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IT'S A WRAP: GOVERNOR SIGNS MAJOR
FHBA PRIORITY BILL CONCLUDING A VERY
SUCGESSFUL 2019 SESSION

Governor Ron DeSantis signed off on the remaining two
Florida Home Builders Association (FHBA) priority bills, bring-

ing a successful 2019 Legislative Session to conclusion. Most impor-
tant to our industry is the signing of HB 7103; the property development bill.

This FHBA priority began as a bill to address inclusionary zoning (price controls).
Under the leadership of House Commerce Chair Mike La Rosa, former Senate President
Tom Lee and FHBA Member, Representative Jason Fischer, the bill quickly morphed to
address several issues important to the home construction industry. Some of the highlights
of this important bill include:

1. Inclusionary Zoning: When local governments mandate inclusion zoning (affordable
housing), developers must be reimbursed at full costs. Such reimbursement may include, but
are not limited to, density bonuses and impact fee waivers.

2. Impact Fee Nexus: Statutorily requiring that impact fees must contain a rational nexus
to the capital improvement being financed, they must be proportional to the project being
financed, and any existed debt paid by an impact fee must have a nexus to the development
or house being built.

3. Timing of Impact Fee Collection: Prohibiting local governments from mandating that
impact fees be collected prior to the issuance of a permit.

4. Waiving Impact Fees for Affordable Housing: Allowing local governments to waive
impact fees for affordable housing.

5. Develop Permit and Orders Approval Time Lines: Requiring local governments to
approve or specify with particularity deficiencies within 30 days; Requires that within 120
days after the county has deemed the application complete, or 180 days for applications that
require final action through a quasi-judicial hearing or a public hearing, the county must
approve, approve with conditions, or deny the application for a development permit or devel-
opment order.

6. Private Provider (Inspector) Audits: Limiting audits of private providers to 4 times per
year, in lieu of some who inspect every project.

7. Comprehensive Plans Honoring Development Orders: Ensuring that newly developed
comprehensive plans honor existing development orders.

8. Prevailing Attorney Fees to Enforce Comprehensive Plans: Adopted a provision
that allows the prevailing party to recover attorney fees in cases filed to enforce
comprehensive plans.

9. Expanding Scope of Private Providers (inspectors): To address the workforce shortage
created by the lack of building inspectors, expanding the scope of private providers so they
can inspect site plans and site engineering work plans.

10. Reduce Local Government Fees When Using a Private Provider: Providing that a local
government cannot charge a duplicative inspection fee when a private provider is used. An
administrative fee may be used.

In addition to HB 7103, Governor DeSantis signed HB 7125, the sentencing
reform bill. Section 19 of this bill will help prosecutors go after those defrauding customers
and tarnishing our profession.

Stay tuned to revisions of FHBA contracts to ensure you comply with new provi-

sions. HB 7125 is not effective till October 1, 2019.

PRESIDENT’S MESSAGE

President’s
Message

“..the bill
quickly
morphed to
address sev-
eral issues
important
to the home
construction
industry”
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EXPO 2019

NEW IDEAS AND INNOVATION
ON DISPLAY AT THE 2019
HOME & PRODUCT EXPO

A much anticipated event for area homeowners and homebuy-
ers, the Home Builders Association of West Florida presents
2019 Home & Product, the Expo, set for August 16-18, at the

Pensacola Bay Center.

Over 20,000 square-feet of building, remodeling, products and services are on
display from over 95 local and regional businesses.

“If you are looking to remodel or if you're thinking about building a new home,
then this is the show for you,” said Expo Show Manager Vicki Pelletier. “In addition,
attendees can learn a lot about new products and services from knowledgeable exhibitors
that will enable them to make wise decisions when it comes to buying products for
their home.”

The Home & Products Expo is a one-stop source for information from air
conditioners, appliances, ICF construction and flooring materials to homes insulation,
energy efficient windows and doors, pool and patio furniture, solar and green products
and services, just to name a few.

“The Expo had built a solid reputation for providing the best in building prod-
ucts and services, said Expo Volunteer Chair Ron Castner of Castner Construction. “For
people interested in reaching building professionals who treat you with courtesy, and will
take time to answer questions, then the Expo is the place to be.”

The Expo is brought to you by the Home Builders Association of West
Florida and sponsored by WEAR TV 3, My 35 WFGX, COX, Pensacola News
Journal, Cumulus Radio, 94.1, NASH FM 102.7, WCOA 1370

For more information, contact the Home Builders Association of West Florida at
476-0318 or go to www.HomeExpoPensacola.com.

Advanced Mutual Promotions
1st Choice Home Improvements
Above and Beyond Custom Cabinets
Absolute Clean HVACLLC
Acorn Fine Homes

ADT Security

Advanced Space Concepts
Alpha Closets & Murphy Beds
Alpha Foundation Specialists
Alyssa’s Etc.

AND Services

ARC Gateway

Auxiliary Power Systems Inc.

B & C Nursery

BackYard Concepts

Bath Fitter

Bay Area Graphice

Better Business Bureau of NW FL
Building Materials Outlet
Cabinets and Floors Inc
Cabinets and Floors Inc
Cabinets and Floors Inc
Cabinets to Go

Central Credit Union of Florida
Chavis - Kitchen Store

Chief Purification, Inc

Closets By Design

Compass Solar Energy

CTG Improvements

Cutco Cutlery

Cutler Heating and Air

DBPR Bureau of Investagation

B RN Expo EXHIBITORS AS OF 7/23/19
Dirt Cheap

Doodlebuggers Service Network

Economy Appliance Heating and Air Lur.lsford AC and Heating
EcoView Windows Doors & Siding Majors Ho‘f‘e.ImPfovemeﬂt LLC
Emerald Coast Utilities Authority Morton Buildings Inc

EnSec Pest & Lawn Mosquito Authority

Mosquito Squad of NW Florida

Escambia Building Department
Northwest Florida Inventory Svcs.

Escambia Housing Finance Authority

Ferguson Enterprise Panhandle Inspection Services
Fireplace Concepts Pensacola Energy

Florida Pest Control ProClean Restoration
FoamSeal Insulation Systems, Inc. Pro-Tech Concrete Coatings
Force Five Walls Reign Wood Design
GraniteWorx Renovation Franchise North America, Inc
Gulf Coast Advantage Insurance Royalzbeauty

Gulf Coast Air Selectricity LLC

Gulf Coast Pool and Spa Sherwin Williams

Gulf Power Sleep Number Pensacola

HBA Green Construction Trades Academy State Farm Insurance John Shaffer Agency
Pine Forest Styling LLC

Home Depot Sut_lFa.rm Energy

Homeshow Mattress Swift Supply

Hometown Contractors Inc TiildIOCk Roofing

Horizon Home Remodeling Inc. Titan S.unrooms

Jones Flooring Center T-Mobile

Kay’s Prestige Kitchen & Bath Tuff Shed

Kitchen Craft of America Vision Auto Glass of Florida
LeafFilter North of Alabama, LL.C Wilserv

Lee Mechanical Window World of Pensacola
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EXPO 2019

Vicki Pelletier Ron Casnter
Expo Show Manager Expo Chairman rm WI

EXPO AWARDS mm

LUNCHEON &
SILENT AUCTION

August General Membership Meeting

Friday, August 16th
11:00 a.m. - 12:30 p.m.

Pensacola Bay Center

Z.
==
- I
)
EE
-
o
EE
[

$20.00 PER ATTENDEE
The first hour will be dedicated to the

Silent Auction and lunch.

We will also present the Outstanding
Exhibit Awards!!

Visit www.westfloridabuilders.com for
a printable RSVP form OR Email
attendee & payment information to

vicki@hbawf.com

SHOW TIMES

FRIDAY, AUGUST 16
1:00 p.m. — 6:00 p.m.
SATURDAY, AUGUST 17
10:00 a.m. — 6:00 p.m.
SUNDAY, AUGUST 18 Home & Product Expo website
12:00 p.m. — 5:00 p.m.

Check out our newly designed

for all the latest information

Free Parkin g including downloadable forms for
Entry fee: $5.00. Kids Free. SPOnSOI'S and Exhibitors!

Sunday only from 3-5 p.m. HOMEEXPOPENSACOLA.COM

Free Admission
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MAKE THE 2019 HOME
& PRODUCT EXPO A
LEARNING EXPERIENGE

By Ron CasTNER

Enter the exhibit area at the 2019 Home &
Product Expo and look around. You'll see
booth upon booth — over 95 of them. It’s easy
to spend your time meandering through an
exhibit hall chatting with friends, and only
occasionally interjecting some purposeful
business with an exhibitor when you happen
upon a booth of particular interest to you.

But there’s another alternative. You can parlay your time in
the Pensacola Bay Center (August 16-18) into a genuine learning and
networking experience. With a little attention to planning, you can get
a tremendous return on the time you
spend there. Here’s how:

* Plan your stops. Pick up a map

of the exhibit area before you begin

browsing. Then identify a selection of

booths that might offer especially use-

ful information.

* Divvy up the work. If you are at-

tending the Expo with a colleague and

you have a lot of booths to visit, split

the booths up between the two of you,

either by interest area or by section.

* Know when to browse. Take the

tempo of the trade show. When exhibit

traffic is light, make your high-priority business-oriented visits. You’ll be
able to spend more time with exhibitors this way. When traffic is heavier,
you can browse through the lower-priority booths more casually.

* Set goals. Decide what you want out of each exhibit even before you
start making the rounds. Do you want help with a thorny service prob-
lem? Want to learn about a new line of products? Want to save money?
Keep these goals in mind as you visit each booth. You might even want
to develop a list of stock questions to ask each exhibitor you visit.

* Understand the goals of exhibitors. They vary. Some exhibitors want
to foster an image or impart positioning statements. Others want to
build prospect lists. Others want to gather qualified leads. You can often
discern an exhibitor’s purpose with a quick glance or a brief conversation.
Ask yourself: is the exhibitor’s goal compatible with yours?

* Stick to your agenda. Approach each booth with your agenda in mind.
Stop, look around, introduce yourself, and then move directly to the busi-
ness at hand.

* Look for the quick message. When you approach a booth, look and
listen for the “quick message” — the exhibitor’s key points. The signs,
posters or demonstrations often display this message at a glance.

* Bring your specs. Bring along specifications for products you'll need
in the months and years ahead. Refer to them when talking to exhibitors
and don't hesitate to pass copies along to exhibitors who may help to fill
your product needs later on.

* Ask for help. Pose questions and problems — perhaps from a ready-
made list to exhibitors. Specifically — ask for help with problems you're
having on the job. They frequently know what’s happening in your
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industry, and can offer valuable
solutions and recommendations.
* Ask for high-value materials.
Wohat relevant brochures, maga-
zine reprints and case studies can
exhibitors give you? If an exhibitor
does not have what you are looking
for, ask him to place your name on
a follow-up call or mailing list.
* Ask about free seminars. Many
exhibitors offer seminars or dem-
onstrations during the convention,
or throughout the year. Ask for
a schedule of events, and note
topics, dates and times that are
right for you.
* Learn about the competition. Chat with exhibitors about the competi-
tion. You might discover clues about their recent successes and problems.
* Let them sell you. When you visit a busy trade show booth, you often
have the opportunity to see the various representatives of various firms in
action — giving information, answering questions, attempting sales, man-
aging the booth — in short, juggling a myriad of details. It’s a great time
to test the capabilities of the exhibitors, the quality of their products, and
their ability to serve you.
* Kick the tires. Participate in demonstrations. Try your
hand at surveys, exercises or evaluations offered by ex-
hibitors. Do you have a product or service suggestions for
an exhibitor? Don't hesitate to throw in your two cents

Ron Casnter
Expo Chairman

before you leave.
* Offer advice. Have you used an exhibitor’s products in
the past? If so, can you offer examples of effective and
ineffective performance? Offer your insights. Exhibitors
take these suggestions very seriously and often forward
them to their home offices.
* Become a customer. If you're pretty sure you're going to
be doing business with an exhibitor, give them whatever
information they need to begin a successful sales relation-
ship — right then and there. This information might
include company background, credit references, products
used now, quantity information and purchasing resources available.
* Evaluate. Make a handwritten note after you leave each exhibit.
Jot down the key points you've learned, product problems you've
encountered, or issues youd like to raise in a return conversation
with the exhibitor.
* Develop company contacts. Exhibitors often know the companies
they represent inside and out. They may be able and willing to furnish
you with the names and telephone extensions of key training, accounting
and technical people in the company. If you’re conscientious in gathering
this information, you can often leave the convention hall with a treasure
trove of new contacts.
* Organize information. Carry a portfolio or bag with pockets so that
you can sort and file printed materials as you receive it. If you indiscrimi-
nately dump everything handed to you in an oversized bag, chances are
most of the material will be too heavy to carry and eventually end up in
a junk pile.
*Talk to other visitors. You can often learn about their needs and prob-
lems, and pick up valuable tips from them. Better yet, you can build new
professional acquaintances that make your job easier over time.
* Look for benefits. Yes you can get free promotional items and refresh-
ments in the convention hall. But look for benefits of lasting value such
as technical literature. Literature can influence your profitability and
offer lasting value long after you return home.

Ron Castner, Chair of the 2019 Home & Product Expo, is a building and

remodeling professional his company, Castner Construction Comparny.



Eyeing Growth,

Moorhead Goes Solo

By WiLL IsErN

grow the group and I want to do it under
a different model than what we've had,” he
said.

One of Pensacola’s
leading real estate attorneys
and general counsel to the
Home Builders Association of
West Florida is striking out
on his own. Steve Moorhead,
founding partner at McDon-
ald Fleming, Moorhead is
leaving the firm to found the
Moorhead Real Estate Law

Gl‘Ollp. Moorhead helped form Mc-
Donald, Fleming, Moorhead in 1988 and
has worked alongside attorneys Bruce Mec-
Donald and Ed Fleming
for the last 30 years.
Now, Moorhead
will head up his own
group maintaining the
same offices and a team
of six attorneys to advise
clients on real estate
law including complex
commercial real estate
transactions, community
association law and real

The Moorhead Real Estate Law
Group will operate from Perdido Key to
Panama City and Moorhead said he'd love
to expand the practice with an office in
the area between Panama City and Destin.
Moorhead said he sees opportunities to
expand the practice in areas where there
is great demand for real estate lawyers.
“We can bring in more attorneys, but we
can also bring in more specialized areas all
centered around real estate that would fill
any voids we have,” he said. “An example
would be environmental law, which is a

Builders Association, Moorhead advises
builders on the many challenges they
might face in dealing with governmental
regulations, like zoning and
building codes, and with the
many documents required to
development residential com-
munities.

“In the development
industry, we run across the situ-
ation where someone may have
the right to do something but
there’s pushback from the com-
munity because they don’t want

it in their backyard,” Moorhead

“In his work with the Home Builders
Association, Moorhead advises builders
on the many challenges they might face in
dealing with governmental regulations, like
zoning and building codes, and with the
many documents required to development
residential communities.”

estate development.

Far from acri-
monious, the parting comes as the logical
next step of Moorhead’s practice and with
the full support of his longtime partners,
he said. “It’s kind of the natural evolution
of our firm,” Moorhead said. “I love those
guys. They’re great lawyers and even finer
people. They’re supportive of me and I'm
supportive of them. We’ll continue to be
friends and we’ll continue to collaborate
with clients. We have different areas of
specialty, so I don’t think we’ll be com-
peting against one another. I just felt like
it was time for me, if I was ever going to
do this, to do it now.” Developing his own
brand, Moorhead said, will allow the new
law group to focus on growth. “I want to

sub-specialty of real estate law. We don't
have anyone in our group who specializes
in environmental law.”

Outside of his daily practice,
Moorhead is also the CEO of Clear Title
of Northwest Florida, a real estate closing
and title company. A separate entity from
his law practice, Clear Title has offices in
Pensacola, Pace and Pine Forest.

Moorhead also serves as Chair-
man of the Board of Directors of the
Greater Pensacola Chamber of Commerce
and General Counsel to the Home Build-
ers Association of West Florida.

In his work with the Home

September 2019

said. “So, we're frequently in-

volved in that kind of thing and

have developed strong relation-
ships with Escambia County, Santa Rosa
County and the City of Pensacola staff to
try and deal with those issues in a smart way.”

Moorhead moved to Pensacola

in the seventh grade and graduated from
Woodham High School. He earned his
bachelor’s degree in accounting from
Auburn University and his juris doctor-
ate from the Cumberland School of Law
at Samford University. He is rated AV
Preeminent by Martindale-Hubbell and
has been named a Florida Superlawyer
nine times since 2008.

Reprinted with permission of Pensacola
Magazine.

RKNICHOLSON.COM
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2019

AMERICAN
DREAM HOME

HBA Truly Appreciates Its Donors

The Home Builders Association of West
Florida and Thomas Home Corpora-
tion would like to thank the business
who contributed to the overall success of
the American Dream Home. If you see
something you like, just find the item on
the below list and contact the donating
company. Tell them you saw their product
or service at the Dream Home... and you
want the same for your home.

SUPER PLATINUM

Thomas Home Corporation

Thomas Henry

3158 Gateway Lane

Cantonment, FL 32533

850-479-9327
www.thomashomescorp.com

Donation: Dream Home Builder and Lot

PLATINUM

Pensacola Energy

Don Suarez and Jill Grove

1625 Atwood Drive

Pensacola, FL 32514

850-436-5050
www.pensacolaenergy.com

Donation: Outdoor Rinnai Tankless Water
Heater, Gas Piping, Marketing

GOLD

Acme Brick Tile & Stone

Jason Hedgepeth

185 Lurton Street

Pensacola, FL. 32505

850-434-0166
www.acmebricktileandstone.com
Donation: Brick, Stone Package, Outdoor
Kitchen

Alpha Closets

Leslie Halsall

6084 Gulf Breeze Parkway, Unit C
Gulf Breeze, FL. 32563
850-934-9130
www.alphaclosets.com

Donation: Closets, Pantry, Shelving

American Concrete

Billy Campbell / Donnie Shear
2866 Hwy 95A North
Cantonment, FL 32533
850-477-0222

Donation: Concrete, Foundation, Footings

Boutwell’s Air Masters

John Boutwell

204 E. Olive Road

Pensacola, FL. 32514

850-969-9711

Donation: HVAC Rheem 17 Seer Dual Fuel
with Zone Control / Installation

Builders FirstSource

Tony Barberi / Brian Richardson

1500 W. Main Street

Pensacola, FL. 32502

850-432-1421

www.bldr.com

Donation: Frame Materials, Doors, Win-
dows, Trim Products

D&M Truss

Steve McGowan

2620 W. Michigan Avenue
Pensacola, FL 32526
850-944-5546
www.dmtruss.com
Donation: Truss Package

Gene’s Floor Covering

Gary Sluder

4021 W. Navy Blvd.

Pensacola, FLL 32507
850-456-3360
www.genesflooring.com

Donation: Carpet, Tile Flooring and
Shower, Setting Material

Installed Building Products

Mike Milner

4206 N. P Street

Pensacola, FL. 32505

850-470-2605

www.IbpPanhandle.com

Donation: Heat and Glo Gas Fireplace, Foam
Insulation, Wall Insulation Bibs, Garage Doors

DREAM HOME DONORS

La-Z-Boy Furniture Galleries

Bess Marks, Associate ASID

5078 Bayou Blvd.

Pensacola, FLL 32503

850-479-9800

www.la-z-boy.com

Donation: Furniture/Home Merchandising

SILVER

Alabama Roofing/Owens Corning/
Union Corrugating

Tony Hadley

17270 Resnik Drive

Robertsdale, AL 36567

251-271-0273

www.alroofing.com

Donation: Owens Corning Duration 50-

year Shingles

B&C Nursery

Calinda McCranie

4523 Chumuckla Hwy.

Pace, FL. 32571

850-995-2677
www.bandcnursery.com

Donation: Landscape Plan/Installation

City Electric Supply

Allen Thompson

3961 Avalon Blvd.

Milton, FL 32583

850-981-1919
www.cityelectricsupply.com

Donation: Wire Boxes, Mini Can Lights,
Switches, Trim Material

Ferguson Enterprises

Cheryl Johnson

8813 Grow Dr.

Pensacola, FLL 32514-7057
251-583-1546
www.ferguson.com

Donation: KitchenAid Appliances

Moen

Russell Adams

25300 A1 Moen Drive

N. Olmstead, OH 44070

850-572-5955

WWW.MOEnpro.com

Donation: Faucets, Pot-Filler, Sinks, toilets,
Showerheads, Tub, Handshower, Rainhead,
Body Sprays, Tile Shower; Vanity Cabinet,
Linen Tower, Make-up Area; Smart Home
Water Monitor, Leak Detection System

continues on page 12
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DREAM HOME DONORS

Nelson Electrical Contractors

Ervin Nelson

6766 Nichols Drive

Milton, FL 32570

850-626-9490

Donation: Electrical Rough In, Trim Out,
Labor/Materials

Ply Gem Windows

Greg Bishop

319 Dividend Dr.

Peachtree City, GA 30269
540-570-0150

www.plygem.com

Donation: 1500 Impact Series, Vinyl
Low E Windows

Poland Drywall

John Poland

3455 Keith Bridge Road
Cumming, GA 30041
800-357-4558

Donation: Drywall Labor/Materials

Superior Granite

Wally Kader

7011 Pine Forest Road

Pensacola, FL 32526
850-941-0270
WwWw.superiorgranite.com
Donation: Kitchen and Bath Granite,
Installation

BRONZE

Andrews Cabinets

Dearl Andrews

4025 Bell Lane

Milton, FL 32571

850-994-0836

Donation: Kitchen/Bath Custom Cabinetry/
Design and Installation

Demilec

3315 E. Division Street
Arlington, TX 76011
888-224-1533
www.demilec.com

Donation: Energy Efficient Spray Foam

EAA Site Contractors
3158 Gateway Lane
Cantonment, FL. 32533
Donation: Lot Clearing

Gulf Coast Building Products

Margaret Spears

3350 McLemore Drive

Pensacola, Florida 32514

850-477-6050

www.gcbp.com

Donation: All Side Vinyl Materials Exterior
Vinyl Products

homeNETservices

Bruce Lindsay

2025 Dovefield Drive

Pensacola, FL. 32534

850-725-9860
www.homenetservice.com

Donation: Surround Sound and Outdoor
audio. URC MX Home Pro Automation
System Structured Wiring

Interior/Exterior Building Supply
John Millican

3331 McLemore Dr.

Pensacola, FL 32514
850-262-8044
www.interiorexterior.net

Donation: Drywall

James Hardie

Ashley Lyttle

809 S. Woodrow Wilson St.
Plant City, FL 33563
850-398-7307
Ashleylyttle@jameshardie.com
Donation: Hardie Siding and Trim

Panhandle Building Materials
Taze Murphy

890 Industrial Court
Pensacola, FLL 32503
850-542-4443

Donation: Shower Doors, Glass

Progress Lighting

Lance Smith

101 Corporate Dr., Ste. LL
Spartanburg, SC 29303

813-951-5765

Donation: Light Fixtures, Ceiling Fans/
Light Kits

REW Materials

Bill Batting

8040 N. Palafox Street

Pensacola, FL 32534

850-471-6291
bbatting@rewmaterials.com

Donation: Drywall & Finishing Materials
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Rinnai America Corp.

Mike Peacock

103 International Dr.

Peachtree City, GA 30269
678-829-1700

www.rinnai.us

Donation: Rinnai Tankless Water Heater

Rosen Materials

Scott Burch

206 W. Herman St.
Pensacola, FLL 32505
850-432-1531
www.rosenmaterials.com
Donation: Drywall

Salter/3 C’s Construction Company
Rosemary Edlund

4512 Trice Road

Milton, FL 32571
850-850-623-0002

Donation: Foundation Fill and
Masonry Sand

Waterworks

Eric Diamond

7219 US 90

Milton, FL 32571

(850) 626-1381
www.waterworkspro.com

Donation: Irrigation Labor/Materials

Wayne Dalton Garage Doors

Jeft Houge

3395 Addison Drive

Pensacola, FL. 32514

850-473-9330
www.wayne-dalton.com

Donation: Wayne Dalton Carriage Style
Garage Doors

Woerner Turf

Jimmy Burnette

PO Box 2016

Foley, AL 36536
251-943-4680
www.woernerturf.com
Donation: Sod/Material

FRIENDS

AD Quina Company
Agnes Quina

1084 Pine Top Lane
Cantonment, FL. 32533
850-712-7590

Donation: Interior Construction Clean



Alston Electric Supply
Dan Drew

4320 N. Palafox Street
Pensacola, FL 32505
850-433-4631

Donation: Lighting Fixtures

Amore Plumbing Company

Gary Johnson

3752 Gardenview Road

Pace, FL 32571

850-994-8814

Donation: Plumbing Rough-In, Trim Out

Archer Exteriors

Bob Phelps

3330 McLemore Dr.
Pensacola, FL. 32514
850-466-2316
www.archerexteriors.com
Donation: Roofing Labor

Barrios Masonry

Yaneth Barrios

1943 Serosa Drive

Navarre, FL. 32566

850-281-6597

Donation: Brick Masonry Installation

Bonded Builders Home Warranty
Doug Wenzel
www.bondedbuilders.com
866-440-7271

Donation: Home Warranty

Brodeur Home Designs
Jessie Brodeur

4300 Bayou Blvd., Ste. 35
Pensacola, FL. 32505
850-377-6612

Donation: Dream Home Plan

Custom Stucco & Stone
Craig Ullrich

10365 Etheridge Road
Pensacola, FL 32507

Donation: Stucco, Stone Labor

George Michael Ziokas

George Ziokas

2805 North R Street

Pensacola, FL. 32505

850-316-7271

Donation: Hardie, Siding, Trim Installation

Joe’s Carpentry Services
Joe Buote

4660 Nottingham Creek Ct.
Pace, Florida 32571
850-292-4955

Donation: Interior Trim Carpentry

Jones Concrete

Regino Quizon

231 N. Old Corryfield Road
Pensacola, FLL 32506
850-384-3697

Donation: Foundation

KJM Land Planning
Daniel Monie

1616 West Avery Street
Pensacola, FL 32501
850-438-0202
Donation: Lot Survey

Massey Services

315 Groveland St.

Orlando, FL 32804

888-262-7739

WWW.Imasseyservices.com

Donation: Termite/Pest Control Treatment

McCullar Cranes
4014 Azure Way
Pensacola, FL. 32507
850-492-9568

Donation: Crane Service

Moorhead Real Estate Law Group
Stephen Moorhead

127 Palafox Place, Suite 200
Pensacola, FLL 32502

850-202-8522
www.moorheadlaw.com

Donation: Legal and Closing Services

Mosquito Squad of Northwest Florida
Paul Caruso

4311 Bayou Blvd., D46

Pensacola, FL. 32503

1-877-SKEETER
www.mosquitosquad.com

Donation: Mosquito Prevention Treatment

Outpost Rentals

Kirk Abrams

1255 West Nine Mile Road

Pensacola, FL. 32534

850-477-2185

Donation: Rental Equipment/Machinery

Panhandle Alarm and Telephone
Bob Vinson

10 Industrial Blvd.

Pensacola, FL. 32503

850-478-2108
www.panhandlesystems.com
Donation: Security System and Cameras

Pensacola Best Construction
Alejandro Maya

7124 Chapel Street
Pensacola, FL. 32534

850-361-5251
Donation: Faming Labor

Pensacola Roofing

Ruben Guy

8115 Mobile Hwy.

Pensacola, FL 32526

850-982-5469

Donation: Metal Roofing Installation

Richard Clarke, LLC

Ricky Clarke

5510 Bradley St.

Pensacola, FLL 32526
850-266-3412

Donation: Vinyl Siding Installation

Thomas Home Corporation Realty
Cathy Edwards

3158 Gateway Lane

Cantonment, FL. 32533
850-479-9327
www.thomashomescorp.com
Donation: Dream Home Listing

Wales Painting

Mark Wales

3350 Molino Road

Molino, FL 32577

850-232-0020

Donation: Painting Labor and Paint

Xtreme Pumping and Septic
Kenneth Burnham

2611 S. Hwy. 29
Cantonment, FL. 32533
850-999-7800

Donation: Portable Toilet

August 2019 | www.westfloridabuilders.com
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If you do business with
previous members, please
give them a call and
reinforce the value
of membership as well
as the importance of

Members Doing
Business
with Members.

14  Home Builders Association of West Florida | August 2019



Membership Profile

Precision Lift Industries, LLC
3605 N. Davis Hwy, Pensacola, FL. 32503

1-877-770-5862 | PrecisionLiftIndustries.com
Sales@PrecisionLiftIndustries.com

HBA NEWS

Pensacola based Residential Elevator, Outdoor
Elevator, Dumbwaiter and Wheelchair Lift man-
ufacturer. Factory direct installation by our highly
experienced licensed professional team in the
surrounding area.

Our products are backed by a two-year warranty
and are engineered to ensure optimal performance,
safety and reliability. Superior quality to include
marine grade aluminum and stainless steel compo-
nents for added corrosion resistance.

Designed, engineered and tested from the ground
up at our facility and then retested by a certified
independent testing laboratory for ETL compli-
ance. We are licensed, insured and adhere to all
strict manufacturing and installation codes. We
stand behind our products with a commitment to
prompt and professional service.

It’s important for us to be a part of the HBA
because of the network opportunities with other
businesses in the area, and to let the local commu-
nity know we are here.

Call us today for a free quote and visit our website
for additional information.
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FEATURE STORY

S8KTV: Are American Homes Ready?

Many tech experts are saying 8K TV dis-
plays — the next level of high definition —
will be superior to even the most elaborate
projection systems. And understandably so:
8K TVs offer four times the pixels of a 4K
TV and 16 times the number of pixels in a

1080p TV.

That doesn’t mean it’s time to get rid of your “old” 4K TV. But
it does suggest a potential shift in how homes today can be
designed to adapt as 8K technology becomes more prevalent in
the near future.

Too Early?

Less than seven years ago, 4K flat panel TV entered the con-
sumer market in the United States. And these days, nearly all
TVs over 50 inches are 4K — even though 4K content is still
relatively limited for many consumers.

So why even consider 8K at this point if 4K is still getting up
to speed? For some, having more pixels and a more powerful
processor to “upscale” lower-definition content will be worth
the upfront cost: many displays range from $5,000 to $13,000

and much more, depending on the size and model.

“Though there’s not much [8K] content out there at present,
8K displays can let 4K content really achieve its full promise,
mainly because of processing speed and pixel density,” says Eric
Bodley of Future Ready Solutions, a Florida distributor of con-
nectivity products. “The enhanced sharpness you'll see on larger
screens can almost take on a three-dimensional, holographic
appearance.”

Build with Future Data Needs in Mind

Currently, 8K content is hard to come by — at least in the
United States. (In late 2018, television networks in Japan
became the first to publicly broadcast 8K channels.) It might be
several years before 8K content becomes more widely available.

Even then, the main challenge may still be transporting such a
large amount of data efficiently enough to render appropriately
for the end user. The issue becomes compounded further as
household data demands continue to rise.

“Data consumption will increase by leaps and bounds in the
very near future,” says Bodley. “And copper wire isn’t going to
be a long-term solution. It’s time to start thinking about fiber
optic cable.”

To increase a new home’s ability to adapt to tomorrow’s da-
ta-devouring technology, Bodley recommends builders consider
installing fiber-optic cable for future use — even if it’s not carry-
ing data now, it likely will very soon.

“I think it’s easy to just take one category cable out and pull at
least a two-strand fiber. Or, if you really want to be future-ready,
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[use] four-strand fiber so you have two for networking and one or
two for AV. That would be an easy, relatively inexpensive way to
hedge your bets on anything you're installing today.”

A primary contributor to this post was Ed Wenck, content
director for CEDIA, the industry association representing those
professionals who manufacture, design and integrate goods and
services for the connected home.

Courtesy of NAHBnow.com

NEXT CORNERSTONE ISSUE

To advertise, contact Richard Nicholson
561.843.5857 | rknichent@aol.com
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NAHB NEWS

Encourage Single-Glose Loans

A final rule by the Rural Housing Ser-
vice (RHS) published July 22 in the Federal
Register will provide increased flexibility for
the agency to facilitate and encourage sin-
gle-close construction loans, which will stim-
ulate new construction, rehabilitation and

homeownership in rural areas.

Single-close construction loans allow the borrower to
get a construction loan and a permanent loan at the same time.
When construction is completed, the loan becomes a traditional
mortgage.

The final rule will ease the financial costs of interim
construction financing for non-depositary lenders (warechouse line
of credit lenders or warehouse lenders) by allowing a temporary
interest rate higher than the permanent note rate for interim
construction financing while removing the requirement for loan
modification or re-amortization once construction is complete.

Warehouse lending is a line of credit given to a loan
originator. The funds are used to pay for a mortgage that a
borrower uses to purchase property. The life of the loan generally
extends from its origination to the time it is sold on the second-
ary market either directly or through securitization.

Additionally, the final rule will allow for the reserve of
regularly scheduled principal, interest, taxes and insurance (PITI)
payments during the construction period. The RHS will also al-

low single-close loans to be used for the rehabilitation of existing
dwellings upon their purchase and eliminate maximum interest
rate cap requirements for all single-family home loans. The final
rule goes into effect on Aug. 21, 2019.

For more information, contact Curtis Milton at

800-368-5242 x8597.
Courtesy of NAHBnow.com

Trump Signs Bill Into Law that Abolishes VA Loan Limits

President Trump has signed a
veterans health bill into law that

also abolishes the conforming loan limits
on VA loans beginning Jan. 1, 2020 for
veterans who do not have an outstanding
loan guaranteed by the Department of
Veterans Affairs.

The VA limit is based on Fannie Mae
and Freddie Mac’s conforming loan limit,
which is $484,350 in most counties. The
Blue Water Navy Vietnam Veterans Act
allows home buyers to borrow above this
cap without any down payment. Addi-
tionally, the bill removes the cap on the

amount the VA will guarantee, which is
25% of the conforming loan limit. This
change allows the VA to guarantee 25% of

the full loan amount for all loans.

The Congressional Budget Office esti-
mates that VA would guarantee about $5
billion worth of additional loans a year
under this provision.

The bill also temporarily raises fees on

some VA home loans by 15-30 basis points.

The primary focus of the legislation ex-
tends disability compensation to Vietnam
Wiar-era veterans who were exposed to
Agent Orange.

For more information, contact Curtis

Milton at 800-368-5242 x8597.

Courtesy of NAHBnow.com



HBA NEWS

TOP 10 REASONS
TO DO BUSINESS
WITH AN ACTIVE
ASSOCIATE
MEMBER

1. They support the industry at
the local, state and national
levels.

2. They volunteer time, talent
and treasure to help the asso-
ciation accomplish its goals.

3. They recruit their
colleagues and business
contacts to become members.

4. They serve on committees
and councils gaining valuable
networking opportunity while
helping to advance the
association’s mission.

5. By doing so, you Increase the
value proposition for all mem-
bership in our HBA.

6. They are strong support-
ers of local and state PACs and
BUILD-PAC.

7. They are a major source of
non-dues revenue through
sponsorships, advertising, etc.

8. As Industry partners, they
are a valuable resource for
business and management tips.

9. They are heauvily invested In
your business success:
You win, they win!

10. Why wouldn't you do business
with 3 member?

September 2019

RKNICHOLSON.COM
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FEMA NEWS

New FEMA Risk Rating

2.0 to Determine
Flood Insurance Rates

The Federal Emergency Management Agency
(FEMA), which oversees and implements the
National Flood Insurance Program (NFIP),
has initiated a long-term effort to transform
the program to make it more consumer
friendly and better reflect the actual risks
properties face.

Through the new framework,
known as Risk Rating 2.0, FEMA
intends to create a more accurate
and fair calculation of struc-
ture-specific risks and improve the
policy application process — efforts
that it hopes will compel more
home owners to purchase flood
insurance.

What this will ultimately mean is
that FEMA is going to reassess the
factors it looks at when calculating
flood insurance rates. The shift will
move the NFIP from the current
practice, which looks at risk across
a broad band associated with flood
zones and categories of properties
to create an individualized picture
of each property’s risk.

Information used to determine the new rates will include prop-
erty-specific information, such as distance to the coast or other
water source, exposure to different types of flood risk, and cost to
rebuild the home, among others. All existing statutory and regu-
latory requirements, including rate caps on premium

increases, will remain in effect; but in the end, some rates will go
up, and some will go down.

A likely scenario could be as follows: Two homes are located in a
100-year flood plain. The first home sits at the landward edge of
the zone and faces a low risk from inland flooding and/or storm
surge. The second home, located closer to the flooding source,
faces a higher risk from both outcomes.

Under the current system, each home owner would pay the same
premium regardless of relative flood risks. Under Risk Rating
2.0, the first home owner will likely see their premium fall and
the second home owner will face a premium hike. Because the
program is still under development, however, it is uncertain how

any given property might be affected.

NAHB staff continues to work with FEMA to obtain more

information on the extent of the rate changes, how the program
will account for mitigation in calcu-
lating risk, if there will be any other
changes from current practices, and
how information about Risk Rating
2.0 will be communicated to build-
ers, home owners and others.

The program will be rolled out in
stages beginning with single-fam-
ily dwellings. While preliminary
announcements regarding the pro-
gram have begun this year, the new
rate schedule is not expected to be
published until April 2020 and will
not take effect until October 2020.
Multifamily properties are expected
to be addressed in 2021.

For more information — including

FAQs developed by FEMA — visit
NFIP Transformation or contact Tamra Spielvogel at NAHB at
800-368-5242 x8327.

NAHB will be working with FEMA staff to develop indus-
try-specific briefings and resources in the coming months. Please
continue to look to NAHBNow for further updates as they occur.

Courtesy of NAHBnow.com

Friday, August 16th

1:00 p.m. - 6:00 p.m.

Saturday, August 17th
10:00 a.m. - 6:00 p.m.

Sunday, August 18th

FREE Parking

Ereefadmission
onfSundayifrom
3:00/pm}-15:00]pm

12:00 p.m. - 5:00 p.m.

Entry fee: $5.00 (718 & Under FREE)

Information & $2 off Coupon Available at:

BensacolalBayiCentery
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MEMBERSHIP NEWS

Trank You

Bring @ friend For RENEWING

lo our

meeling! ASSOCIATES

AVS Systems

BCC Waste Solutions
Bluelinx Corporation

Doug Whitfield Residential
Designer, Inc.

Emmanuel, Sheppard & Condon
Force 5 Walls, Inc.

James Hardie

Majors Home Improvement
McElhany Electric Co., Inc.
Mobile Lumber & Millwork
Panhandle Grading & Paving, Inc.

Pensacola Glass Company

Pensacola News Journal
If you do business with previous o .
. upreme Lending
members, please give them a call and
The Arc Gateway, Inc.

reinforce the value of membership as
well as the importance of The Boyd Plumbing Company
Residential, LL.C

Membe_rs Doing Business e
Wlth Membe rs- Gulf Coast Construction of

NWFL, Inc.

Joe-Brad Construction, Inc.
INSURANCE & BONDING SOLUTIONS SINCE 1911
Sailwind Construction, Inc.

Southland Builders, Inc.

Urban Infill Corporation

(850) 444-7611 DIRECT
(850) 525-1237 MOBILE
(850) 438-4678 FAX
cthomas@fbbins.com

Chris Thomas
Business Insurance
Consultant

19 West Garden Street « Suite 300 * Pensacola, FL 32502
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In construction, a spike is a steel object
that is essential to making a building
strong. As in construction, the HBA

of West Florida sees a Spike as some-
one that works to keep our association
strong. Spikes work on the recruitment
and retention of members in addition to
keeping members active with the associa-
tion. Anyone is eligible for Spike status.
On Spike credit is awarded for each new
member recruited and an additional credit

is awarded for that new member’s renewal
on or before their anniversary date. If you
help to retain a member, you are eligible to
receive a half point for each member.

Spike Club Levels

Spike Candidate
Blue Spike

Life Spike

Green Spike

Red Spike

Royal Spike

Super Spike
Statesman Spike
Grand Spike
All-Time Big Spike

1-5 credits
6-24
25-49
50-99
100-149
150-249
250-499
500-999
1000-1499
1500+

Spike Club Members and their credits

as of 06/30/2019.
Statesman Spike
Harold Logan

Super Spike
Rod Hurston
Jack McCombs

Royal Spike

Rick Sprague

Edwin Henry
William “Billy” Moore

Bob Boccanfuso

Red Spike
Charlie Rotenberry
Oliver Gore

Ron Tuttle

22

500 Credits
517.5

250 Credits
420.5
296

150 Credits
204

199

167

163.5

100 Credits
148

111.5

104

Green Spike 50 Credits
Ricky Wiggins 99.5

David Holcomb 93

Doug Sprague 86

Newman Rodgers IV 80

Kenneth Ellzey, Sr. 77.5
Russ Parris 65
Bob Price, Jr. 58

Thomas Westerheim 53

Life Spike 25 Credits
Wilma Shortall 50

Darrell Gooden 48

Bill Daniel 40.5

John Hattaway 39

Doug Whitfield 34

Garrett Walton 32

Blue Spike 6 Credits
Luke Shows 23.5

Keith Swilley 20.5

Steve Moorhead 20.5

Brent Woody 19

Larry Hunter 16.5

Doug Herrick 14.5

Karen Pettinato 17

Dean Williams 11

Doug Henry 11.5

Kim Cheney 10

If you would like to join the Spike
Club or Desire Additional
Information, please contact
Vicki Pelletier - (850) 476-0318

ADVERTISER’S INDEX

ghaClosets , Cabinetry, & Murphy Beds 23
084 Gulf Breeze Highway

Gulf Breeze, FL

850.934.9130

www.AlphaCloset.com

Architectural Concepts International, LLC 22
561.613.2488

www.paintconceptsplus.com
jrd@paintconceptsplus.com

Bonded Builders 14
www.bondedbuilders.com
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800.749.0381 x4700

Fisher Brown Insurance 21
0 850.444.7611

¢ 850.525.1237

Chris Thomas

Business Insurance Consultant
cthomas@fbbins.com

Florida Home Builders Insurance 15
888.513.1222
www.fhbi.com

Home Mort%age of America, Inc 10
0 850.33

¢ 850.332.2416

bcarpenter @hmoal.com
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www.norbord.com/windstorm

Back Cover

Pensacola Energy 2
850.436.5050
www.espnaturalgas.com

Rew Blllldlng Materials, Inc. 10
0 850.471.6.

¢ 850.259.7756

www.ecbmfl.com

bbatting @rewmaterials.com

RKN Publishing and Marketing 14
561.843.5857

rknichent@aol.com

www.rknicholson.com

Tubs and More 17
800.991.2284
www.dougstubs.com

Underwood Anderson Insurance 19
0 850.434.5526

¢ 850.572.4838

Alex Niedermayer, AIP, CMIP Agent
www.underwoodanderson.com
alex@underwoodanderson.com

warren wight - graphic designer 19
407.920.1. 4% srap &
warren@warrenworld.com

warrenworld.com

Please Support

Our Advertisers!

Architectural Concepts International LLC
33 SW 12th Way, Boca Raton, FL 33486
Specializing in Car Wash Designs

Licenses: NCARB, Florida
AR-0007424, ID-0003692, CGC-008183

561.613.2488
www.car-wash-architect.com | www.paintconceptsplus.com
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