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Local Option Sales Tax
s the Answer for Santa
Rosa Infrastructure

On October 8, 2019, Santa Rosa County citizens will have a

golden opportunity to assure a bright future for their community
when they go to the polls to vote on an additional 1/2 cent Local

Option Sales Tax (LOST). It’s estimated the new half-pennywill generate $160
million over ten years and provide the dollars needed to improve the county’s
transportation, drainage, public safety, recreational amenities, and natural resources.
There are many reasons why the sales tax increase represents the best answer to Santa
Rosa County’s infrastructure challenges. One, an estimated 25 to 30 percent of the tax will
be paid by non-residents making purchases of goods and services in the county. Two, unlike
impact fees, sale tax monies can be used for the capital improvements that Santa Rosa
County needs most. Three, sales
tax dollars can be highly

leveraged when combined with Why Local Option Sales Tax Is the Best Solution

federal and state revenue

sources. for Santa Rosa County

With respect to the

it : LOST STATE/FEDERAL
ﬂex1l?111ty of use for sales tax LEVERAGED PROJECT il i
monies, the chart that
accompanies this article draws a HAMILTON BRIDGE RD SIDEWALK $90,000 $210,804
sharp contrast between what SETTLERS COLONY - (DESIGN) $211,230 $633,689
sales tax dollars can pay for and
FLORIDATOWN PARK IMP. 5125119 550,000

what impact fees could be used
for. By state law (Florida PATTERSON / PACE LANE $353,006 §1,042,224
Statutes 163.31801) and related

case law, impact fees can only be
used to benefit new BLACKWATER HERITAGE TRAIL $60,000 $142,474
developments (the so-called

MARANATHA / CHIPPER LANE 5297294 5ae1,821

» . . SETTLERS COLONY - CONSTRUCTION  §1,345,828 $3,823,444
dual rational nexus test”), not

projects that are part Of tl—le RANCHETTES 7 WHISPER BAY 54 74,4 10 3 T,243,239

existing infrastructure VENETIAN WAY CORONADO DR 5596,810 §1,790,433

deficiencies. It’s clear that

wrtihemi e ineease in dhe sies GODWIN CONNECTOR 8465000 $145.857

tax, Santa Rosa County’s most PACE LN (SIDEWALK) £80,000 TBD

pressing needs will go unmet.

In addition, sales tax dollars
are the gift that keeps on giving.
When Santa Rosa County voters
approved a half-cent sales tax increase (by 66 percent) on August 30, 2016, they quickly
began accruing financial support from non-county sources. For example, the $4 million in
LOST dollars earmarked for 11 priority projects attracted an additional $9.9 million from
federal and state grants - multiplying the original investment by 250 percent. As that
process repeats itself with revenue from the additional half-cent being proposed, the
potential is there for Santa Rosa County to expeditiously wipe out its infrastructure deficit.

The broad-based sales tax trumps impact fees in another important way as well - sheer
dollars generated. Even if Santa Rosa County still had its long-suspended transportation
impact fee of $2,090 per housing unit in place during the 27 months that the half-cent
salestax was being collected, the revenue from impact fees (collected on 3,349 home starts)
would be just under $7 million - a far cry from the $16.6 million that the extra half-cent sales
tax generated during that time. And let’s repeat: not a penny of the impact fees could be
spent on the priority projects.

From these facts, our hope is that Santa Rosa County voters make the right choice on
October 8™. A “yes” vote in an investment in your community and the quality of life we all
desire. A “no” vote is an opportunity lost.

$4,038,677 $9,973,976
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ABLE TO FUND  ABLE TO FUND

LOST IMPACT FEES
YES NO
YES NO
YES NO
YES NO
YES NO
YES NO
YES NO
YES NO
YES NO
YES NO
YES NO

Seurce: Santa Rosa County

“There are many
reasons why the
sales tax increase
represents the best
answer to Santa
Rosa County’s
infrastructure

challenges.”
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The 2019 HBA Home and Product Expo proved to be a well-attended
success for the Northwest Florida area. Over 9o vendors did a fantastic

job of displaying their products at the Pensacola Bay Center. The Expo Awards
luncheon and silent auction was a big hit thanks to the donations of the exhibitors. The proceeds will
contribute to the many local charities and causes the HBA supports throughout the year. Show
Manager Vicki Pelletier, who continues to do a great job for the HBA, deserves alot of credit for making
this event a premier event that thousands of area consumers attend every year. We also appreciate
Expo Chairman Ron Castner, of Castner Construction, for his time and effort during the show. His
volunteer service is much appreciated and unmatched at the Expo.
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= General const
Amusement
Attraction

CATEGORY1 (6X8) CATEGORY 2 (8X8) CATEGORY 3 (10x10) - TIE
RADRock Jordan’s Rustic Furniture Alpha Closets & Murphy Beds
Glendon Spencer Michael Sweeney Leslie Halsall
' T IN SHOW
i E

CATEGORY 3 (10x10) - TIE Category 4 (8x16; 6X16; 6X24) Category 5 (10X30;10X40; 20X20)

Building Material Outlet Hometown Contractors — David Lamb, Bath Alyssa’s Etc.
Tony Prettyman and Roger Smith Planet Representative and Don Little Jonathan Chestnut and Tiffany Ellis
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By Benjamin Coomer
NAHB Economics and Housing Policy Group

This article analyzes four NAHB home buyer
preference surveys from 2007, 2012, 2015, and
2018 to examine the housing preferences of the
generation known as Millennials. This
generation of individuals born between 1980
and 1996, simply put, is growing up. Millennials
currently range in age from 23 to 39 years old but have similar
preferences in many ways to the older generations - Generation X,
Baby Boomers, and Seniors. Despite these similarities, the
majority of this article focuses on the ways in which Millennials
set themselves apart when it comes to home buying preferences. It
concludes that, despite a few cases where Millennials’ preferences
should adjust over time, there are ultimately a good number of
interesting areas where Millennials’ current differences from
older generations reflect unique, lasting preferences for
Millennials. A few of the most notable findings follow:

e Keepingin mind that the majority still prefers tolive in
the suburbs, Millennials increasingly desire to live in the
central city.

o Millennials increasingly prefer new homes built for sale
over custom-built homes.

e Millennials increasingly desire a set of amenities - trash
compactors, wet bars, built-in kitchen seating, and
exercise rooms.

e  While Millennials currently favor whirlpool tubs and
central islands with a range more than the older
generations, comparisons to similarly-aged groups in
past surveys suggests that the preference for these
amenities will decline in time.

e  When considering the environment in the purchase of a
home, Millennials surprisingly have preferences that are
very consistent with the older generations and that
reflect a falling desirability of environmentally-friendly
homes.

Figure 1: Preference for new homes - Millennial home buyers

26%

33%

2007

2012

2015 2018

m A brand new home offered by a builder W A home custom built on owned lot

General Housing Preferences

Among general housing preferences, there’s a noticeable upward
trend in Figure 1 (above) in the percentage of Millennials who
desire anew home built for sale offered by a builder, up from 28%
in 2007 t0 41% in 2018. This increase seems to be at the cost of the
preference for ahome custom-built on the eventual homeowner’s
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own lot, which falls from 37% to 18% over the same period.
Preference for an already existing home hovers around 40% across
this time.

How does this compare to the older generations over time? In
general, older generations show a similar decline in custom
preference while the preference for existing homes shows no
underlying trend. However, the other generations hover around
30% who prefer a new home built for sale and offered by a builder,
soit’s telling that Millennials have a clear upward trend in this
preference over time and finish significantly higher than other
generations in 2018 (Figure 2).

Figure 2: Preference for new homes by generation - 2018

31%

A home custom built on owned lot

While this indicates shifting preferences for Millennials, it is still
important to realize that the market for housing is heavily tilted
towards existing homes, which is almost five times bigger than the
market for new homes, according to data from the U.S. Census
Bureau and the National Association of Realtors.

Regarding the general location of the home (Figure 3), thereisa
clear pattern in the 2018 survey in that older generations show less
desire to live in a central city, more desire to live in the outlying
suburbs, and, to some extent, the close in suburbs.

Figure 3: Home location preference - 2018

438 475
3 %
0 34% i
! 30% 30%
; 26% 5% 259 258 26% i
s 2 3
o 12% 11%
i s 8
. L Hm
Rural Outlying Suburb Close in Suburt Central City

® Millennials mGenX mBoomers m Seniors

Continues on page 10
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From page 09

Looking at millennial preferences over time, there is a clear drop
in the desire to live in the suburbs and a sharp increase in desire
to live in the central city. In contrast, older generations have
generally demonstrated an increasing preference for the suburbs
over time.

Although millennials’ location preferences are generally similar
to older generations in the earlier surveys, their increased
preference for a central city location in the more recent surveys
appears unique. The allure of city living for millennials jumped
from 6% in 2007 to 23% in 2018.

Although the combined total preference for living in the suburbs
(outlying or close-in) still outweighs the other locations for
millennials, it is not as pronounced as other generations.

In Figure 4, which shows Millennial preferences over time, there
isaclear drop in the desire to live in the suburbs and a sharp
increase in desire to live in the central city. This contrasts greatly
with the older generations, who have generally demonstrated an
increasing preference for the suburbs over time. Although
Millennials’location preferences are generally similar to older
generations in the earlier surveys, their increased preference for
a central city location in the more recent surveys appears unique.
It’s important to keep in mind that, despite the great increase in
Millennials’ preference for living in the central city, this option is
the least popular of the four. The combined total preference for
living in the suburbs (outlying or close in) still outweighs the
other locations for Millennials, although it is not as pronounced
as the older generations.

Figure 4: Millennials' home location preference - History

4 35 35%
3 28 30 31 1% 295
I.: | III” II [
II I 5
10
Outlying Suburb e in Suburt Central City

m2007 w2012 w2015 w2018

The jump from 12% who prefer to live in the central city to 23%
for Millennials in Figure 4 is not only large, but (as shown in the
Appendix available under “Additional Resources”) statistically
significant.

Another trend is evident in what Millennials would accept to
make their homes more affordable. In Figure 5, Millennials’
willingness to accept a smaller house is clearly increasing, as is
their willingness to accept a smaller lot to some extent. This
doesn’t set this generation apart, however, as this largely
conforms to the trends of older generations in Figure 6, with only
Seniors failing to show increased willingness to accept a smaller
house between 2007 and 2018. Small samples in this oldest
generation can cause issues interpreting the results, however.

Figure 5: What Millennials would accept for a
more affordable home - History

4086

. 34% 34%  34%
32% %
27% e W
300 -
21%
. l I
108

O
Smaller house Smaller lot

m2007 m2012 m2015 ®m2018

In avictory for NAHB, the Trump
administration today released final rules
updating the Endangered Species Act
(ESA) Section 7 Consultation
requirements and new regulations
governing the designation of critical
habitat that will improve the overall
efficiency of the ESA’s permitting
process and make compliance less
onerous for home builders and
developers.

“These regulatory changes will streamline the
cumbersome and bureaucratic permitting process and
allow federal regulators to spend more time on species
preservation rather than creating red tape,” said NAHB
Chairman Greg Ugalde.

Builders and developers whose projects may affect
endangered species or designated critical habitat for
those species and that also require a federal permit
(typically for working in wetlands) trigger the ESA’s
Section 7 consultation process, which means they must
first consult with the U.S. Fish and Wildlife Service
(FWS) or the National Oceanographic and Atmospheric
Administration (NOAA) before they start construction.
This process usually results in permitting delays, project
reconfiguration, and possibly the loss of buildable lots.

The final rules announced today will streamline the
consultation process by encouraging FWS and NOAA to
agree upon a set of general requirements that permittees
must meet when the impacts on species will be minimal
rather than requiring the federal agencies to perform an
individual analysis for each proposed activity, thus
shortening the wait for approvals.

The rule also requires FWS and NOAA to clearly specify
what information the developer or builder must supply
so the agencies can complete their review.

These regulatory changes should help eliminate some of
the uncertainties and time-consuming and often
unnecessary permitting delays that have plagued the
Section 7 consultation process since its inception.

The other significant rule change concerns the regulatory
definition of “destruction or adverse modification” of
critical habitat. Here, the administration removed the
controversial language that held developers and builders
responsible if federal regulators determined their
construction activities could delay the development of
habitat features that species need — even if those habitat
features were not found on their property. This change
will better ensure that any habitat that is protected is
actually of use to the species.

For additional information, contact Michael Mittelholzer
at 800-368-5242,x 8660.

HOME BUILDERS ASSOCIATION OF WEST FLORIDA | SEPTEMBER 2019



HBA of West Florida
October 10,2019 =

Submit form with paymentinformation prior to October 3rd.
If you need an invoice for payment purposes, please contact Vicki Pelletier
at Vicki@hbawf.com or 850-476-0318.

Players Names, Handicap and Email

Name: Name:

Handicap (Required/ Max 30) Handicap (Required/ Max 30)

Emait Emait

Name: Name:

Handicap (Required/ Max 30) Handicap (Required/Max 30)

Emaik Emait
Company Name Need Receipt? ___ Emailed ____ Mailed
Contact Name Email or Telephone
Charge my (Visa, MasterCard or AmEx) in the amount of $
Card Number Will mail or drop of check

HB:

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

HBA of West Florida - 4400 Bayou Blvd., Suite #45 - Pensacola, FL 32503 (850) 476-0318
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Ll FallcoliClassic
—-E3-) FALL GOLF CLASSIC

October 10, 2019 | Stonebrook Golf Course
Sponsorship Form | Deadline: September 27,2019

: i
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Platinum Sponsor - $1000 (Deadline Sept 9, 2019)
Company Logo on Golf Giveaway * Golf Package including Lunch,

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

Cart & Green Fees ¢ Banner provided by your company displayed on
course * Inclusion of logo on all tournament related materials « Special
sponsor recognition at the Tee off * Representative can assist at tour-
nament registration * Opportunity to include company related items in

“Goodie Bag” » Company recognition in Cornerstone

Gold Sponsar - $600 Silent Auction Donation (Valued ar over $100)

Company recognition in Cornerstone

Golf Package including Lunch, Cart & Green Fees * Set up and Staff at
Hole of Your Choice * Company Name and Logo on event banner | Sign Bcvcragc Hole SpOﬂSOl‘ - $500 (Limitedto 4)
Placed at Hole * Items in “Goodie Bag” » Company recognition Company Name and Logo on event banner * Sign Placed at
Registration * Items in “Goodie Bag” * Company recognition in
Cornerstone * Beverages provided by HBA.

in Cornerstone

Silver Sponsor - $300

Golf Package including Lunch, Cart, Green fees for 2 golfers Hole SpOl‘lSOl‘ - $300
Set up and Staff at Hole of Your Choice * Company Name and

* Company Name and Logo on event banner * Items in “Goodie Bag”
Logo on event banner ® Sign Placed at Hole * Items in “Goodic

* Company recognition in Cornerstone SEE
AR Bag” » Company recognition in Cornerstone

Goodie Bag Sponsor - $200

Bronze Sponsor - $200 Distribute Goodie bags to all players at registration * You
Golf Package including Lunch, Cart, Green fees for 1 golfer » Items in supply bags with your company logo * Company recognition in
“Goodie Bag” » Company recognition in Cornerstone Cornerstone

Prize Sponsor - $150 (Limitedto 4)

Company recognition in Cornerstone

No Sponsor Level
Will be Secured Without Payment

_ e

Sponsorship Level :

Company Name L —( emailed ____ mailed
Contact Name Email or Telephone

Charge my (Visa, MasterCard or AmEx) in the amount of § for my selected sponsorship level.
Card Number: Expiration: CVV Code:
Signature:

Mali Checks to: HBA ofWest Florlda 4400 Bayou Blvd Ste 45 Pensacola, FL 325‘[}3
, ’ I-mformanan contact the HBAat (850) 4',76 03.1801‘ wcki@hbawf- m

For ‘mo:
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Member Benefits brought to you by:

HBA

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

h b FLORIDA HOME
BUILDERS ASSOCIATION
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A HOUSEFUL
OF SAVINGS
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HBA of West Florida and FHBA worked to save builders
and remodelers over $7,000* in the 6th Edition Florida Building Code

1. Guard Measurement = $1,500 4. Stucco = $1,100 ﬂ 7. Custom Doors = $500

Reduces horizontal distance from Reduced time between coats Provides criteria for custom

36 to 24 inches and curing from seven days per u ane-of-a-kind doors (FBC-B &R)
ASTM 926

2. Fire Separation = $2,500 5. Air Leakage = $175 11 8. Shower Liner = $75

Reverts to three feet and adds U Provides option for testing in e Reinstates exception to shower

optionsto fire rating soffits multi-family as single and lineron SOG (FBC-R&P)
maodified 5 ACHto 7 ACH

3. Duct Penetration Garage = $300 6. Mechanical Ventilation = $75 9. Door Swing = $750

Retained provisions allowing use of Reduced from 5 ACH to less than Revisions permitting doors to

2 duct board L.' 3 ACH outswing over egress, two risers,

and an exception for landings

FHBA also stopped issues from passing, which resulted in additional builder savings:
Flood Provisions = $10,000, Irrigation = $1,000, and Water Saving Fixtures = $250.

*Approximate cost savings per house/ ot impacted.

To learn more on how we saved you money and how we continue to work hard on the 7th Edition of the
Florida Building Code, go to www WestFloridaBuilders.com or www.fhba.com or call 850.476.0318.



Labor Shortages Still
Hurting Affordability

abor shortages in 14 occupations were either unchange
abor and subcontractor shortages Labor shortages i pati ith hanged
remained widespread in July and continue ©°rc¢venmorewidespread than they were at this point last

. . . £ year. The share of builders reporting a shortage of rough
toimpact the 1ndustry in a number o WayS  carpenters ticked down one percentage point, but remains

— including putting additional upward at a whopping 82%.
pressure on new home prices — according
to arecent survey conducted by NAHB The same survey asked builders about the effects labor

shortages may be having on their businesses. At least

The survey listed three out of four respondents reported that a dearth of

. Buflders Aeparting Shortages of Labar {directly employed) in 2019 WorkerS is:

15 specific Franingenme .
occupations, and et . : :
p P h ’ SRy " e Causing builders to pay higher wages/subcontractor

or each one, Crpantas e ™ bids (87%);
builders S — e 7005
reported Cancrata warkars £
widespread L N e Making it difficult to complete projects on time (81%);
shortages of R -
varying degrees, L b e Making it harder to find subcontractors with
ranging from a e i well-trained employees (79%); and
low of 47% for Hosters a
building i - e Forcing builders to raise home prices (75%).
maintenance Fioatrg tasaers [EEED s.,
managers to a et - A
high of 83% for Euenos "
framing crews. Wasthaiton worksrs s

Building mainterance  lpeay s
managsr

g Publisher of Cornerstone Magazine
Publishing

1 P :@Mto Offers
Ce-top 9 PPM?

Ao Ichalsnn s

i T

Richard K. Nicholson
Publishing & Marketing

In addition to Publishing

Magazines, We Offer Complete
Website & Newsletter Design, e
Including Photography,
Copyrighting, Marketing, and
Electronic Distribution.

Advertising Bonus
All Cornerstone advertiser's will now be
featured on the RKN Pub, & Mkt. Website, :

with a link to their website! S S T T GrRoRTUNTY

2947 SW 22nd Circle, Ste#28-B | Delray 7o - 0 www.rknicholson.com
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Membership Profile

Tadlock Roofing
Joe Hoffman
185 W. Airport Blvd., Suite C
Pensacola, FL 32505
850-542-3747 | www.tadlockroofing.com

HBA News | | |
TADLOCK © ROOFING

T
" LIC. CCC1328417

Since 1980, Tadlock Roofing has
been serving Florida residents.
Tadlock Roofing was one of
America’s Top 100 roofers by
Roofing Contractor magazine.

Tadlock Roofing serves residential and
commercial roofing customers in Pensacola and
the surrounding areas including Escambia, Santa
Rosa and Okaloosa.

It’s important for Tadlock to be a member of the
HBA of West Florida, because at Tadlock Roofing
it’simportant to us to establish and nurture
relationships with community members.

In Joe’s spare time along with his wife, they enjoy
living an active lifestyle that includes weight
lifting, cycling, paddle boarding and chasing their
sixrescue dogs.

Georgia Judge Sinks Ohama-Era WOTUS Rule

(APA). Specifically, she found that:

In animportant win for NAHB and the
housing community, the U.S. District Court for
the Southern District of Georgia on Aug. 21filed
a carefully worded 85-page decision that
dismantles the Obama-era 2015 waters of the

U.S. (WOTUS) rule. This s the first court to find that the
substance of the 2015 rule violates the Clean Water Act (CWA).

NAHB, with our coalition, intervened in this case in 2018
to support the 11 states that initially filed suit in Georgia.

The court decision remands the 2015 WOTUS rule back
to the Environmental Protection Agency and the U.S. Army Corps
of Engineers to fix it. However, the court did not vacate the rule.

Asaresult, the Obama-era WOTUS rule remains in effect
in 22 states and the District of Columbia, and the previous
regulations issued in 1986 are in effect in the remaining 28 states.

The agencies are working to repeal the 2015 WOTUS rule
and have proposed anew WOTUS rule that NAHB expects will be
finalized by the end of the year.

NAHB supports the proposed rule, which would clarify
the extent of federal oversight and correct the vast overreach of
prior rules. Once finalized, builders and developers will be better
able to determine for themselves whether they will need federal
permits for construction activities.

And, because the proposed rule narrows the extent of
federal jurisdiction by excluding isolated water bodies,
“ephemeral” waters that only form in response to rain, and most
ditches, builders should require fewer CWA permits for isolated
or temporary wetlands or water bodies.

The judge presiding in the U.S. District Court for the
Southern District of Georgia held that the 2015 WOTUS rule
violates both the CWA and the Administrative Procedure Act
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The CWA prohibits labeling all interstate waters as
WOTUS. The interstate waters argument is one that
NAHB has been making to the agencies for years.

The agencies’ assertion of jurisdiction over tributaries “is
an impermissible construction of the CWA” because it
captures water bodies that do not have a significant
nexus to navigable waters.

The adjacent waters jurisdiction is unlawful both because
itis based off the unlawful tributary definition and
because it uses “overbroad” geographic/distance limits
that don’t guarantee a physical connection or other
significant nexus to navigable waters. Specifically, the
court explained that the 2015 WOTUS rule’s adjacent
water tests allows the agencies to regulate “drains,
ditches and streams” adjacent to non-navigable
tributaries and “remote from any navigable in fact
water,” which former U.S. Supreme Court Justice
Kennedy stated was impermissible.

The 2015 rule works a “vast expansion of jurisdiction over
waters and land traditionally within the states’ regulatory
authority,” which “cannot stand absent a clear statement
from Congress in the CWA. Since no such statement has
been made, the WOTUS rule is unlawful under the
CWA.”

The agencies violated the APA because the 2015 rule was
not a “logical outgrowth” of the proposed rule. In other
words, the agencies did not provide the public with a fair
notice of the substance of the final rule.

Formore information, contact Tom Ward at 800-368-5242 x8230.
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BATH EXPERIENCE WITH FUNCTIONALITY _ =

s g LAl DESIGNER BRANDS
y . WHIRLPOOLS - AIR BATHS

TOTO" TOILETS

VANITIES - SHOWER DOORS

FAUCETS - SINKS

BIDET SEATS and more!

Doug and Jayne Johnson

P W

GONNA LOVE Southwest Broward’s Only
THIS PLACE! " Fyll Service Plumbing Showroom!

954.423.2250
1.800.991.2284

Showroom Hours Tues-Fri 8:30-5:30 / Sat. 9-5
1387 SHOTGUN ROAD, SUNRISE (WESTON), FL

DECORATIVE PLUMBING SHOWROOM

Like us on Facebook! /

HBA

HOME BUILDERS ASSOCIATION OF WEST FLORIDA
PLEASE CALL THE J J

v'Stay up-to-date on news and events

v"Have access to exclusive promotions and giveaways

HBA OFFICE AT v'Check out polls and fun facts on the page

Have pictures from HBA events?
Share them with us!
Tag yourselfin our photos!

Ger InvoLvep IN HBA Councirs AND COMMITTEES!

Sales & Marketing Council Auxiliary Council
Meets Monthly Meets Monthly
Membership Committee Board of Directors
Meets Monthly Meets Monthly
2nd Tuesday of each month 3rd Tuesday of each month
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WINE NOT?!

“I cook with wine, sometimes I even add it to the food.” — W.C. Fields

Wine rooms—often decked-out with exotic Luxury Budget: Custom built-in wine room, featuring
woods, glas swalls, or even a tasting room—are Etorefront glags dqors, with ﬂoor—to—gelllng suspended racking,

. : « abulous spotlighting and opulent finishes (2 photos bottom left).
CatChlng up to media & bonus rooms as a “must- Moderate Budget: Built-Into a planned recess; such as space
have” amenity for today’s buyers. under stairs or utilizing an oversize closet. Pre-fabricated wood

The 2019 Edition of the National Association of Home racking & cabinets, with glass or iron detail doors.

Builders’ What Home Buyers Really Want survey indicates that
28% of home buyers with an annual household income of $150,000
or more rate wine cellars as desirable (17%) or essential (11%).

We’ve found that even non-drinkers are enticed by the
look of a wine room, as it conveys the impression of an owner with
discerning, distinguished tastes.

In addition, it’s been reported that Homebuyers who
don’t even collect or drink wine are incorporating them into their
homes, as they feel it might positively affect future resale value.

As consumption of wine grows nationally, so does the
appeal of a wine-specific space. It is no longer relegated to the
cellar or out-of-sight storage, it’s now a sought-after feature, and
the home’s showpiece. Not only is there a desire to create a
functional space for the safe storage and display of bottles, but
todays wine room is the “jewel” of the home; often a work of art,
and areflection of the owners personal taste. For homebuilders,
incorporating a showcase wine area doesn’t have to break the bank.

Here are some of our top tips to create this highly-desired
feature, regardless of a luxury building budget, or economy-
minded starter plan.

Budget Friendly: Ready-made bottle holders mounted
above cabinets, furniture console or decorative piece. Your
model merchandiser plays a key role in creating this apportioned
space, conveying the concept of a wine center, without the
sizeable expense.

Article Courtesy of:
Amy Loren Becker, Director of Client Relations
Kay Green, MIRM, President
Of Kay Green Design (www.kaygreendesign.com)
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A&“"’Bs . HEMO""Q% :

e m BemeFit OF FHBQ FLORIDA HOME
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WANT TO START GETTING
MONEY FOR PRODUCTS
YOU ALREADY USE"

%EJK) gcdf Wdfaé—’ BLANco @Bnlse Casccade

Engineered Wood Froducis
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EEm (=5 macsewn COF F you use any of these

: . mticlocin
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dalile see what Delta can do-

7 Crirmrm -
ELEMENT 8 StoneWorks PORTFOLIO! FranklinBiass
CEMTRAL VACUUM SYSTEM THIM Prp——————

TYPON ceNERAC HB{3G heatiator HEATEGLO
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% HyperPure’ Hypertherm b ,..|(YNENE |n®eratgr
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(D Reqister i

(@ Submit a Rebate Claim ) Wi
(3)Receive aRebate Check GGV RO S ey s

VJF'%:_.‘—? + ZURI

The average rebate Reqister & Claim:
per Bulder/Remodeler company & 44 8498400

who participated in 206 was | @ LwwFBArebatescom
l f / MemberRebateProgrom
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If you do business with
previous members, please
give them a call and
reinforce the value
of membership as well
as the importance of

Members Doing
Business
with Members.

THE CONSTRUCTION INDUSTRY'S
NSURANCE PARTNER

Florida Home Builders
Insurance, Ine,

Join our team of solution-providers
and sell more homes, save more
energy and make more money!

Award-winning customer service
Residential Energy Guarantee®
Proven ease of doing business
* 25+ years of new-home warranties
* Bacled by Bankers Financial Corp.

Bonded Builders

WARRANTY GROUP

Contact Doug Wenzel at 866.440.7271
800.749.0381 k4700
dwenzel@bondedbuilders.com
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Wa rre n Wl 9 h TOP 10 REASONS

TO DO BUSINIESS
graphiczdesigner

WITE AN ACTIVE
ASSOCIATE
MIEMIBER

1. They support the industry at
the local, state and national
levels.

2

offering creative services to the building
community and related industries

2. They volunteer time, talent
and treasure to help the asso-
ciation accomplish its goals.

T
K:ma; B
[ o 3. They recruit their
S ) colleagues and business
- tacts to b b
print Sk corporate id contacts to become members.
not everything is about warren has been designing your logo is truly your
. ; ) ) o 4. They seruve on committees
the internet ... print does websites since the 80's ... company's identity ...make
and councils gaining valuable
still exist ... all is not lost he knows what he’s doing it a good one

networking opportunity while
helping to advance the
assoclation’s mission.

2
Q)
£
3
),
-
2
O
m
—
(@)
O
=

p 407.920.1478 | warren@warrenworld.com

5. By doing so, you Increase the
value proposition for all mem-
bership 1n our HBA.

6. They are strong support-
OCtObeI’ 20 1 9 ers of local and state PACs and
BUILD-PAC.
7. They are a major source of

non-dues revenue through
sponsorships, advertising, etc.

RKNICHOLSON.COM

8. As industry partners, they
are a valuable resource for
business and management tips.

INSURANCE &
IA UE_QE RWOOD FINANCIAL SERVICES 9. They are heavily invested In
DE RSON Auto * Home * Business your business success:

. - INSURANCE Life * Health You win, they win!
10. Why wouldn't you do business
ALEX Location: 2302 North 9th Avenue  Bus: 850-434-5526 with 3 member?
NIEDERMAYER | Mail to: PO. Drawer 9578 Fax: 850-438-0330
AIP, CMIP Pensacola, FL 32513-9578 Cell: 850-572-4838

AGENT Email: alex@underwoodanderson.com I_I . B_ F q
www u n de rwood a n de rson com HOME BUILDERS ASSOCIATION OF WEST FLORIDA
n | |
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to our next

NEwW MEMBERS APPROVED BY THE BOARD
Associates
Network Communications
Tim McDonald Quality Roofing Solutions Inc
3320 Bill Metzger Lane Brian Ward
Pensacola, FL 32514 3693 Avalon Blvd.
p 850-969-0930 Milton, FL
www.net.net-com.com p 850-304-4620
Surplus Warehouse Barrier Reef Pools
Gina Rising John Bullard
5007 N. Davis Hwy. 9463 Pensacola Blvd.
Pensacola, FL 32503 Pensacola, FL 32534
p 850-473-9347 p 850-479-9202
www. bartonshome.com www.brpoolsusa.com
Voyage Real Estate Springdale Title, LLC
Amy Fooladi Kathy Wilson
700 N. Devillers St. 551 Creighton Rd.
Pensacola, FL 32501 Pensacola, FL 32504
p 850-733-7444 p 850-359-3880
www.voyagegulfcoast.com www.springdaletitle.com
Tadlock Roofing

Joe Hoffmann

185 W. Airport Ave., Suite C H
Pensacola, FL 32505 I—I w c m m
p 850-542-3747

WWW. talockrooﬁng com HOME BUILDERS ASSOCIATION OF WEST FLORIDA

/g{é INSURANCE & BONDING SOLUTIONS SINCE 1911

Fisher Brown Bottrell B
INSURANCE, INC. /)
(850) 444-7611 DIRECT
(850) 525-1237 MOBILE
(850) 438-4678 FAX
cthomas@fbbins.com

Chris Thomas
Business Insurance
Consultant

19 West Garden Street « Suite 300 » Pensacola, FL 32502
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TaaNK YOU
For RENEWING

ASSOCIATES
Ala-Gator Electric, LLC

Eric Gleaton Realty Inc.

Good Foundations, Inc
Springdale Title, LLC
Southeastern Sash & Door, Inc.
Swift Supply

Tadlock Roofing

Taylor Manufacturing LLC dba
Closet Factory

Total Connect Solutions
Weather Shield Metal Roofing Inc.

BUILDERS

Acorn Fine Homes, Inc.
D.R. Horton, Inc.

Parris Construction Company

HBA

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

RKNICHOLSON.COM
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In construction, a spike is a steel object
that is essential to making a building
strong. As in construction, the HBA

of West Florida sees a Spike as some-

one that works to keep our association
strong. Spikes work on the recruitment
and retention of members in addition to
keeping members active with the associa-
tion. Anyone is eligible for Spike status.
On Spike credit is awarded for each new
member recruited and an additional credit
is awarded for that new member’s renewal
on or before their anniversary date. If you
help to retain a member, you are eligible to

ADVERTISER’S INDEX

Architectural Concepts International, LLC 22

561,613.2488
www.paintconceptsplus.com

Bonded Builders
www.bondedbuilders.com
wenzeldo@att.net
866.440.7271

800.749.0381 x4700

Fisher Brown Insurance

Off; 850.444.7611

Cell: 850.525.1237

Chris Thomas

Business Insurance Consultant
cthomas@fbbins.com

Florida Home Builders Insurance
888.513.1222
www.thbi.com

Home Mortgage of America, Inc
850.332.5221, Office

850.332.2416, Cell
bcarpenter@hmoal.com

Norbord
www.NORBORD/COM/NA

19

21

23

Back Cover

receive a half point for each member.

Spike Club Levels

Spike Candidate 1-5 credits
Blue Spike 6-24

Life Spike 25-49
Green Spike 50-99

Red Spike 100-149
Royal Spike 150-249
Super Spike 250-499
Statesman Spike 500-999
Grand Spike 1000-1499
All-Time Big Spike 1500+
Spike Club Members and their credits
as of 07/31/2019.

Statesman Spike 500 Credits
Harold Logan 517.5

Super Spike 250 Credits
Rod Hurston 420.5

Jack McCombs 296

Royal Spike 150 Credits
Rick Sprague 204

Edwin Henry 199

William “Billy” Moore 167

Bob Boccanfuso 163.5

Red Spike 100 Credits
Charlie Rotenberry 148

Oliver Gore 111.5

Ron Tuttle 104

Green Spike 50 Credits
Ricky Wiggins 99.5
David Holcomb 93

Doug Sprague 86
Newman Rodgers IV 8o
Kenneth Ellzey, Sr. 77.5

Russ Parris 65

Bob Price, Jr. 58
Thomas Westerheim 53

Life Spike 25 Credits
Wilma Shortall 50
Darrell Gooden 48

Bill Daniel 40.5

John Hattaway 39

Doug Whitfield 34
Garrett Walton 32

Blue Spike 6 Credits
Luke Shows 23.5

Keith Swilley 20.5
Steve Moorhead 20.5
Brent Woody 19

Larry Hunter 16.5

Doug Herrick 14.5
Karen Pettinato 17

Dean Williams 11

Doug Henry 11.5

Kim Cheney 10

If you would like to join the Spike
Club or Desire Additional
Information, please contact
Vicki Pelletier - (850) 476-0318

HBA

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

Pensacola Energy 2
850.436.5050
www.espnaturalgas.com

Rew Building Materials, Inc 23
850.471.6291, Office

850.259.7756, Cell

www.ecbmfl.com
bbatting@rewmaterials.com

RKN Publishing and Marketing 20
561.843.5857

rknichent@aol.com

www.rknicholson.com

Tubs and More 16
800.991.228

www.dougstubs.com

Underwood Anderson Insurance 20
0850.434.5526

€ 850.572.4838

Alex Niedermayer,AIP,CMIP Agent
www.underwoodanderson.com
email:alex@underwoodanderson.com

Warren Wight Creative Services 20
407.920.1478
www.warrenworld.com

ort
Our Advertisers!

Please Supp

Architectural Concepts International LLC
33 SW 12th Way, Boca Raton, FL 33486
Specializing in Car Wash Designs

Licenses: NCARB, Florida
AR-0007424, ID-0003692, CGC-008183

561.613.2488
www.car-wash-architect.com | www.paintconceptsplus.com
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Drearne @y cweth Us!
BB #4 Home N!ortgage

B mEwWE of America, Inc. &

NMLEZ 149932

Dee Godwin  Evelyn Morgan Diana Melton Bruce H Carpenter lll
LO Assistant Loan Processor Loan Officer Branch Manager

NMLS #370739 850.316.4123 NMLS #370939 & Loan Officer

850.316.4123 850.516.1579 NMLS #215146

850.232.6416

s-\At REW Materials, we have people with the technical expertise to
help contractors, architects, and owners stay on top of new methods
in construction. Unique to the industryy, REW has a team of
representatives and leading edge techonology to help our customers

develop the best possible solutions for today's complex applications.

Drywall |Meta| i/ds ]Aco( al

REW Materials Bl 7 ﬁ/
; . . Bﬂl, mq ‘

uses all of the
p'850.471. 5791-

£ 850. 4;! 6294

latest innovations 8
&t / cq';uv 977756
to meet your
2 P x\i)b ttmq@‘remnaterlal .conts,

residential

jobsite needs. e o ‘Ew RI&?I‘I:‘II&
¥ 7.40& Palatox Street
- - Vo | - Pensacold, FL 32534 ~
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SMALL TAPER
¥/ HUGE ADVANTAGE
~ [ pointSIX i Techmoiosy

build fearlessly, In any weather.

Introducing Durastrand pointSIX premium subfloor. Proven in the Pacific Northwest, its patented tapered edge holds the
line on all four edges. A proprietary blend of resins and waxes blocks moisture, meaning subfloors go down flat and stay

that way. Engineered for strength, durability, overall performance, and backed by our 1-year no-sand guarantee,

nothing can hold you back.

1 YEAR NO-SAND GUARANTEE DURASTRAND'
NORBORD.COM/DURASTRAND point SIX CEATITT



