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President’s
Message

Taylor Longsworth

“President’s Message” continues on  page 6

The 60th Annual Parade of 
Homes Offers the Best

In New Home Construction 
and Amenities

On behalf of the Board of Directors of the Home Build-
ers Association (HBA), it’s my pleasure to welcome you to 
the 60th Annual Parade of Homes. Every spring, Northwest 
Florida builders are working hard and putting the finishing 
touches on each Parade house. When I drive through a subdivision, it 
is great to see all the trades working on homes. From electricians and plumbers to 
framers and roofers, jobs are being created with each home. According to Northwest 
Florida’s premier economist Dr. Rick Harper, the estimated annual economic impact of 
production of 1,048 new homes per year at the current median price per new home, is 
$201 million in net new local income, along with $23.8 million in taxes and other rev-
enues to local governments. 
This creates 3,722 net new 
jobs in the local economy. 
The shelter industry is 
tremendous economic driver 
for our area and I am proud 
to be a part of it. 

As you may be aware, the 
HBA’s American Dream 
Home, that is usually a 
focal point of the Parade of 
Homes, will be showcased 
in October 6-14, 2018 
for the Fall Showcase of 
Homes. We are looking forward 
to the completion of this home 
that is being built by Alton Lister, 
of Lister Builders, in the gated 
Highlands at the Moors. In its 
place, you will be excited to see 
the Parade’s Showcase Home, 
constructed by Flynn Built, that 
is also located in the Highlands at 
the Moors just off Avalon Blvd. in 
Santa Rosa County. 

I encourage you to visit the 47 
homes scattered throughout Es-
cambia and Santa Rosa counties. 
Special thanks the home build-
ers who have entered homes into the Parade including Aberfeldy Home Construc-
tion, Acorn Fine Homes, Adams Homes of Northwest Florida, Avant-Price Builders 
Group, Classic Homes of Pensacola, Craftsman Homes, D.R. Horton, Flynn Built, 
Henry Company Homes, Holiday Builders, K.W. Homes, Paragon Custom Builders 
Group, Timberland Contractors, WCI Communities and Whitworth Builders.
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The 60th Annual Parade of Homes  
Offers the Best In New Home  

Construction and Amenities 
from page 5

The Parade of Homes is brought to you by the HBA, Flynn Built, Pensacola News Jour-
nal, Pensacola H&G Magazine, WEAR TV 3, WFGX My TV 35, NASH 102.7 and 
Soft Rock 94.1

This year’s Parade is set for May 5 – May 13, with weekend hours from 12:00 p.m. – 
6:00 p.m., and weekdays 3:00 p.m. – 6:00 p.m. 

In closing, there’s never been a better time to buy a home with historically low interest 
rates. Whether you are a potential home buyer or home builder, the Parade of Homes has 
something for everyone.

 For more information go to www.ParadeofHomesPensacola.com. 

“Whether you 

are a potential 

home buyer or 

home builder, 

the Parade of 

Homes has 

something for 

everyone.” 

Thank You to our 2018 Parade 
of Homes Sponsors!
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THE SHOWCASE HOME 
OFFERS DESIGN, INNOVATION, 
LUXURY AND TECHNOLOGY

The 60th Annual Parade of Homes, hosted 
by the Home Builders Association of West 
Florida, is an exciting event for thousands of 
attendees who look forward to touring new 
homes throughout Escambia and Santa Rosa 
Counties. The Parade of Homes, open to the 
public May 5 - May 13, boasts 47 homes in 
all shapes, sizes, colors and prices ranges. 

“The people of Northwest Florida look forward to the Parade 
of Homes every year, said HBA President Taylor Longsworth of 
East Hill Building & Design. “It gives them the opportunity to 
see the latest in new home designs and amenities. “Our housing 
market is very strong and it is certainly one of the top economic 
engines that boosts the Northwest Florida economy.”

The 2018 Showcase Home for the Parade of Homes is built by 
Flynn Built and is located in The Highlands at The Moors, an 
upscale private, gated community – with many perks. This highly 
desirable subdivision is in close proximity to Interstate I-10 in 
Milton off Avalon Blvd. Residents have the luxury of a peaceful 
and quiet country life. The Highlands community offers residents 
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“Our housing market is very strong and it is 
certainly one of the top economic engines that 
boosts the Northwest Florida economy.”
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full access to The Moors’ pool, clubhouse, tennis courts, chil-
dren’s playground and fitness center. In addition to the perks of 
the community, you will especially love the diverse homes that 
line the streets. The established homeowner’s association ensures 
that the upkeep and presentation of the neighborhood will 
always remain immaculate.

This home is the first of its kind, The Edinburgh, which is 
now an optional floorplan offered by Flynn Built. The home is 
“Earth Cents” certified, a Flynn Built standard.

“My vision for this floorplan was to create a spacious family 
home, that really emphasizes on entertaining as well, and I think 
we have done just that” says Blaine Flynn, owner of Flynn Built.

The home boasts 3,435 square-feet of spacious living area with 
four bedrooms and three bathrooms and it doesn’t end there. 
The Edinburgh also features an oversized “bonus room” above 
the three-car garage – think game room, home office, crafting 
space, you name –   your possibilities are endless.

You will be wowed from the moment you walk through the 
beautiful 8-foot doors. You are warmly welcomed into a formal 
dining area, complete with trey ceilings and a butler’s pantry/
coffee bar for preparing and serving – which makes for a handy 
space when you are entertaining. The house offers plenty of 
beautiful, natural light provided by the many large windows sur-
rounding the common areas.

The open floorplan offers a generous living area with a custom 
coffered ceiling, crown molding, and window casings. The gour-
met kitchen is exquisite, boasting double ovens, a walk-in pantry, 
an in-island apron sink, tile back splash, 42” upper cabinets, gran-
ite countertops, pot filler, and under cabinet lighting. This well-
designed kitchen is complete with an adjoining breakfast nook.

One of the many showcases of this home is the luxurious master 
wing. “The master suite in this home is really any home owners 
dream” says Flynn. Easily closed off from the rest of the living 
quarters, the master suite has so much to offer. Upon entering the 
wing, you will be met with a full dressing area complete with a 
bench and hooks for storage adjacent from the spacious walk-in 
closet, which includes a granite countertop island, that you could 
use as an in-closet dresser. The picturesque master bath features a 
free standing, soaker tub sitting in the center of the room along-
side the oversized walk-in shower featuring rain shower heads, 
built in tile shelving, and frameless glass doors. The bathroom 
also features granite countertops and built in tile shelving. Enter-
ing the master bedroom, you will notice tray ceilings and crown 
molding, adding character to the room. There is also a door to 
access the back porch off the master bedroom.

Another outstanding feature of this home is the Mother-In-Law 
Suite. This room can also be closed off from the rest of the living 
quarters with its own private bathroom and even a private entry 
to the garage. This area would be perfect for a mother-in-law, 
guests, or even a college student as it gives the opportunity to 
come and go without going through the rest of the home. Upon 
entering this suite from the garage, is the bathroom – which is 
also great to quickly access while working outside without walk-
ing throughout the home. 

The spacious laundry room is everyone’s dream! It features 
granite countertops with loads of cabinet storage and a sink. The 
three-car garage is complete with finished flooring, painted walls, 

THE SHOWCASE HOME 
OFFERS DESIGN, INNOVATION, 
LUXURY AND TECHNOLOGY

from page 5
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and trim; as well as attic access with pull down stairs, an insulated 
garage door and even a storage closet. This home has a roomy 
covered back porch perfect for entertaining.

Seeing the home, you cannot help but notice the stunning furni-
ture/interior décor selection. Flynn Built was honored to partner 
with the one and only Alyssa Schepper, owner at Alyssa’s Etc., 
to collaborate on this project. We gave her a vision for the home, 
and she brought it to life – going over-the-top to hand select 
each piece to accentuate the homes stunning features. “Partner-
ing with Flynn Built to highlight the beautiful features in the 
Edinburgh has been our pleasure. Decorating and staging homes 
has been a growing passion of mine since opening in 2003. With 
the addition of our ETC store in 2015 and The Refinery last year, 
the options are now truly endless. With over 50,000 square feet of 
furnishings in our three stores, we are sure to have just what you 
need” says Schepper.

Flynn Built is honored to have been selected for this distinction. 
We are a semi-custom home builder serving Escambia, Santa 
Rosa and Baldwin Counties. We have a large selection of floor 
plans that we can modify to make your dream home a reality.

Once you tour “The Edinburgh”, you will see why this home was 
selected as the Showcase Home of 2018’s Parade of Homes. Join 
us to “Experience the Flynn Built Difference” for yourself.

See the Showcase Home, which is  
an EarthCents/Gulf Power home,  

built by Blaine Flynn of Flynn Built,  
at the gated community of  

The Highlands at the Moors.

WHAT: 2018 Parade of Homes 

WHEN: May 5 – May 13 

WHERE: Homes throughout Escambia 
 and Santa Rosa Counties 

MORE INFO: www.ParadeofHomesPensacola.com
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A Message from Marty Rich, HBA Membership Chair

Do Your Part! Participate 
in the HBA’s Membership 
Drive May 15 – June 1, 2018
I have been involved in the Home Builders Association for 
over 20 years. It has been a part of my professional career 
and the friendships I have made have lasted a lifetime. 

As we move forward in 2018, I want to encourage you to participate in the HBA’s 
Membership Drive, set for May 15 – June 1. We currently have over 300 Builder and 
Associate members investing in the future of Northwest Florida, but there are many 
potential members who have not been offered the opportunity to join in our efforts. 

This is your opportunity to do your part to stimulate the growth of your HBA. You will 
be receiving additional information and I ask you to participate… to do your part. I 
look forward to working with you.

How to get involved: Contact HBA Director of Marketing and Communication Vicki 
Pelletier at 850-476-0318 or email: vicki@hbawf.com

From left, Marty Rich of University Lending, Suzanne Spann of Gulf Coast 
Advantage Insurance, Meghan Harrison of McDonald Fleming Moorhead, and 

Tonya Underwood of Emerald Coast Granite, Tile and Glass

The HBA would like to thank 
Tanya and Robert Underwood of 
Emerald Coast Granite, Glass and 
Tile for donating a beautiful piece 
of granite and sink that totally 
transformed the Home Builders 
Association board room kitchen. 
Tanya and Robert have been great 
partners of the HBA for many 
years. Tanya continues her many 
years of service on the Membership 
Committee and we truly appreciate 
their support of the HBA. 

Marty Rich 
HBA Membership Chair
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SPRING GOLF CLASSIC

The HBA 
Appreciates 
It’s Sponsors
EVENT PLATINUM SPONSOR 
Trident Home Loans                   

LUNCH SPONSOR 
Pensacola Ready Mix USA                                                 

GOLD SPONSORSHIPS             
REW Materials 
IBP - Panhandle                           
Truland Homes                   
D.R. Horton  
Builders First Source                         

SILVER SPONORSHIPS             
Fairway Independent Mortgage  
Klumb Forest Products               

HOLE SPONSORS                    
Hancock Bank 
Pensacola News Journal 
Southeast Mortgage 
D.R. Horton 
REW Materials 
Trident Home Loans 
Gulf Coast Advantage Insurance 
IBP-Panhandle                           
Builder’s First Source 
Membership Committee 
Truland Homes                          

TEE BLOCK 
University Lending 
Emmanuel Sheppard & Condon

SPECIAL THANKS FOR  
THE DONATIONS 
Sun Farm – Coastal ICF - for  
providing the bags for your Goodies

Olympus and Gulf Coast Advantage 
Insurance – for providing the Coolers

Jon Pruitt for raising funds for the 
Dunking Booth!

The HBA Golf Tournament  
was a success thanks to the 

leadership of HBA Director 
of Marketing and  
Communications Vicki 
Pelletier. Vicki’s “can do” spirit 
kept everyone organized and her 
efforts created and fun and memo-
rable day. In addition, special 
thanks to key volunteers who 
worked hard to make the HBA’s 
Golf Spring Golf Classic a tre-
mendous success: Bruce Carpenter 

of Home Mortgage of America; 
Meghan Harrison of McDonald 

Fleming Moorhead; Vicki Kitchens 
of Kenmore Direct: Suzanne Spann and 

Mary Weaver of Gulf Coast Advantage 
Insurance, Catherine Foley of Pensacola 

News Journal. Thank you for your tireless efforts. 
The HBA could not have done it with out you. 

TURN THE PAGE FOR MORE PICS!
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1. They support the industry at the 
local, state and national levels.

2. They volunteer time, talent and 
treasure to help the association  
accomplish its goals.

TOP 10 REASONS TO DO BUSINESS WITH AN ACTIVE ASSOCIATE MEMBER
3. They recruit their colleagues & 
business contacts to become members.

4. They serve on committees and 
councils gaining valuable networking 
opportunity while helping to advance 
the association’s mission.

5. By doing so, you increase the value 
proposition for all membership in our 
HBA.

6. They are strong supporters of  
local and state PACs and BUILD-PAC.

7. They are a major source of non-
dues revenue through sponsorships, 
advertising, etc.

8. As industry partners, they are a 
valuable resource for business and 
management tips.

9. They are heavily invested in your 
business success: You win, they win!

10. Why wouldn’t you do business with 
a member?
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Paul E. Stanley
40 N. Palafox Street 
Pensacola, FL  32502

p 850-202-1307

www.thefirstbank.com

Business and Service: 
We are a regional bank with offices in Louisiana, Mississippi, Alabama and 
Florida. Our services range from a full line of consumer and commercial 
deposit products to loans and mortgages for consumers and commercial loans 
for development, construction equipment, inventory and account receivable 
financing.  We have the capacity to be very competitive and very responsive to 
our clients and prospects.

Being a Member: 
I have been involved with the HBA of West Florida eight years before be-
ing transferred away. I know this organization to be community and service 
minded, to lead the effort with governmental issues and the members are 
some of the greatest folks I have met!

Personal Interest: 
I really enjoy playing golf, tennis and hiking. My yellow lab tells me that he is 
my main personal interest. A good book at the beach is hard to beat too.

NEXT CORNERSTONE ISSUE 

June 2018

To advertise, contact 
Richard Nicholson 

561.843.5857 | rknichent@aol.com
rknicholson.com
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Sales & Marketing Chair 
Lindy Hurd welcomes 
attendees at the SMC 
meeting on Social Media 
by Sara Luff, of First 
International Title. The 
SMC continues to provide 
quality educational pro-
grams for the betterment 
of the HBA. 

HBA Cost and Codes Committee, led by 
Chair Doug Whitfield, of Doug Whitfield 
Residential Designer, led a Lunch and Learn 
Meeting with Escambia County Building 
Official Tim Tolbert and Santa Rosa County 
Building Official Rhonda Royals. Mr. Tolbert and 
Ms. Royals gave updates on their respective departments in terms 
of inspections, technology and other building department news. 

Cost and Codes Meeting
“I think today’s meeting was by far the best Q/A session I have 
attended with the HBA and Escambia County,” said Rhonda 
Royals, Santa Rosa County Building Official. “I thought we had 
a lot of great dialogue and I truly believe Tim (Tolbert) and I 
will work hard towards providing consistent information/inspec-
tions/plan review between the two counties for the construction 
industry community.”

The HBA would like to thank Don Suarez and Jill Grove of 
Pensacola Energy for sponsoring the lunch.

Cost and Codes Committee Chair Doug Whitfield 
ask as question at the Lunch and Learn with 
Building Officials. 

Escambia County Building Official Tim 
Tolbert addresses HBA members regarding 
building code issues. 

HBA EO David Peaden with Escambia 
County Administrator Jack Brown at the 
Lunch and Learn with Building Officials. 

Auxiliary Council 

Needs YOU!

The Council is committed 
to making a difference in 

our community by  
contributing to various 

organizations. 

Help us continue to 
make things happen.
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how to make sense of 

the tax law changes
In a series of posts featured 
on the Eye on Housing blog, 
NAHB economists are help-
ing builders and remodelers 
make sense of the changes in 
tax law that resulted from leg-
islation passed in December.

The initial two posts of this Tax Reform 
Toolkit discussed the basics of the pass-
through deduction, or 199A, and how 
those rules apply to high-income taxpay-
ers. Those articles explained how the 
deduction impacts those with incomes of:

1. Less than $315,000 (married filer) or 
$157,500 (single) of taxable income, or

2. More than $415,000 (married) or 
$207,500 (single) of taxable income.

In the first case, the pass-through deduc-
tion is generally about 20% of the taxpay-
er’s qualified business income (QBI). W-2 

wages paid and depreciable assets limit the 
upper-income pass-through deduction, but 
the basics are relatively straightforward.

The latest post about the “phase-in” range 
applies to those who have taxable incomes 
between $315,000 and $415,000 (or half 
of those amounts for 
single filers). Taxpayers in 
this range can be sepa-
rated into two groups:

1. Taxpayers who 
would not qualify for 
the deduction if they 
had made more than 
$415,000/$207,500, and

2. Everyone else

The first group includes 
taxpayers whose busi-
nesses do not pay any 
W-2 wages or have any 
depreciable assets as well 

as those in the business of a “specified 
service” (e.g. attorneys and accountants).

Both groups of business owners can use 
the formulas explained in this Eye on 
Housing post on the basics of the pass-
through deduction, but both groups 
should also look at this detailed explana-
tion of how to calculate when you’re in 
this phase-in range.

The next Tax Reform Toolkit post will 
examine changes to the business interest 
deduction and how it interacts with the 
new depreciation rules. 

Courtesy of NAHBnow.
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Drone Use Among 
Builders Continues 
its Ascent
       A recent NAHB survey discovered that the 
popularity of drones within the housing indus-
try is not only growing — it’s skyrocketing. 
 Two years ago, a similar survey revealed 22% of single-
family builders had used a drone for business purposes. That 
portion has since soared to 46% of builders. 
 The growth comes as no surprise to people like Jim 
Schaefer, owner of RealReach Marketing and Productions in 
Tampa, Fla. His company started flying drones about four years 
ago as an additional marketing tactic to offer his builder/de-

veloper clients. But that “premium” service, which was once a 
standalone product, has since become a standard feature of his 
company’s photography package. 
 “When we started, we were just about the only business 
in Tampa that was [operating drones], mostly because they were 
so expensive at that time,” Schaefer said. “Now, the prices have 
come down considerably and there are tons of people out there 
who are either doing it as a business or amateurs doing it on their 
own.” 
 But even if everyone is doing it, not everyone is doing 
it well. Schaefer says many people underestimate how difficult 
it is to fly a drone, especially when the ultimate goal is to gather 
professional-quality aerial video footage. Even though he’s been 
operating drones for the better part of a decade, Schaefer admits 
it can sometimes be a struggle to get the right shot. And yes, 
there’s the occasional crash, too. 
 He knows several people who own a drone but who ad-
mit they’re too afraid to fly them. Those apprehensions are some-
what justified: Just last week, one of Schaefer’s more expensive 
drones got into a scuffle with a nearby tree and had to be taken in 
for some costly repairs. 
 “There’s a lot of risk involved, and it goes well beyond 
just the potential damage to the drone,” Schaefer said. “It’s not 
uncommon for drones to fall onto cars or damage other property, 
which is why we have a large insurance policy. You never know 
when something like that might happen.” 
 Even if no accidents or injuries occur, a word of caution: 
The FAA regulates the commercial use of drones, and those who 
aren’t properly licensed to operate one could face heavy fines.

Courtesy of NAHBnow.
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HBA works with 
Partners to Address 
Brick Mason Need
Partners came together to address the need 
for skilled brick masons on April 16th at the 
Home Builders Association of West Florida. A 
program is being developed to equip students 
with the skills necessary to find employment 
in the brick mason industry. Determining the best 
models, curriculum, financial aid, funding and implementation 
were discussed. Partners included: Home Builders Association of 
West Florida (David Peaden), Escambia County School District 
Workforce Education (Michelle Taylor), CareerSource Escarosa 
(Michelle Gadsen), Escambia County ( Jack Brown), Pensacola 
State College (Dan Busse, Ruth McKinon), Escambia County 
School District George Stone Technical Center (TJ Rollins, 
Stephen Brooks), ReEntry Alliance of Pensacola - REAP (Vinny 

Whibbs), Masonry Association of North Florida (Al Herndon, 
Donna Hanson), Northwest Florida Brick Layers Association 
(Drew Lenn), Florida Department of Education-Apprenticeship 
Division (Patrick Wright), Acme Brick (Pat Kozma). 

3 Trends 
to Watch 
in Smart 
Lighting
An excellent bellwether for 
advances coming to residen-
tial lighting solutions is the 
biennial Light + Building 
show in Frankfurt, Germany. 
The show — which boasts a staggering 
attendance of 220,000 global visitors — 
exhibits trends in lighting design, electri-
cal systems and building automation.

While the bulk of the exhibitors are 
pitching their wares to commercial 
designers, builders, and architects, much 
of the cutting-edge lighting technology 
on display is also turning up in residential 
builds.

Some takeaways from the March 2018 
show:

LED is here to stay. LED lighting 
has become dominant, overtaking and 

surpassing fluorescent lighting solutions in 
adaptability and aesthetics.

Lutron customer education leader Sam 
Woodward says, “The world of lighting 
very much used to be lamps of known 
fixed sizes, and there are dozens of stan-
dards of shape of lamp. Now those lamps 
would be sitting in fixtures, rudely referred 
to as lamp holders, and the two were very 
closely married. But now, with LED, the 
relationship has changed.”

While on the show floor, Woodward en-
countered “kinds of Möbius-strip-shaped 
LED fixtures — things that were very 
much using three dimensions,” he said. 
The integration of bulb and fixture is lead-
ing to very creative results, he said.

Lighting is now a source of data. Bulbs 
are now capable of collecting information 
about the rooms they light, and using that 
information efficiently. “Light fixtures 
with sensors built in are not all that new, 
but now we have the idea that lighting and 
control systems can extract that data and 
do useful things with it,” Woodard said. 
“Whether that’s showing the occupancy 
of buildings over time, tracking assets or 
movements of people, measuring CO2, or 
temperature, it’s another data collector in a 
given space.”

That data can be used to change lighting 
color or brightness, toggle off or dim lights 

automatically and or send information to 
other systems in the home.

Long live the light switch! While control 
is becoming more  automated, the doesn’t 
mean that the humble light switch will 
disappear tomorrow.

“We have some very, very expensive 
samples that we take along whenever we’ve 
got a meeting with an architect,” said Peter 
Aylett, an integrator with the firm Archi-
media.

“We don’t sell it as a light switch, we sell 
it as just a beautiful thing that sits on the 
wall, and we can match, say, a stone fin-
ish with the light switch. This allows us 
to engage with designers, and talk their 
language,” he said.

“On the residential side, when we’re talk-
ing to folks about lighting control, by far 
the largest part of the conversation is about 
the look and feel,” said Woodward. “It’s 
got to be a conversation that has a very 
comfortable outcome with the clients.”

This NAHBNow guest post is from Ed 
Wenck, content marketing manager for 
CEDIA, the industry association repre-
senting those professionals who manu-
facture, design and integrate goods and 
services for the connected home. 

Courtesy of NAHBnow.
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Bring a 
friend to 
our next 
meeting!

MEMBERSHIP NEWS

Thank You 
For Renewing
ASSOCIATES
Blue Haven Pools
CDC Woodworking
Coastal Pile Driving, Inc
Hiles-McLeod Insurance
Klumb Forest Products
Live Oak Landscape, Inc
Massey Glass LLC
McMahon-Hadder Insurance, Inc.
Navy Federal Credit Union
Paint Mart
Panhandle Elevators, Inc.
Pensacola Ready Mix
Pinnacle Cabinets & Closets, LLC
Smart Bank

BUILDERS
J. Taylor Homes, Inc.
Jerry Morrell Construction, Inc.
Loxley Hawk
MSC of NWF, Inc.
Sprague Construction Co
WCI Communities
Whitworth Builders, Inc.

Architectural Concepts International LLC
33 SW 12th Way, Boca Raton, FL 33486

Specializing in Car Wash Designs

Licenses: NCARB, Florida
AR-0007424, ID-0003692, CGC-008183

561.613.2488
www.car-wash-architect.com | www.paintconceptsplus.com

NEXT CORNERSTONE ISSUE 
June 2018

To advertise, contact Richard Nicholson 
561.843.5857 | rknichent@aol.com

rknicholson.com

New Members Approved by the Board

If you do business with previous members, please  
give them a call and reinforce the value of  
membership as well as the importance of

 
Members Doing Business  

with Members. 

Whitworth Builders 
Tina Peake
105 Auburn Rd.
Fort Walton, FL 32547
P: 850-862-6861

SunTrust Bank
Charles Sherrill 
89 S Alcaniz St
Pensacola, FL 32502
P: (850) 466-4054
www.suntrust.com

CDC Woodworking
Matthew Hinson
101 South Pace Blvd.
Pensacola, FL 32502
P: 850-760-2225
www.cdcwoodworking.com

RedIron Design House
Doug Jolly
16231 North W Street, Ste 10
Pensacola, FL  32505
P: 850-932-8942
www.redirondesign.com
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Advertiser’s Index
Green Spike  50 Credits
Ricky Wiggins  97.5
David Holcomb  90.5
Doug Sprague  86
Kenneth Ellzey, Sr. 69.5
Newman Rodgers IV 59.5
Bob Price, Jr.  57
Russ Parris  53.5
Thomas Westerheim 50.5

Life Spike  25 Credits
West Calhoun  48.5
Wilma Shortall  48.5
Darrell Gooden  45.5
Eddie Zarahn  41.5
John Hattaway  37
Garrett Walton  31.5
Doug Whitfield  29

Blue Spike  6 Credits
Bill Daniel  24.5
Luke Shows  21.5
Keith Swilley  20.5
Towana Henry  20.5
Steve Moorhead  16.5
Brent Woody  16
Larry Hunter  15
Doug Herrick  13.5
Bernie Mostoller  11
Dean Williams  11
Doug Henry  11
Kim Cheney   9.5

In construction, a spike is a steel object 
that is essential to making a building 
strong.  As in construction, the HBA 
of West Florida sees a Spike as some-
one that works to keep our association 
strong.  Spikes work on the recruitment 
and retention of members in addition to 
keeping members active with the associa-
tion.  Anyone is eligible for Spike status.  
On Spike credit is awarded for each new 
member recruited and an additional credit 
is awarded for that new member’s renewal 
on or before their anniversary date.  If you 
help to retain a member, you are eligible to 
receive a half point for each member.  

Spike Club Levels
Spike Candidate  1-5 credits
Blue Spike  6-24
Life Spike  25-49
Green Spike  50-99
Red Spike  100-149
Royal Spike  150-249
Super Spike  250-499
Statesman Spike  500-999
Grand Spike  1000-1499
All-Time Big Spike 1500+

Spike Club Members and their credits 
as of 03/31/2018.
Statesman Spike 500 Credits
Harold Logan  515

Super Spike  250 Credits
Rod Hurston  415
Jack McCombs  293

Royal Spike  150 Credits
Rick Sprague  202
Edwin Henry  198.5
Bob Boccanfuso  162.5
William “Billy” Moore 160

Red Spike  100 Credits
Charlie Rotenberry 148
Lee Magaha  128.5
Oliver Gore  111.5
Ron Tuttle  102

Please Support  
Our Advertisers!

Rod Hurston, AAI
Vice President

(850) 444-7613 PHONE
(850) 438-4678 FAX
(850) 982-7300 MOBILE
rhurston@fbbins.com

19 West Garden Street • Suite 300 • Pensacola, FL 32502

Architectural Concepts International, LLC 21
561.613.2488
www.paintconceptsplus.com
jrd@paintconceptsplus.com

Bonded Builders    23
www.bondedbuilders.com
wenzeldo@att.net 
866.440.7271
800.749.0381 x4700
 
Fisher Brown Insurance  22
Office: 850.444.7613
Cell: 850.982.7300
Rod Hurston, AAI 
rhurston@fbbins.com

Florida Home Builders Insurance  17
888.513.1222
www.fhbi.com

Home Mortgage of America, Inc   14
Office: 850.332.5221
Cell: 850.332.2416
bcarpenter@hmoa1.com

Norbord    Back Cover
www.norbord.com/windstorm

Pensacola  Energy   2
850.436.5050
www.espnaturalgas.com

Rew Building Materials, Inc.  23
850.471.6291, Office
850.259.7756, Cell
www.ecbmfl.com
bbatting@rewmaterials.com

RKN Publishing and Marketing   15
561.843.5857
rknichent@aol.com
www.rknicholson.com

Tubs and More    19
800.991.2284 
www.dougstubs.com

warren wight - graphic designer  14
407.920.1478
warren@warrenworld.com
warrenworld.com

If you would  
like to join the 

Spike Club  
or Desire  

Additional  
Information, 
please contact  
Vicki Pelletier 

(850) 476-0318

INSURANCE & BONDING SOLUTIONS SINCE 1911



May 2018 | www.westfloridabuilders.com 23

https://www.facebook.com/HBAWF

For future upcoming events, please call  
the HBA office at 850.476.0318 
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