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Blain Flynn

A Solid Communications 
Plan Comes in Handy after 

a Natural Disaster

04 05

President’s Message

Hurricane Sally gave us somewhat of a surprise visit and 
frankly, unwelcomed! It has taught us all that we must be 
prepared no matter where the media is telling us the storm is 
heading. When disaster strikes, communicating is critical. Time-sensitive information 
to your business and clients is key to ensuring the safety of staff and continuity of business 
operations. Adding to further complexity, we know that communications infrastructure 
could be damaged limiting cell phone service or internet connections. Developing a crisis 
communication plan before an emergency can help your business execute a well-organized 
response.

Communications during disasters can encompass a range of messages from conveying vital 
emergency plans to employees to airing public safety announcements (PSAs) to consum-
ers. With the assistance of the National Association of Home Builders, the HBA of West 
Florida was able to get out to the media two key PSAs that was helpful to consumers. A 
crisis communication plan should include key audiences, tailored information for each 
audience and guidance on how to relay the information to your target audiences.

To help you develop a comprehensive crisis communication plan, consider the following:

 1. Identify Your Audiences/Stakeholders. Which internal and external con-
tacts are essential to your business core operations? Management teams, board members, 
employees, vendors, and customers all require different information at different times 
during a disaster or emergency. Develop a contact sheet with telephone numbers and email 
address to have on hand and quickly reference. You may want to consider creating a “web” 
or contact map that shows how groups relate to your business.

 2. Tailor Content for Your Audiences. Examine what types of information are 
appropriate for each audience before, during and after a disaster or crisis scenario. Ex-
amples include sharing emergency plans with employees, sending job site instructions for 
sub-contractors or suppliers, providing resources for members, or disseminating safety 
information to the public. Create a spreadsheet with links to internal documents, govern-
ment websites or PSAs you can easily access and share with your various audiences.

 3. Determine Communications Channels. Evaluate the best way to get messag-
ing out to your audience such as in-person, paper or email, radio, telephone, social media, 
or television. The type of information will determine the best communication channel 

whether it be radio to transmit a PSA or a telephone 
call to reach the management team. Make sure to plan 
for communications redundancies as certain chan-
nels may not be available due to disaster impacts.

I know this may have been helpful before Hurricane 
Sally, but this will be hopeful in the future. 

  

continues on page 06

Thank you Builders FirstSource and 
LaCoste Construction Group for  

delivering and moving 360 tarps into 
the Home Builders Association  

office. All tarps were distributed to 
HBA members who are working to help 

others in need. Thank you!
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Westerheim Properties  
Builds a Superb American Dream 
Home for 2020 Parade of Homes™

The 62nd Annual Parade of HomesTM, 
hosted by the Home Builders Association 
of West Florida, is an exciting event for 
thousands of attendees who look forward 
to touring new homes throughout Escam-
bia and Santa Rosa Counties. The Parade 
of Homes was rescheduled to September 
12-20, because of COVID-19, has 36 homes 
to showcase in Escambia and Santa Rosa 
Counties. 
“The people of Northwest Florida look forward to the Parade of 
Homes every year, said HBA President Blaine Flynn of Flynn Built, 
LLC. “It has certainly been a challenging time for everyone with the 

pandemic, but I am proud of our home building professionals who 
are meeting the demands of consumers who need new homes.” 

The ever-popular American Dream Home, which is a Pensacola 
Energy Natural Gas Advantage Elite Home, is located in East 
Pensacola Heights off Scenic Hwy. Dream Home Builder Thomas 
Westerheim, of Westerheim Properties, is pleased with the 
overall design and functionality of the floor plan. "This home has 
certainly been an exciting project for me,” said Westerheim. “East 
Pensacola Heights has a unique history and I wanted to make 
sure this home would complement the neighborhood. I believe 
the Dream Home captures the essence of being with family and 
friends and living comfortably whether you’re entertaining inside 
or outside in the cabana area. I’m thankful for all the people who 
played key roles in making this home a reality.”

continues on page 08

 During the webcast 
in September, National As-
sociation of Home Builders 
Chief Economist Robert 
Dietz provided an analysis 
of the market situation and 
said that escalating lumber 
prices in recent months  
are due to the fact that there 
is not enough domestic pro-
duction. Many mills reduced produc-
tion due to stay-at-home orders and social 
distancing measures enacted by state 
and local governments at the onset of the 
coronavirus pandemic. Mill operators pro-
jected that housing would be adversely af-
fected by the crisis and anticipated a large 
drop in demand. But housing weathered 
the storm much better than was predicted, 
and demand for lumber has accelerated. 
 The extreme lumber price volatil-
ity has been exacerbated by tariffs averag-
ing more than 20 percent on Canadian 
lumber imports into the U.S. market.

Seeking Action at the Highest Level 
 In addition to the NAHB Senior 
Officers meeting with the White House 
NEC,  NAHB has reached out to President 
Trump, Commerce Secretary Ross and 
U.S. Trade Representative Lighthizer 
urging the administration to alleviate this 
growing threat to housing and the econo-
my by:

     1. Calling on domestic lumber produc-
ers to ramp up production to ease growing 
shortages; and

     2. Making it a priority to work with Can-
ada on a new softwood lumber agreement 
that would end tariffs averaging more than 
20% on Canadian lumber shipments into 
the U.S. 

 Additionally, NAHB has called on 
members of the U.S. Lumber Coalition to 
boost production and offered to work to-
gether to address shortages in the lumber 
supply chain caused in part by the current 
pandemic. 
 On the congressional front, 
NAHB is urging lawmakers to help boost 
production by seeking higher targets for 
timber sales from publicly-owned lands 
and opening up additional federal forest 
lands for logging in an environmentally 
sustainable manner. 
 Lumber prices increased 14.9% 
in August, marking the largest four-month 
gain since such data was first recorded 
in 1949 and the second-largest gain since 
seasonally adjusted data became avail-
able in 1975. Such a sharp increase has put 
unnecessary pressure on home owners 
and builders alike to figure out how to 
close the gap. Former NAHB Chairman 
Randy Noel, a custom home builder from 
LaPlace, La., received a lumber quote early 
this month for more than $28,000 — twice 
what he had paid for the same lumber on 
a comparable project in February 2019. 
Oriented strand board alone, which Noel’s 
company uses frequently in its projects, 
had increased from $7.50 per sheet to $26 
per sheet. Because the homes have already 
been sold, Noel is looking toward alter-
native building materials, such as steel, 
to help minimize the cost increases. Not 
all builders will be able to close the gap, 
though. “I know builders who have had to 
call customers and give them their deposit 
back and say, ‘I can’t build your house 
because of the price of lumber,'” he shared. 
“People already have their loan secured 
and can’t increase the price.” 
 Appraisals are likely to compound 
that issue, Noel added, as comparable 
sales of existing homes aren’t increasing 
sharply enough to factor into appraisers’ 
equations. Pent-up demand is also driving 
up the price of lots, which will need to be 
factored into home prices going forward as 
well. 
 The best immediate-term solu-
tion Noel sees on the horizon is to remove 
tariffs on Canadian lumber. “If lumber 

mills are struggling to keep up, [U.S. 
Commerce] Sec. Ross can remove tariffs 
temporarily to keep lumber prices from 
skyrocketing,” he stated.

NAHB continues working on all fronts to 
find solutions that will ensure U.S. home 
builders have access to a stable supply of 
lumber at reasonable prices to keep hous-
ing affordable for hardworking American 
families.

Escalation Clause 
 On the individual business front, 
NAHB recommends inclusion of an escala-
tion clause in contracts. If lumber prices 
increase by a certain percentage, the cus-
tomer would be required to pay the extra 
costs. 
 “As a builder, I gave out prices in 
April, signed a contract in May, and then 
experienced tremendous increases in the 
price of lumber,” said NAHB President 
Chuck Fowke. “It is affecting my business 
as well.” 
 NAHB will continue working on 
all fronts to find solutions that will ensure 
U.S. home builders have access to a stable 
supply of lumber at reasonable prices to 
keep housing affordable for hardworking 
American families. “The Senior Officers 
are working hard together to address these 
issues,” said Fowke. “This has become 
a top priority for myself and the staff at 
NAHB.”

Skyrocking Lumber Prices 
Soaring as the Housing Market 
Inventory Keep Narrowing
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See the American Dream Home, 
which is a Pensacola Energy  

Natural Gas Advantage Elite Home, 
built by Westerheim Properties, in 

East Pensacola Heights.  

WHAT: 2020 Parade of Homes 

WHEN: September 12 - 20 

WHERE: 36 Homes throughout Escambia  

and Santa Rosa Counties.

AMERICAN DREAM HOME: East Pensacola Heights, 

840 Van Kirk Street, Pensacola, FL 32503

MORE INFO: ParadeofHomesPensacola.com

The Dream Home is a spacious, two story, 2,342 square-foot, 
four bedrooms and 3 1/2 bathrooms, and a sizeable detached 
cabana entertaining area. With a design of an 6/12 roof pitch, the 
Dream Home incorporates CertainTeed Landmark shingles for 
reliability. The designed exterior features a flow of Hardie Board 
and Batten, Hardie-Lap Siding, and Brick to compliment the 
natural surroundings.

The home, designed for family needs and gracious entertaining, 
features 9-foot ceiling throughout. Designer and recessed light-
ing, from Gateway Lighting, accentuates multiple areas show-
casing its beautiful flooring provided by Gene’s Floor Covering. 
Mohawk RevWood Sandcastle Oak is the main flooring in great 
room, master bedroom, kitchen foyer and dining room. Other 
areas include Tile Shaw Revival Isabella Agate Deco Tile, Veloc-
ity Force Herringbone Deco Tile, Cabana Bath Chicago South-
side Brick Tile and Shaw Revival Isabella Agate Deco Tile. The 
Master Shower is complete with Titan Aqua Glossy with Bianca 
Carrara Penny Rounds Tile.

The gourmet kitchen features West Florida Cabinets custom 
cabinetry with a backsplash accentuated with Divine Chronos 
Mosaics. Emerald Coast Granite and Tile provided the elegant 
quartz countertops that exude class and functionality. The 
kitchen is accented under-the-counter lighting that blend nicely 
with the Moen faucets, and stainless-steel sinks for a warm an 
elegant experience. The home is equipped with Bosch appli-
ances, including Natural Gas Range-Micro Drawer, French Door 

Thanks again to our Parade of Homes Sponsors!

To advertise, call  
Richard Nicholson 

561.843.5857

NEXT  
CORNERSTONE 
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r k n i c h o l s o n . c o m
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Refrigerator, Dishwasher, and Microwave Drawer that add to the 
overall ambiance. 

For outdoor entertaining, 350 Square-Foot detached Cabana that 
is complete with an outdoor kitchen with stainless steel gas grill, a 
convenient half-bath and storage room 

The master bath is an oasis of tranquility with an inviting free-
standing soaking tub. The Moen showerheads add to the opulence 
of relaxation and enhance the feel of cascading hot water from the 
Rinnai Natural Gas tankless water heater. The master bath has 
spacious, walk-in closets with built-in Alpha Closet shelves. 

 “Pensacola Energy Natural Gas Advantage Elite Home features 
are designed to save money and reduce energy consumption, said 
Marketing Manager Jill Grove, of Pensacola Energy. “This has 
been an exciting project for our team of professionals who were 
involved in the planning before construction began. We made sig-
nificant recommendations to develop a customized energy-fea-
ture package that will benefit the homeowner for years to come.”

Included as part of the latest advancement in energy-efficient 
building are Rinnai Natural Gas Tankless water heater. North-
west Florida A/C installed a state-of-the art Carrier Infinity, 
four-ton, 18 SEER, zone control natural gas system. The home is 

also equipped with innovative Krestmark windows that deliver 
durable, low-maintenance vinyl with stylish features. Moreover, 
Coastal Insulation’s durable insulation in the exterior walls and 
spray foam insulation in ceilings provide soundproofing and add 
to the energy efficiency of the home. 

The Parade of Homes™ has been a popular attraction since its 
start in 1958 and is brought to you by the Home Builders Associa-
tion of West Florida, Home Builders Association of West Florida, 
Westerheim Properties, Pensacola Energy, Ballinger Publishing, 
Pensacola Magazine, WEAR TV 3, COX, Cat Country 98.7 FM, 
News Radio 92.3/AM 1620. 

This year’s Parade is set for September 12-20, with weekend hours 
from 12:00 p.m. – 6:00 p.m., and weekdays 3:00 p.m. – 6:00 p.m. 

Dates: September 12 – 20, 2020, with weekend hours from  
12:00 p.m. – 6:00 p.m., and weekdays 3:00 p.m. – 6:00 p.m.  
Go to ParadeofHomesPensacola.com for more information  
of maps, homes, floor plans and amenities. 

Westerheim Properties  
Builds a Superb American Dream 
Home for 2020 Parade of Homes™

from page 07
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American Dream Home

2020  
AMERICAN 
DREAM HOME
HBA Truly Appreciates It’s Donors 

The Home Builders Association of West 
Florida and Westerheim Properties would 
like to thank the business who contribut-
ed to the overall success of the American 
Dream Home. If you see something you 
like, just find the item on the below list and 
contact the donating company. Tell them 
you saw their product or service at the 
Dream Home… and you want the same for 
your home.

SUPER PLATINUM  
Westerheim Properties 
Thomas and Jennifer Westerheim  
3108 Brittany Court 
Pensacola, FL 32504 
850-479-2980 
westerheimproperties.com 
Donation: Dream Home Builder

PLATINUM 
Pensacola Energy 
Don Suarez and Jill Grove 
1625 Atwood Drive 
Pensacola, FL 32514 
850-436-5050 
www.pensacolaenergy.com 
Donation: Outdoor Rinnai Tankless Water 
Heater, Gas Piping, Marketing

GOLD 
Alpha Closets 
Leslie Halsall 
6084 Gulf Breeze Parkway, Unit C 
Gulf Breeze, FL 32563 
850-934-9130 
www.alphaclosets.com 
Donation: Closets, Pantry, Shelving 

American Concrete 
Billy Campbell / Donnie Shear 
2866 Hwy 95A North 
Cantonment, FL 32533 
850-477-0222 
Donation: Concrete, Foundation,  
Footings, Driveway, Sidewalks

Builders FirstSource 
Brian Richardson 
1500 W. Main Street 
Pensacola, FL 32502 
850-432-1421 
www.bldr.com 
Donation: Trusses, Frame Materials, Trim 
Products, Interior Doors

Coastal Insulation 
Bill Morrell 
8006 Pittman Ave 
Pensacola, FL 32534 
850-476-7778 
www.truteam.com/coastalpensacola 
Donation: Foam Insulation/Fiberglass, 
Hurricane Fabric Shield, Gutters

Gateway Lighting and Fans 
Duane Nisewonger 
3150 S. Hwy 95 A 
Cantonment, FL 32533 
850-478-3737 
www.gatewaylighting.com 
Donation: Interior/Exterior Light Fixtures

Gene’s Floor Covering 
Gary Sluder 
4021 W. Navy Blvd. 
Pensacola, FL 32507 
850-456-3360 
www.genesflooring.com 
Donation: Carpet, Tile Flooring,  Shower, 
Setting Material

Northwest Florida A/C 
Hugh Patroni 
4532 Saufley Field Road 
Pensacola, FL 32526 
850-455-0590 
Donation: Carrier Infinity, Zoned, 
4 Ton/18 Seer Gas System

West Florida Cabinets 
Herb Smith 
3301 McLemore Road 
Pensacola, FL 32514 
850-474-3986 
www.westflcabinets.com 
Donation: Custom Cabinetry/Design/ 
Installation

SILVER  
Amore Plumbing Company 
Gary Johnson / Justin Tyner 
3752 Gardenview Road 
Pace, FL 32571 
850-994-8814 
Donation: Plumbing Labor/Materials

Builders Specialties Supply 
Oliver Gore / John Sproats 
PO Box 17085 
Pensacola, FL 32522 
850-433-3063 
Donation: Windows / Exterior Doors

Emerald Coast Granite & Tile 
Robert and Tanya Underwood 
3700 N. Palafox St. 
Pensacola, FL 32505 
850-437-0747 
www.emeraldcoastgranite.com 
Donation: Engineered Quartz/Granite  
Countertops

Hattaway Home Design 
John Hattaway 
3450 River Oaks Lane 
Pensacola, FL 32514 
850-324-4401 
www.hattawayhomedesign.com 
Donation: Dream Home Design

Interior/Exterior Building Supply 
John Millican 
3331 McLemore Dr. 
Pensacola, FL 32514 
850-262-8044 
www.interiorexterior.net 
Donation: Drywall 

Massey Glass 
Terry Massey 
2200 Highway 182 
Jay, FL 32565 
850-982-3983 
Donation: Shower Enclosures

Moen 
Russell Adams 
25300 A1 Moen Drive 
N. Olmstead, OH 44070 
850-572-5955 
www.moenpro.com 
Donation: Bathroom/Kitchen Faucets and 
Fixtures, Tub, Showerheads

Quality Roofing 
Brian Ward / David Rogers 
3693 Avalon Blvd. 
Milton, FL 32583 
850-378-3757 
qualityroofingsolutions.com 
Donation: Roofing Installation/Labor

UNIQUE ELEVATION

• 6/12 Roof Pitch

• Hardie Board and Batten,  
Hardie-Lap Siding, and Brick to  
Compliment Plan Design

• Designer Mahogany Double  
Front Door 

• CertainTeed Landmark Shingles

ENERGY EFFICIENT

• Pensacola Energy Natural Gas  
Advantage Elite Home

• Rinnai Gas Tankless Hot Water 
Heater

• Krestmark Energy Efficient  
Windows 

• Carrier Infinity, 4 Ton/18 Seer  
Natural Gas System, Zoned System

• Indoor Natural Gas Fireplace and 
Outdoor Kitchen with Stainless Steel 
Natural Gas Grill

• Energy Efficient insulation in the 2 
x 4 exterior walls and Open Cell Spray 
Foam insulation in ceilings. Insula-
tion used in various interior walls and 
ceilings for soundproofing.

AMENITIES *

• Floor Plan Designed with Open 
Living Area Amenities that includes 
Spacious Indoor and Outdoor  
Entertaining

• 2,342 Square-Feet. 4 Bedrooms; 3 
1/2 baths including oversized Master 
Bath, 3 spacious Bedrooms upstairs 
with bath, and a Spacious Multi- 
Purpose Great Room

• 350 Square-Foot detached Cabana with 
half-bath and storage room

• 9 Foot Ceilings Throughout

• Gourmet Kitchen with All Wood Custom 
Cabinets

• Custom Quartz Countertops 

• Spacious Pantry Convenient to Kitchen 
Prep Area

• Bosch Kitchen Appliances including 
Natural Gas Range-Micro Drawer Two Sin-
gle Wall ovens, French Door Refrigerator, 
Dishwasher, and Microwave Drawer

• Moen Gold Kitchen Faucets; Stainless 
Sinks and Pro-Flo toilets; Moen Lavatory 
Faucets and Showerheads; Free Standing 
Soaking Tub; Tile Walk-In Shower; Large 
Vanity Cabinet

• Mohawk RevWood Sandcastle Oak is 
the main flooring in great room, master 
bedroom, kitchen foyer and dining room. 
The Master Shower is complete with 
Titan Aqua Glossy with Bianca Carrara 
Penny Rounds Tile. Other areas include 
Tile Shaw revival Isabella Agate deco tile, 
Velocity Force Herringbone Deco Tile, Ca-
bana Bath Chicago Southside Brick tile and 
Shaw Revival Isabella Agate deco tile. 

• Large Master Closet with Custom  
Shelving

• Coat and Shoe Station in Foyer

• All Closets have Custom Shelving  
Built-In

• Designer Lighting Package with LED 
Flush Lighting in Multiple Areas and Un-
der Counter Lighting in Kitchen

• Structured Wiring, Surround Sound and 
Outdoor audio

• Indoor Natural Gas Fireplace

• Outdoor Kitchen with Stainless Steel 
Natural Gas Grill

• Crown Molding and Cased Windows 
with Craftsman Baseboard and Casing 

• Laundry Room designed for upstairs 
stackable Washer and Dryer

•Deluxe Landscaping Package w/ 
 Sprinkler System

• Fully Sodded Yard with Custom 
Landscape Design and Planting

*Amenities are subject to change due to 
availability during construction. 

Home Builders Association of West Florida 
Built by Thomas Westerheim of Westerheim Properties

East Pensacola Heights • 840 Van Kirk Street •  Pensacola, FL 32503

See the American 

Dream Home, which is 

a Pensacola Energy  

Natural Gas Advan-

tage Elite Home, 

built by Westerheim 

Properties, in East 

Pensacola Heights.  

WHAT: 2020 Parade of Homes 

WHEN: September 12 - 20 

WHERE: 36 Homes throughout 

Escambia and Santa Rosa Counties.

AMERICAN DREAM HOME:  

East Pensacola Heights, 840 Van 

Kirk Street, Pensacola, FL 32503

MORE INFO:  

ParadeofHomesPensacola.com
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American Dream Home FHBA News

REW Materials 
Bill Batting 
8040 N. Palafox Street 
Pensacola, FL 32534 
850-471-6291 
bbatting@rewmaterials.com 
Donation: Drywall & Finishing Materials, 
CertainTeed Landmark Shingles

Rinnai America Corp. 
Mike Peacock  
103 International Dr. 
Peachtree City, GA 30269 
678-829-1700 
www.rinnai.us 
Donation: Rinnai Tankless Water Heater

The Mathes Group  
John Cheney 
6 41st Lane, Pensacola FL 32505 
850-432-4161  
www.MathesGroup.com 
Donation: Electrical Wiring/Lighting Hard-
ware/Materials 

Williamson Electric 
Jayer Williamson 
4063 Avalon Blvd. 
Milton, FL 32583 
850-623-0282 
Donation: Electrical Labor, Materials

W. R. Taylor 
Dwayne Watson  
17 Manresa Street 
Pensacola, FL 32502 
850-432-6163 
www.southalabamabrick.com 
Donation: Brick, Mortar 

BRONZE  
Architectural Concrete Designs 
Neil Brown 
1700 South Hwy. 97 
Cantonment, FL 32533 
850-572-4687 
architecturalconcretedesignsllc.com 
Donation: Custom Concrete Designs

Delena Denham Interiors 
Delena Denham 
38 S. Blue Angel Pkwy., Ste. 145 
Pensacola, FL 32506 
850-240-2097 
https://delenadenhaminteriors.com 
Donation: Interior Design/Merchandising

EAA Site Contractors 
Thomas Home Corp. 
Thomas Henry / John Quina 
3158 Gateway Lane 
Cantonment, FL 32533 
850-479-9327 
Donation: Lot Clearing

Flynn Built 
Blaine Flynn 
1300 E. Olive Rd. 
Pensacola, FL 32514 
850-477-6118 
www.flynnbuilt.com 
Donation: Materials Assistance

Four Star Drywall 
Roy Lister 
362 W Oakfield Rd. 
Pensacola, FL 32503 
850-476-5305 
Donation: Labor/Materials 

Greenwood Tree 
Steve Corbae 
Certified Arborist FL-9153A 
850-607-0331 
https://greenwoodtreefl.com 
Donation: Tree Care / Trimming

James Hardie 
Ashley Lyttle 
809 S. Woodrow Wilson St. 
Plant City, FL 33563 
850-398-7307 
Ashley.lyttle@jameshardie.com 
Donation: Hardie Siding and Trim

Live Oak Landscape 
Richard Knowles 
9570 Pine Cone Dr. 
Cantonment, FL 32533 
850-478-2323 
Donation: Landscape Package

Rocky’s Termite & Pest Control  
Kevin Howell 
1360 W. Nine Mile Rd. 
Pensacola, FL 32534 
850-380-5408 
http://rockystermite.com 
Donation: Termite Treatment

Sherwin-Williams 
Gus Uebelsteadt 
313 E. Nine Mile Road 
Pensacola, FL 32514 
850-232-0477 
www.sherwin-williams.com 
Donation: Paint, Materials

Southern Site and Utility Design 
Allen Miller 
6555 Caroline Street 
Milton, FL 32570 
850-623-9493 
Donation: Dream Home Engineering 

Swift Supply 
Jim McMahon 
7405 N. Palafox St. 
Pensacola, FL 32503 
850-426-7588 
https://swiftsupply.com 
Donation: Foundation Materials/Block 

WoernerTurf 
Jimmy Burnette 
P.O. Box 2016 
Foley, AL 36536 
850-251-747-0418 
www.woernerturf.com 
Donation: Pavers

FRIENDS 
Alley Apple Masonry 
Alley Apple 
5340 Crystal Creek Dr. 
Pace, FL 32571 
850-384-6844 
Donation: Brick Labor

Centricity formerly 
Bonded Builders Home Warranty 
Doug Wenzel 
www.bondedbuilders.com 
866-440-7271 
Donation: Home Warranty

Chris Ford, Inc. 
Chris Ford 
3011 Wallace Lake Road 
Milton, FL 32571 
850-712-4522 
Donation: Vinyl Soffits/Labor

Fireplace Concepts 
Jim Hamric 
625 N. New Warrington Rd. 
Pensacola, FL 32506 
850-456-1261 
www.fireplaceconceptspensacola.net 
Donation: Gas Fireplace

George Michael Ziokas, LLC 
George Ziokas 
2805 North R. Street 
Pensacola, FL 32505 
850-316-7271 
Donation: Siding Labor

June Concrete Company 
Geno June 
235 N. Old Corry Field Road 
Pensacola, FL 32506 
850-384-3697 
Donation: Concrete Finishing

KJM Land Planning 
Daniel Monie 
1616 West Avery Street 
Pensacola, FL 32501 
850-438-0202 
Donation: Lot Survey

Live Oak Landscape 
Richard Knowles 
9570 Pine Cone Drive 
Pensacola, FL 32533 
850-232-4304 
Donation: Landscaping Materials

Moorhead Real Estate Law Group 
Stephen Moorhead 
127 Palafox Place, Suite 200 
Pensacola, FL 32502 
850-202-8522 
www.moorheadlaw.com 
Donation: Legal and Closing Services

The Painting LuLu 
5676 Jones Street 
Milton, FL 32570 
850-380-4988 
Donation: Painting Labor

Total Connect Solutions 
Kevin Stephens 
1300 E. Olive Road 
Pensacola, FL 32514 
850-477-5054 
https://iprotectpro.com 
Donation: Home Security

Xtreme Pumping and Septic 
Kenneth Burnham 
2611 S. Hwy. 29 
Cantonment, FL 32533 
850-999-7800 
Donation: Portable Toilet, Fill Dirt

NEXT CORNERSTONE ISSUE 
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Navigable Waters Protection Rule  
a Win for Housing Affordability, Regulatory Certainty

EPA Finalizes Rule for New Regulatory Guidance Documents
 The U.S. Environmental Protection 
Agency (EPA) finalized a rulemaking on 
Sept. 14 that establishes new regulatory 
standards for all EPA regulatory guidance 
documents. These documents help EPA and other federal 
agencies provide implementation and enforcement guidance to 
regulated entities. EPA has issued tens of thousands of guidance 
documents to interpret environmental statutes, regulations and 
its permitting programs. 
 EPA’s final rule, which is intended to increase  
transparency and access, has four key elements:

          • Establishes a regulatory definition for the “guidance  
documents” and “significant guidance documents” that are  
subject to the rule’s requirements.

          • Responds to President Trump’s directive under Executive 
Order 13891, “Promoting the Rule of Law Through Improved 
Agency Guidance Documents,” by creating a centralized  
website where the public can locate all of EPA’s active regulatory 
guidance documents.

          • Requires all “significant regulatory guidance documents”  
to be subject to public comment before being finalized by  
the Agency

          • Creates a process by which anyone can petition the  
Agency to modify or withdraw any existing regulatory  
guidance document.

 When the rule was initially proposed, NAHB’s comments 
were very supportive of the rule’s transparency requirements, 
such as requiring EPA to post all regulatory guidance documents 
online. NAHB members must rely upon these documents to 
understand various environmental permitting, required environ-
mental training and recordkeeping requirements. 
 NAHB also cautioned EPA not to take any actions that 
would hinder the Agency’s ability to provide timely guidance to 
regulated entities. Given the complexity of EPA’s permitting and 
regulatory programs, NAHB members rely upon timely guidance 
on a wide range of environmental compliance matters, including 
EPA’s permitting programs, and required worker training, firm 
certification and recordkeeping requirements under EPA’s Lead 
Renovation, Repair and Painting Rule.

For more information about EPA’s final regulatory guidance rule, 
please contact Michael Mittelholzer.

 Testifying on behalf of NAHB before 
the Senate Environment and Public Works 
Committee, Douglas Davis, a green builder 
from St. Augustine, Fla., said that the recently 
enacted federal regulation, the Navigable Waters Protection Rule 
(NWPR), will boost housing affordability by providing straight-
forward regulatory requirements. The NWPR more clearly defines 
“waters of the United States” (WOTUS) and therefore makes Clean 
Water Act compliance easier for any business trying to comply. 
 “By excluding most man-made ditches and isolated 
ponds on private property from federal jurisdiction, the Navigable 
Waters Protection Rule corrects the vast overreach of prior rules, 
restores common sense to the regulatory process, reduces project 
costs and safeguards America’s water resources,” said Davis. 
 According to Davis, under earlier versions of the WO-
TUS definition, builders and developers were ill-equipped to 
understand whether their projects required federal Clean Water 
Act permits. 
 “The most frustrating aspect of the Obama-era Clean 
Water Act permitting regulations is the fact that those require-
ments were uncertain and constantly changing,” said Davis. “One 
of our projects was delayed for 10 years as we sought to obtain the 
necessary Section 404 permit. Even with the best environmental 
planning and making every effort to comply, we often were forced 

to give up and walk away.” 
 One of the biggest misconceptions surrounding the 
NWPR is that waters that no longer fall under federal jurisdiction 
will go unprotected. This is untrue. State and local governments 
not only have the authority to regulate waters but also play an 
important role in protecting waters because they have a better un-
derstanding of the landscape and the needs of their community. 
 “The greatest difference between federal permitting and 
state permitting is that we have generally found state agencies to 
operate under reasonable deadlines and with a greater degree of 
accountability,” said Davis. 
 NAHB research shows that nearly 25% of the cost of a 
single-family home stems from federal, state and local regulations 
and that the cost is even higher for multifamily development. 
Housing will be unable to help lead the economic recovery unless 
the Trump administration and Congress repeal onerous regula-
tions and promote sensible replacements. 
 “The NWPR is a perfect example of the regulatory 
actions we need to get our economy moving again,” said Davis. 
“NAHB commends the Trump Administration for rolling back the 
2015 Obama rule and putting forward a replacement that respects 
congressional intent, follows Supreme Court precedent, provides 
clarity and predictability to the permitting process, and protects 
our aquatic environment.” 
 More information about the NWPR can be found on nahb.org.
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Delena Denham Interiors 
Delena Denham, Sr. Principal Owner 

38 S. Blue Angel Pkwy., Suite 145 
Pensacola, FL 32506 

p (850) 240-2097 
Hello@DelenaDenhamInteriors.com 

www.delenadenhaminteriors.com

A little about my business; we are a native  
Pensacola design and MLS property staging 
company with 23 years of designing and staging 
homes, we still greet and support each other as 
if it is our first!

The importance to my being involved with the 
Home Builders Association of  West Florida 
allows me to assemble with like minded people 
for a common cause and good.

When I’m not wrapped around my company 
I enjoy antiquing, reading American Biogra-
phies, attending blue grass festivals, a spirited 
board game, politics and cooking for family 
and friends.

Chris Thomas
Business Insurance 
Consultant

(850) 444-7611 DIRECT
(850) 525-1237 MOBILE
(850) 438-4678 FAX
cthomas@fbbins.com

19 West Garden Street • Suite 300 • Pensacola, FL 32502

INSURANCE & BONDING SOLUTIONS SINCE 1911

If you do business with previous members, please 
give them a call and reinforce the value of  
membership as well as the importance of

 
Members Doing Business with Members. 

For future  
upcoming events, 
please call the 
HBA office at 
850.476.0318 
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Surge in Home Construction, Lumber Prices
 Residential construc-
tion is leading the economy, 
as housing demand remains 
strong and supply is tight. 
Home builder confidence, as measured by 
the NAHB/Wells Fargo Housing Market 
Index (HMI), increased in August to a  
level of 78, which matches an all-time  
high in the 35-year history of the series.  
In particular, the August HMI surged on 
gains for buyer traffic, which continues to 
be strong because of low interest rates,  
a renewed focus on the importance and 
role of housing, and a shift in demand to 
the suburbs, exurbs and other lower- 
density communities. 
 Consistent with the rise in the 
HMI, single-family housing starts posted 
solid gains in July, increasing 8% to a 
940,000 annualized rate. Although still 
below the peak annual rate of single-
family construction (1.034 million reached 
in February), the expansion for home 
building since April has left single-family 
construction up 1% on a year-to-date 
basis. Moreover, permits are up almost 

6% as additional construction is expected. 
Multifamily building also rallied in July, 
although multifamily permits are down 
more than 4% as demand is shifting from 
rental to for-sale housing markets. 
 Despite the strength for the HMI, 
risks remain for the housing sector. The 
top supply-side challenge is a correspond-
ing surge for lumber prices, which have 
now increased more than 110% since mid-
April. NAHB estimates that these recent 
gains have boosted typical new single-
family home prices and apartment prices 
by approximately $14,000 and $5,000, 
respectively. Without increased domestic 
production and reductions in Canadian 
tariffs on softwood lumber, these higher 
input prices will slow the market. 
 Another macro risk remains 
the health of the overall labor market. 
There was some concern that tightening 
of virus-related restrictions in the South 
would stall the economic recovery, but this 
proved to be untrue. Data from the Bureau 
of Labor Statistics found 1.8 million net 
jobs were created in July, reducing the un-
employment rate to 10.2%. Home building 

employment expanded by 24,000 for the 
month, while non-residential construction 
jobs declined by 4,000 as the two parts of 
the construction industry move in oppo-
site directions. 
 In additional good news, the pace 
of first-time jobless claims fell below 1 mil-
lion for the first time since March for the 
week of Aug. 8. These indicators show that 
the economy is healing, provided addition-
al lockdowns do not derail its progress. Job 
growth is positive for housing demand, 
particularly as risks increase regarding 
renter payment rates in the fall.

A Vital Lifeline for  
the Production of  
Affordable Housing
The Low-Income Housing Tax Credit (LI-
HTC) plays a critical role in the housing 
market by ensuring a supply of attainable 
rental housing. Created as part of the 1986 tax reform 
legislation, the LIHTC has been responsible for financing the 
development or preservation of more than 3.2 million rental 
homes. The housing credit also has been a success story in terms 
of generating jobs and economic impact for communities.

However, the primary beneficiaries of the program have been 
the residents of the housing developed under the program. New 
NAHB analysis that focuses on the demographics of LIHTC hous-
ing reveals that approximately 8 million low-income households, 
or 18.7 million people, have benefitted from the program and 
reside in homes financed by the LIHTC as of 2018. This is a sig-
nificant total and illustrates the important role the housing credit 
has played in terms of providing high quality, affordable rental 
housing.

As the most successful affordable rental housing production 
program in U.S. history, the LIHTC provides federal tax credits 
to developers for building income-restricted housing: Those 
individuals or corporations receive a dollar-for-dollar tax credit 
which provides the motivation and facilitates the development of 
low-income housing.

Those tax credits provide the project with additional equity dur-
ing the construction phase, which helps to make it less expensive 
to build and maintain an affordable apartment complex.

A Permanent 4% Credit Floor

With the nation in the midst of a housing affordability crisis and 
struggling with the COVID-19 pandemic, the LIHTC is more 
important than ever. As America seeks a return to normal, federal 
policymakers can do their part to help the housing industry be an 
engine of job and economic growth by strengthening the LIHTC 
when Congress crafts its next coronavirus relief package.

The need for affordable rental options remains acute. More 
than one in four renters spends more than half of their monthly 
income on rent. Establishing a minimum 4% credit floor would 
provide more predictability and flexibility in financing projects, 
making more types of properties financially feasible and signifi-
cantly increasing unit production. This credit rate floats, and the 
current low interest rate environment stemming from COVID-19 
fiscal policies to stabilize the economy has resulted in nearly 
25% less equity available for much-needed development. Nearly 
126,000 additional affordable rental units could be financed over 
the next 10 years by establishing this minimum floor, according to 
an analysis by Novogradac.

Shelter is a basic human need. NAHB is calling on Congress to 
uplift the lives of millions of Americans in a fiscally responsible 
manner by establishing a permanent minimum 4% credit floor for 
acquisition and bond-financed projects.

NAHB Chief Economist Robert Dietz provides an in-depth analy-
sis on the number of Americans benefiting from the LIHTC in this 
Eye on Housing blog post.

The following analysis was recently published in NAHB’s bi-weekly e-newsletter Eye On the Economy by Chief Economist Robert Dietz:
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Architectural Concepts International LLC
33 SW 12th Way, Boca Raton, FL 33486

Specializing in Car Wash Designs

Licenses: NCARB, Florida
AR-0007424, ID-0003692, CGC-008183

John Diehl - 561.613.2488
www.car-wash-architect.com | www.paintconceptsplus.com

1. They support the industry at 
the local, state and national 
levels.

2. They volunteer time, talent 
and treasure to help the asso-
ciation accomplish its goals.

3. They recruit their  
colleagues and business  
contacts to become members.

4. They serve on committees 
and councils gaining valuable 
networking opportunity while 
helping to advance the  
association’s mission.

5. By doing so, you increase the 
value proposition for all mem-
bership in our HBA.

6. They are strong support-
ers of local and state PACs and 
BUILD-PAC.

7. They are a major source of 
non-dues revenue through  
sponsorships, advertising, etc.

8. As industry partners, they 
are a valuable resource for 
business and management tips.

9. They are heavily invested in 
your business success:  
You win, they win!

10. Why wouldn’t you do business 
with a member?

TOP 10 REASONS 
TO DO BUSINESS 
WITH AN ACTIVE 

ASSOCIATE  
MEMBER

New Associate Members
All Brand Appliance Repair
Daniel Brand - President
5658 Sanchez Ct
Milton, FL 32583
p (850) 696-2559
www.Allbrandrepairs.com
Spike: Blaine Flynn, Flynn Built

Bayou Concrete, LLC
David Rasco - Sales
6250 Da Lisa Rd.
Milton, FL 32583
p (850) 516-0955 
Spike: Blaine Flynn, Flynn Built

Robert Johnson
Robert Johnson - Owner
159 Clipper Cove
Freeport, Florida 32439
p (850) 499-9493
Spike: Marty Rich, University Lending Group

Classic Floors Ferrazzano
Barry Crowder - Regional Sales Manager
432 S Babcock St
Melbourne, Florida 32901
p (904) 434-8297
www.ferrazzano.com
Spike: Suzanne Pollard Spann,  
Gulf Coast Insurance

Mullins, LLC
Joe Rector - Vice President
41 N. Jefferson Street
Suite 106
Pensacola, FL 32502
p (850) 502-7160
www.mullinsllc.net
Spike: Suzanne Pollard Spann, Gulf Coast  
Insurance

https://www.facebook.com/HBAWF

Get  Involved in 
HBA Councils 

and Committees!

Auxiliary Council
Meets Monthly

Sales & Marketing 
Council

Meets Monthly

Membership  
Committee

Meets Monthly 
2nd Tuesday of  

each month

Board of Directors
Meets Monthly
3rd Tuesday of  

each month

For future  
upcoming events, 
please call the 
HBA office at 
850.476.0318 
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Advertiser’s Index
Green Spike  50 Credits
David Holcomb  95

Doug Sprague  88

Newman Rodgers IV 87.5

Kenneth Ellzey, Sr. 78.5

Russ Parris  68.5

Paul Stanley  67.5

Bob Price, Jr.  58.5

Thomas Westerheim 54

Wilma Shortall  50.5

Life Spike  25 Credits
Darrell Gooden  49.5

Bill Daniel  45

John Hattaway  41

Blaine Flynn  42

Doug Whitfield  37

Garrett Walton  32

Luke Shows  24.5

Keith Swilley  20.5

Steve Moorhead  21

Brent Woody  19.5

Karen Pettinato  18.5

Larry Hunter  18

Doug Herrick  15

Lorie Reed  14.5

Taylor Longsworth 14

William Merrill  12.5

Dean Williams  12.5

Martin Rich  12

Bill Batting  11

Kim Cheney  10

Suzanne Pollard-Spann 10

Spike Credits 
Bruce Carpenter   9.5

Rick Faciane   9.5

Kevin Ward   9.5

Amir Fooladi   9

Alton Lister    9

Shelby Johnson   8.5

Alex Niedermayer  8.5

Milton Rogers   8

Mary Jordan   7.5

Kevin Russell   8

Joseph Yoon    6.5

In construction, a spike is a steel object 
that is essential to making a building 
strong.  As in construction, the HBA 
of West Florida sees a Spike as some-
one that works to keep our association 
strong.  Spikes work on the recruitment 
and retention of members in addition to 
keeping members active with the associa-
tion.  Anyone is eligible for Spike status.  
On Spike credit is awarded for each new 
member recruited and an additional credit 
is awarded for that new member’s renewal 
on or before their anniversary date.  If you 
help to retain a member, you are eligible to 
receive a half point for each member.  

Spike Club Levels
Spike Candidate  1-5 credits
Blue Spike  6-24
Life Spike  25-49
Green Spike  50-99
Red Spike  100-149
Royal Spike  150-249
Super Spike  250-499
Statesman Spike  500-999
Grand Spike  1000-1499
All-Time Big Spike 1500+

Spike Club Members and their credits 
as of 08/31/2020.
Statesman Spike 500 Credits
Harold Logan  521

Super Spike  250 Credits
Rod Hurston  422

Jack McCombs  297.5

Royal Spike  150 Credits
Rick Sprague  205.5

Edwin Henry  200

William “Billy” Moore 171

Bob Boccanfuso  164

Red Spike  100 Credits
Charlie Rotenberry 148

Oliver Gore  113

Ron Tuttle  105.5

Ricky Wiggins  100

Please Support  
Our Advertisers!

If you would like to join the 
Spike Club or Desire  

Additional Information, 
please contact  
Vicki Pelletier -  
(850) 476-0318

Alpha Closets   23 
850.934.9130
Alpha Closets.com
leslie@alphaclosets.com

Architectural Concepts International, LLC 20
o 561.613.2488
jrd@paintconceptsplus.com 
paintconceptsplus.com

Centricity     16
o 866.440.7271
c 904.613.1442
dwenzel@centricity.com
centricity.com

Fisher Brown Insurance  17
o 850.444.7611
c 850.525.1237
Chris Thomas 
Business Insurance Consultant   
cthomas@fbbins.com

Florida Home Builders Insurance  19
o 888.513.1222
fhbi.com 

Home Mortgage of America, Inc  15
o 850.332.5221
c 850.332.2416
bcarpenter@hmoa1.com

Norbord    Back Cover
norbord.com/na

Pensacola  Energy   2
o 850.436.5050
espnaturalgas.com

Rew Building Materials, Inc.  14
o 850.471.6291
c 850.259.7756
bbatting@rewmaterials.com 
ecbmfl.com

RKN Publishing and Marketing  17
c 561.843.5857
rknichent@aol.com
rknicholson.com

Tubs and More    18
o 800.991.2284
o 954.423.2250 
dougstubs.com

Underwood Anderson Insurance  20
o 850.434.5526
c 850.572.4838
Alex Niedermayer, AIP, CMIP Agent
alex@underwoodanderson.com
underwoodanderson.com

warren wight - graphic designer  20
407.920.1478
warren@warrenworld.com
warrenworld.com

22 23

Gold Sponsor for the 2020 Dream Home
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