 

houses built for sale and for rent was one 
month longer in 2014.

A large proportion of single-family homes 
built for sale and on owners’ land built 
by either owners or contractors began 
construction within the same month 
after obtaining building authorizations. 
However, homes built for rent typically 
had a one-month lag between permits and 
construction start in 2014. 

The average time from authorization to 
completion also varies across the nation. 
The Middle Atlantic division had the 

longest time of 9.5 months, followed by 
New England of 9 months, Pacific and 
East North Central of 8 months in 2014. 
These four divisions all had above aver-
age time from permit to completion. The 
shortest period, 6 months, happened in 
the Mountain division, which also had 
the shortest waiting period from permit to 
construction start.

The metropolitan status indicates how 
long it takes to build a single-family home. 
Houses in metropolitan areas, on aver-
age, took nearly 7 months to completion, 
which was 2 months shorter than those 
in non-metropolitan areas. This pattern 
was quite consistent across the nation, 
except for the Middle Atlantic division 
where the average month to completion 
in metropolitan areas was longer than in 
non-metropolitan areas in 2014.

The SOC also collects sale informa-
tion for houses built for sale, including 
the sale date when buyers sign the sale 
contracts or make a deposit. In 2014, the 
share of single-family sold while under 
construction was almost 70 percent, with 
30 percent even sold before construction 
start and 12 percent sold during the same 
month of completion. The percent of 
single-family houses completed in 2014 
stayed unsold at the first quarter of 2015 
fell to 5 percent from 6 percent in 2012, 
indicating an improving sale market for 
single family homes. 
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COVER STORY

The Consumer Financial Protection  
Bureau (CFPB) has released new  
guidance and resources to help lenders 
properly disclose construction  
loans under the new mortgage  
lending rules enacted in October.

The new rules replaced the Good  
Faith Estimate, the Truth in Lending 
and HUD-1 Settlement Statements  
with CFPB’s new integrated disclosure 
forms, the “Loan Estimate” and the 
“Closing Disclosure.”

The biggest change is that the Closing 
Disclosure must be provided to  
the consumer a full three days prior  
to closing, and if there are certain changes 
during that 72-hour period, the closing 
may be delayed.

CFPB’s online resources can be found: 
www.consumerfinance.gov

DFPB Resources include:
• Construction loan fact sheet. An 

overview of how the integrated dis-
closure rule may be applied.

• Compliance guide. A plain-language 
guide to the new rules in an FAQ 
format which makes the content more 
accessible for industry constituents, 
especially smaller businesses with 
limited legal and compliance staff.

• Guide to forms. Provides detailed, 
illustrated instructions on complet-
ing the Loan Estimate and Closing 
Disclosure.

• Closing fact sheet. An overview of  
the limited circumstances when 
changes to the loan require a new 
three-day review.

• Disclosure timeline. Illustrates the 
process and timing of disclosures  
for a sample real estate purchase 
transaction.

• Integrated loan disclosure forms and 
samples. Downloadable Loan Esti-
mate and Closing Disclosure forms 
in both English and Spanish and 
samples for different loan types.

CFPB will also conduct a series of  
webinars to address implementation of 
the new rule. Please note that registration 
is required to view the recordings. Topics 
include an overview of the rule, frequently 
asked questions, loan estimate form,  
closing disclosure form and implementa-
tion challenges. 

Courtesy of NAHBNow.
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FEATURE STORY

2015 Housing Starts End Year Up 10.8%, 
Permits Up 12%

 Nationwide housing starts increased 10.8% to 1.11 million units in 2015, ac-
cording to newly released figures from HUD and the U.S. Commerce Department. 
Single-family starts posted a yearly gain of 10.4% to 715,000 units.
 “These numbers are in line with what our members are telling us that housing markets are improving, but lot and 
labor shortages continue to be a problem for many builders,” said NAHB Chairman Tom Woods.
 “The gradual increase in housing production for 2015 mirrors our forecast and sets the stage for continued growth 
in 2016,” said NAHB Chief Economist David Crowe. “Strong job growth, rising consumer confidence and pent-up de-
mand will keep housing on an upward trend.”
 In December, single-family starts fell 3.3% to 768,000 units from an upwardly revised November reading of 
794,000 units. Except for November, this was the highest monthly total for single-family housing starts in 2015. Mean-
while, multifamily starts in December fell 1% to 381,000 units.
 Regionally in December, combined single-family and multifamily starts rose 24.4% in the Northeast but fell 
12.4% in the Midwest, 3.3% in the South and 7.6% in the West.
 Overall permit issuance increased 12% to 1.178 million units in 2015. Permit issuance in December fell 3.9% to 
1.232 million units. Single-family permits increased 7.9% to 691,000 units while multifamily permits fell 11.4% to 492,000 
units. 

Courtesy of NAHBNow.
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NAHB NEWS
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next step looms  

in the battle 

for better 
building codes
Imagine if all multifamily builders were 
required to hire a fire watch team to keep 
jobsites safe from fires started by faulty 
equipment, arson or other calamities during 
non-construction hours.

Several advocacy groups are attempting to add more stringent 
provisions, including this one, to the International Building Code 
and other mechanical and plumbing codes. Such provisions would 
significantly increase the cost of construction, and provide little or 
no increased safety or welfare benefits to home buyers and home 
owners.

By adding unnecessarily stringent building codes to the other 
headwinds already slowing industry growth, it’s easy to see why 
there has not been a more robust housing recovery.

After significant delays caused by faulty voting devices last fall 
during public hearings in Long Beach, Calif., the International 
Code Council plans to reopen voting for the 2015 Group A codes 
on Jan. 18 and keep it open until Jan. 24 for those whose votes 
weren’t recorded at the hearings. The results of those votes will 
determine what changes make the final slate.

There’s a lot on the line, and NAHB continues to urge HBA 
leaders and their members to talk to their local building officials.

NAHB will post its Online Governmental Consensus Vot-
ing Guide before the final vote takes place so our members can 
discuss and share with the 6,000 registered governmental voting 
representatives throughout the United States before they cast 
their online ballots Feb. 8-21

Here’s what we are watching:
G162-15 – Horizontal Separation. NAHB wants voters to 
disapprove this proposal that would require a 50-foot separation 
distance from Type V buildings (with light-frame wood construc-
tion) above a horizontal separation to lot lines or adjoining build-
ings on the same lot.

The result: Low-rise wood-frame multifamily and mixed-use 
buildings built atop a concrete or steel “podium” and constructed 
using the International Building Code would have to be built at 
least 100 feet apart from each other – not very plausible for infill 
developments in urban and close suburban neighborhoods.

RM28-15 – Local exhaust system. NAHB seeks disapproval of 
a proposal that would require humidity control on all bathroom 
exhaust fans in all climate zones. This requirement would add un-
necessary costs in areas of the country where excessive humidity 
is not a problem.

G195-15 – Elevators. NAHB urges voters to disapprove of this 
proposed requirement for  a two-way communication system 
for hearing- and speech-impaired users in all elevators, includ-
ing freight elevators and others not accessible to the public. The 
proposal exceeds the ICC A117 standard and federal law, and no 
consensus standard exists for the system detailed in the proposal. 

Courtesy of NAHBNow.
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HBA NEWS

HBA Membership Committee is off to a great 
start under the leadership of Chair Sheila  

Billingham of Fairway Independent Mortgage. 
The Committee is planning on partnering with 

Valpak of the Gulf Coast for an April Membership 
Drive so be on the lookout on how you can  

get involved. 

From left, Julie Jones of CORT Furniture, Ron Robinson of Mobile  
Lumber, Tonya Underwood of Emerald Coast Granite Tile and Glass, 

 Chair Sheila Billingham of Fairway Independent Mortgage, Eva Marsach  
of ServePro of West Pensacola, and HBA Director of Marketing and  

Communication Vicki Pelletier. 
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1. They support the indus-

try at the local, state and 

national levels.

2. They volunteer time, tal-

ent and treasure to help the 

association accomplish its 

goals.

3. They recruit their  

colleagues and business  

contacts to become members.

4. They serve on committees 

and councils gaining valuable 

networking opportunity while 

helping to advance the  

association’s mission.

5. By doing so, you increase 

the value proposition for all 

membership in our HBA.

6. They are strong support-

ers of local and state PACs 

and BUILD-PAC.

7. They are a major source of 

non-dues revenue through  

sponsorships, advertising, 

etc.

8. As industry partners, they 

are a valuable resource for 

business and management 

tips.

9. They are heavily invested 

in your business success:  

You win, they win!

10. Why wouldn’t you do busi-

ness with a member?

T O P  1 0  R E A S O N S 
T O  D O  B U S I N E S S 
W I T H  A N  A C T I V E 
A S S O C I AT E  
M E M B E R

NEXT 
CORNERSTONE 

ISSUE 

To advertise, contact 
Richard Nicholson 

561.843.5857
rknichent@aol.com

rknicholson.com

Get Involved 
in HBA 
Councils 

and  
Committees!

  

  

If you do  
business with 

previous  
members, 

please give 
them  

a call and  
reinforce  

the value of 
membership as 

well as the 
importance of 

Members Doing  
Business with  

Members. 

March
2016

Do 
business 

with 
members!
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It’s More than Just 
Smoke Alarms
The Society of Fire Protection Engineers has 
invited the National Association of Home 
Builders  (NAHB) to write a “Viewpoint” 
article discussing the residential construction 
industry’s view on fire safety.

The piece will run early this year, but we’re 
sharing it in advance with our members.

Home Building and Fire Safety
The National Association of Home Build-
ers is a firm believer in safe, affordable 
homes. Our members have a vested inter-
est in the safety of their products, both 
during the building process and after the 
house becomes someone’s home.

For that reason, home builders are active 
participants in the codes and standards 
development process, helping to make sure 

that each advance in building science and 
technology is weighed for the appropri-
ate balance of safety, efficiency and cost 
to help ensure that each code cycle results 
in advances that improve homes without 
pricing them out of reach.

The home builder acts as a consumer 
advocate, offering counterpoint to code 
change proposals that benefit particular 
brands or products.

And when it comes to advances in fire 
safety technology, our members are proud 
to produce homes built to building codes 
designed to keep their occupants safer 
than homes built in previous generations.

There have been significant improvements 
to the fire safety of homes over the past 
few decades, leading to a dramatic, con-
tinued decrease in fires, injury, death and 
property loss. As fire safety professionals 
know, fire deaths have decreased by over 
60% since 1960 (50% since 1978), while 
the death rate based on population size 
has decreased by well over 70%.

Technological innovations in building 
techniques include advanced heating 
and electrical systems, egress windows, 
hardwired, interconnected smoke alarm 
systems, and fire-resistant materials and 
features like the separation between the 
house and the garage and fireblocking in 
concealed spaces.

When home owners combine these 
advances with proper maintenance, homes 
stay safer. And as more of the existing 
housing stock that doesn’t include these 
improved fire safety features is replaced, 
this trend will continue.
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Why Smoke Alarms Matter
The effectiveness of smoke alarms cannot 
be underestimated. Hardwired, intercon-
nected smoke alarms have been required 
by NFPA 72, National Fire Alarm and 
Signaling Code since 1989, and 
continue to become more ef-
fective with ongoing technical 
advances.

Such improvements include the 
proliferation of 10-year integral 
batteries, which substantially 
lengthen the interval between 
low-battery signals. Batteries 
in these units also cannot be 
used in other devices, which 
eliminates the possibility of the 
battery being removed to power 
other electronic devices.

There is also continued re-
search aimed at improving the 
detection logarithm to greatly 
reduce false alarms from cook-
ing. All these improvements 
are still unfolding, and can 
be expected to further reduce 
the number of fatalities. And 
throughout the country, local 
home building associations 
often work with community 
fire departments on fire safety 
campaigns and to ensure that 
consumers take advantage of 
this life-saving technology by 
conducting awareness campaigns and even 
donating new units.

This education and awareness is vital, 
because the main causes of unintentional, 
non-confined home fires are heating 
equipment and electrical malfunction, 
both primarily associated with older 
homes. New homes are equipped with new 
heating appliances with clearances, vents, 
and chimneys in accordance with current 
codes as well as additional safety features, 
making them more reliable and producing 
a more balanced airflow reducing the need 
for supplemental heaters, which are more 
likely to start a fire.

And FEMA’s report One- and Two-

Family Residential Building Fires (2011-
2013) finds “a strong relationship between 
housing age and the rate of electrical fires 
. . . with housing over 40 years old having 
the strongest association with electrical 
distribution fires. As of 2013, the median 

age of one- and two-family housing was 
over 35 years.”

The report also notes a 2008 study that 
found, “there are three major areas in older 
properties that contribute to compromised 
electrical systems: the effects of aging on 
the wiring itself, misuse and abuse of the 
electrical components, and non-code-
compliant installations.”

Going forward, it is important to carefully 
consider any additional requirements so 
we don’t put safer new homes financially 
out of reach for those households now in 
older dwellings.

It is a sad irony when Americans cannot 
afford to be safe. Families who cannot 
qualify to purchase homes due to the 
increased costs from well-meant, but ex-
pensive and ultimately unnecessary safety 
features will remain in housing that is less 

safe, because it’s built to less stringent code 
requirements. These older homes can have 
outdated appliances, space heaters, faulty 
wiring, or other characteristics that might 
lead to a greater risk of a fire starting, or a 
lack of smoke alarms and egress windows 
installed to today’s codes which increase 
the chances of dying in that fire.

For that reason, we take our code develop-
ment responsibilities very seriously. We 
must ensure that new homes are safe, but 
not just available to the wealthy. 

Courtesy of NAHBNow.
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3 Things Scaring 
Consumers Away 
from Smart-home 
Technology
The January Consumer Electronics Show 
(CES) in Las Vegas put on an impressive 
parade of today’s newest technology, and a 
glimpse of tomorrow’s can’t-live-without  
gadgets. And once again, smart-home technology was on  
full display.
 If CES taught its attendees anything, it’s that there are 
very few things left in the home that can’t be automated or con-
trolled by a smartphone. The technology is certainly remarkable, 
but it remains to be seen when it will really take hold with the 
general public.
 Motion-activated lights and enhanced security systems 
controlled by a single button from a smartphone are among the 
most popular requests received by Ric Johnson, CAPS, DHTI, 
president of Right at Home Technologies, Ltd. in northwest 
Ohio. But he says the smart home is a long ways from becoming 
mainstream.
 “We’re light-years ahead of where we were just five years 
ago, but we’re nowhere near building the kind of home George 
Jetson lived in,” Johnson joked. “There’s a lot of cool things com-
ing out now, but half of these new vendors won’t be in business 
next year because their goal is primarily to attract an investor like 
Google, and not on developing a comprehensive business model.
 “There’s a lot of great ideas floating around, but not a lot 
of traction in selling them,” Johnson said.

 Many consumers are still wary of smart-home technol-
ogy, largely due to concerns regarding price, compatibility and 
above all, security.

Price
Depending on one’s definition of “smart homes,” the techy 
dwellings have existed for years. But these homes—with their 
automated lights, heat, A/C, water, electronics, appliances, and 
security systems—have predominantly been custom builds that 
appeal only to the most affluent buyers.
 These days, the technology is becoming slightly more 
accessible and seemingly essential to the middle-class consumer. 
But the prices for such items are still out of reach for the large 
majority of home owners.

Integration
When it comes to integration, especially for those who invest in 
one smart-home gadget at a time, the device’s ability to com-
municate with all of the other technology is key to smart living. 
Each device needs to communicate using a compatible platform, 
of which several exist, including HomeKit (Apple), Smart Things 
(Samsung), Brillo (Google) and Z-Wave, among others.
 Some devices will work with multiple platforms, but 
many others won’t. Buyers must either commit to one home-tech 
ecosystem, or use different controls for different devices (unchar-
acteristic of a smart home).

Privacy
Perhaps the biggest consumer concern is the unwanted com-
munication. Smart-home technology most often relies on Wi-Fi 
connectivity, and having so many things—especially door locks, 
garage door openers and security cameras—all connected to a 
wireless source raises concerns about security.
 Along those same lines, privacy comes into question 
when using products that can monitor the owner’s in-home be-
havior and possibly share that information with a parent company 
like Google. Any potential invasion of privacy could be enough to 
dissuade many buyers.
 The smart home is a reality for many current home 
owners, but to most people, it still seems more like science fiction. 
That may soon change, but only with further advancements in 
security and more viable price points to reach the middle class. 

Courtesy of NAHBNow.
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NAHB NEWS

NAHB Remodelers  
Chairman Robert Criner 
met with White House  
officials Monday to, 
again, plead the industry’s 
case for a simplified re-
certification process for 
NAHB members and oth-
ers who do work in homes 
with lead paint.

The issue: An estimated 
380,000 remodelers and 
others who must re-up 
their Lead-Safe Certifica-
tions from the Environ-
mental Protection Agency 
to comply with its Lead: 
Renovation, Repair and 
Painting (LRRP) rule are 
staring at some important 
deadlines.

March 31, 2016, marks the 
end of an unprecedented 
extension granted last year 
for some of these remodel-
ers. It’s the deadline by 
which those remodelers 
and other contractors who 
received their EPA Lead-
Safe Certified Renova-
tor certifications on or 
before March 31, 2010, 
must complete a refresher 
training course to maintain 
their status.

After March 31, 2016, the clock 
resumes ticking for the second phase 
of renovators, one day at a time. Those 
who became certified between April 1, 
2010, and March 31, 2011, must  
be re-certified within six years from 

the date they completed the original 
training course.

The extension did not apply to reno-
vators operating under one of the 14 
state-delegated programs.

Complicating matters is the uncertainty 
of regulatory action regarding re-certi-
fication training requirements.

A draft final rule – proposed by the 
EPA and supported by NAHB – to 
remove the hands-on training re-
quirement is pending review by the 
White House Office of Management 
and Budget (OMB). When Criner 
met with OMB officials Jan. 11 in 

NAHB Remodelers Chairman Robert Criner  
meets with White House officials

Washington, D.C., he urged them to 
expedite review and finalization of this 
common-sense improvement to the 
LRRP rule.

Without this regulatory action, the first 
wave of remodelers who received their 
initial certification on or before March 
31, 2010, must renew their EPA Lead-
Safe Certified Renovator certifications 

with in-person refresher training by 
March 31, 2016.

NAHB is in close contact with EPA 
and will inform members immediately 
when the agency issues its final regula-
tion on re-certification training. 

Courtesy of NAHBNow.
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NEW MEMBER PROFILE

Kevin Pulford, 
Vice President of Jones Floor Covering, Inc

Founded in 1950 by Robert L. Jones, Jones 
Floor Covering, Inc. has become the Southeast’s 
premier floor covering dealer. Specializing in 
both commercial and residential sales and ser-
vice, Jones Floor Covering, Inc. offers the most 
extensive product line on the Gulf Coast. Three 

generations of the Jones family, along with over 100 employees, 

are all focused on providing our customers with quality products, 

competitive prices, and professional service before and after the sale. 

From homes to high rises, small businesses to federal contracts, Jones 

Floor Covering, Inc. has the products, knowledge and experience to 

assist you with all of your floor covering needs.

Kevin Pulford, Vice President of Jones Floor Covering, Inc is look-

ing forward to supporting the Home Builders Association of West 

Florida and getting more involved in the building industry. When 

Kevin has some spare time, he enjoys fishing and motorcycles.

Jones Floor 
Covering, Inc.

NATIONWIDE COMMERCIAL FLOORING 
CONTRACTORS
P.O. Drawer 9547
Pensacola, FL  32513
(850) 438-6393  Fax: (850) 438-6399 

Auxiliary Council 
Needs YOU!

The Council is committed 
to making a difference in 

our community by  
contributing to various 

organizations. 

Help us continue to 
make things happen.

mark your 
calendar

For further event details, please visit our website: 
www.westfloridabuilders.com

February 11, 2016
General Membership Meeting - Pensacola Energy

March 16, 2016
General Membership Meeting - Ferguson Enterprises, Inc

March 17, 2016
Houzz University - Lunch and Learn

March 24, 2016
Spring Golf Tournament - Marcus Pointe

Interested in sponsoring a 
General Membership  

Meeting?  
Contact Vicki Pelletier  

at 850-476-0318  
for more information! 

To advertise, call  
Richard Nicholson 

561.843.5857

NEXT  
CORNERSTONE 

ISSUE: 
MARCH 2016

r k n i c h o l s o n . c o m
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Bring a 
friend to 
our next 
meeting!

MEMBERSHIP NEWS

Builder & Developer Members
Acorn Fine Homes, Inc.

Bob Price Jr. Builder Inc.

Coastal Homebuilders, Inc

DC Homes of Pensacola

East Hill Building & Design

Ellzey Construction Co., Inc.

Flynn Built - Flynn Building Specialist

Newman Rodgers Construction, Inc.

Omega Construction & Design, Inc.

Roads, Inc.

Shows Construction, Inc

Westerheim Properties, Inc.

THANKS FOR RENEWING!

Builder & Developer Members 
Campbell Construction & Company LLC
Dax Campbell
P.O. Box 752 Gulf Breeze FL 32561
P: (850) 698-4153

R – Squared Construction
Douglas L. Russell
4175 Brairglen Rd.
Milton, FL 32583
(850) 698-3401
fax (850) 626-0050

Associate Members
Jones Flooring Center
Kevin L. Pulford
3500 N. Palafox St.
Pensacola, FL 32505
P (850) 438-4409

WELCOME NEW MEMBERS

MEMBERSHIP NEWS

Architectural Concepts International LLC
33 SW 12th Way, Boca Raton, FL 33486

Specializing in Car Wash Designs

Licenses: NCARB, Florida
AR-0007424, ID-0003692, CGC-008183

561.613.2488
www.car-wash-architect.com | www.paintconceptsplus.com

For future  
upcoming 

events, please 
see page 7 

or call the 
HBA office at 
850.476.0318 

Associate Members
Advanced Roofing and Waterproofing, LLC

B & C Nursery

Barnes Heating & Air Conditioning, Inc.

Beach Community Bank

City Grocery

Clear Title of Northwest Florida, LLC

Coastal Bank and Trust

Containers, Inc.

Cornerstone Mortgage Solutions, LLC

Dean A. Spencer Engineering, Inc.

Defined Interiors, Inc.

Duggins Services

Geci & Associates Engineers, Inc.

Gulf Breeze Area Chamber of Commerce

Gulf Power

Habitat for Humanity – Pensacola

homeNETservice, LLC

Keith Furrow and Associates Realty

Logan Insurance Agency, Inc.

Panhandle Alarm & Telephone Co., Inc.

Pete Moore Automotive Team

Regions Mortgage / Regions Bank

Reliable Land Title Corporation

Roofers Mart Southeast, Inc.

Ruben Surveying & Mapping

Saltmarsh, Cleaveland & Gund

Simply Blinds, Inc

Summit Bank NA

The Arc Gateway, Inc.

The Boyd Plumbing Company  
Residential, LLC

Underwood-Anderson & Associates, Inc.

United Lighting and Supply Company

Vince Whibbs Automotive Group

Zarahn Insurance Agency Inc.
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Advertiser’s Index
Green Spike  50 Credits
Ricky Wiggins  95.5

Ron Tuttle  95.5

Doug Sprague  84.5

David Holcomb  85

John Harold  76

Kenneth Ellzey, Sr. 65.5

Bob Price, Jr.  55.5

Newman Rodgers IV 53

Life Spike  25 Credits
West Calhoun  48.5

Thomas Westerheim 48

Wilma Shortall  48

Russ Parris  47

Darrell Gooden  41

Eddie Zarahn  41.5

John Hattaway  32

Garrett Walton  30

Doug Whitfield  26.5

Blue Spike   6 Credits
Bill Daniel  23

Keith Swilley  20

Towana Henry  20

Luke Shows  18.5

Steve Moorhead  16.5

Brent Woody  15

Doug Herrick  12.5

Larry Hunter  12.5

Dean Williams  10.5

Bernie Mostoller  10

Doug Henry  10

Kim Cheney    9

In construction, a spike is a steel object 
that is essential to making a building 
strong.  As in construction, the HBA 
of West Florida sees a Spike as some-
one that works to keep our association 
strong.  Spikes work on the recruitment 
and retention of members in addition to 
keeping members active with the associa-
tion.  Anyone is eligible for Spike status.  
On Spike credit is awarded for each new 
member recruited and an additional credit 
is awarded for that new member’s renewal 
on or before their anniversary date.  If you 
help to retain a member, you are eligible to 
receive a half point for each member.  

Spike Club Levels
Spike Candidate  1-5 credits
Blue Spike  6-24
Life Spike  25-49
Green Spike  50-99
Red Spike  100-149
Royal Spike  150-249
Super Spike  250-499
Statesman Spike  500-999
Grand Spike  1000-1499
All-Time Big Spike 1500+

Spike Club Members and their credits 
as of 12/31/15.
Statesman Spike 500 Credits
Harold Logan  510.5

Super Spike  250 Credits
Rod Hurston  410.5

Jack McCombs  288.5

Royal Spike  150 Credits
Ron Anderson  201

Rick Sprague  198.5 

Edwin Henry  197.5

Bob Boccanfuso  161.5

Red Spike  100 Credits
Charlie Rotenberry 149.0

William “Billy” Moore 146.5

Lee Magaha  127.5

Oliver Gore  111.5

Please Support  
Our Advertisers!

INSURANCE & BONDING SOLUTIONS SINCE 1911

Rod Hurston, AAI
Vice President

(850) 444-7613 PHONE
(850) 438-4678 FAX
(850) 217-2737 MOBILE
rhurston@fbbins.com

1701 W. Garden Street • P.O. Box 711, Zip 32591 • Pensacola, FL 32502

Architectural Concepts International, LLC   21
561-613-2488
jrd@paintconceptsplus.com
www.paintconceptsplus.com

Bonded Builders    13
www.bondedbuilders.com
wenzeldo@att.net 
866.440.7271

Fisher Brown Insurance     22
Office 850.444.7613
Cell 850.217.2737
Rod Hurston, AAI
rhurston@fbbins.com

Florida Home Builders Insurance    11
888.513.1222
www.fhbi.com

Gulf Power        Back Cover
877.655.4001
850.429.2761
www.GulfPower.com

Norbord       23
www.norbord.com/na

Pensacola Energy        2
850.436.5050   
www.espnaturalgas.com  

REW Building Materials, Inc.    11
850.471.6291  Office
850.259.7756  Cell
www.rewmaterials.com
bbatting@rewmaterials.com

RKN Publishing & Marketing     12
561.843.5857
rknichent@aol.com
www.rknicholson.com

Tubs & More    12
www.dougstubs.com
800.991.2284
954.423.2250

warren wight creative services     13
407.920.1478
www.warrenworld.com

If you would  
like to join the 

Spike Club  
or Desire  

Additional  
Information, 
please contact  
Vicki Pelletier 

(850) 476-0318
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