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President’s Message

“The effects  
of fatigue are 
far-reaching 

and can have an 
adverse impact 

on all areas  
of our lives,  
especially on 
construction 
sites with so 
many safety 
hazards.” 

	 The physical demands and deadline-focused nature of 
construction work often lead to overwork and fatigue. Add in 
additional stress over the pandemic and its fallout, and many 
in home building are finding themselves sleeping less and 
prone to fatigue. 
	 The effects of fatigue are far-reaching and can have an adverse impact on all areas 
of our lives, especially on construction sites with so many safety hazards. 
	 According to research by the National Safety Council, more than 43% of American 
workers are sleep-deprived, and those most at risk work the night shift, long shifts or ir-
regular shifts. The NSC notes that safety performance decreases as workers become tired. 
	 Adults need an average of seven to nine hours of sleep each night, but 30% report 
averaging less than six hours, according to the National Health Interview Survey conducted 
by NSC. Among other findings:

• Chronic sleep-deprivation causes depression, obesity, cardiovascular  
disease and other illnesses.

• Fatigue is estimated to cost employers $136 billion a year in health- 
related lost productivity.

• More than 70 million Americans suffer from a sleep disorder.

Keys to a Good Night’s Sleep

All workers should set themselves up for sleep success by following these basic guidelines:

• Don’t eat big meals close to bedtime, as this can affect your sleep 
 quality; have dinner several hours before bed each night.

• Avoid exercise in close proximity to bedtime; regular exercise  
generally improves sleep, but not if you do it near bedtime.

• Avoid chemicals that affect sleep; caffeine, nicotine and alcohol 
 can all contribute to sleep problems.

• Make your bedroom conducive to sleep; a quiet, dark room that is 
 not too hot and not too cold will help you relax and get to sleep sooner.

• Establish a regular, relaxing bedtime routine and stick to it.

• Avoid stressful activities, especially before bed, so you don’t associate 
 your bedroom and sleeping with anxiety.

	 If you have daytime sleepiness or your bed partner witnesses snoring or breathing 
pauses, you may have sleep apnea and should see a sleep specialist. 
	 Employers and site managers can also help keep their workers from becoming 
fatigued, like setting regular schedules for workers with adequate breaks, allowing napping 
when needed and feasible, providing transportation to and from the site when necessary, 
and discussing the importance of sleep with workers and subcontractors. 
	 We live in very stressful times and sleep is suffering for many of us. But we 
shouldn’t make our jobsites less safe due to fatigue. Focus on getting plenty of sleep every 
night and work safely.
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Where Are  
They Now? 

Jim Cronley’s  
Leadership Enhanced  
Our HBA, Industry and  
Community

	 If attitude determines altitude, it’s no 	
wonder that Jim Cronley has soared to the 
pinnacle of success as a builder-developer 
and community leader.  
	 Over a 50-year career that included serving as President 
of the Home Builders Association of West Florida (HBA) in 1978, 
Cronley’s strong work ethic, relentless drive, and business savvy 
make him one of the Pensacola area’s most accomplished and 
respected entrepreneurs.  
	 Not long after completing five years of U.S. Army service 
that included flying helicopters over the war-torn jungles of 
Vietnam, Cronley launched Cronley Construction Company in 
1971 and over the next 15 years built 400 single-family homes and 
numerous light commercial projects such as warehouses, office 
buildings, and medical facilities.  
	 Very early in his home building career, Cronley learned 
the value of the HBA.  “I remember that at the time, a sewer mora-
torium was threatening to shut down all new home construction 
in the most desirable areas of Pensacola,” recalls Cronley. “The 
only group with the courage to step up to the plate to solve the 
problem was the HBA. That made me realize the power of the as-
sociation and I was committed from then on to do what I could to 
keep it strong.” 
	 Delivering on that commitment, Cronley volunteered 
in the early 1970s to build the HBA’s annual Parade of Homes 
Scholarship House (now known as the American Dream Home). 
He worked with the HBA’s associate members to secure numer-
ous donations of products and services, convinced the selling 
Realtor® to forego their commission, and gifted his company’s 
expenses and profits.  It was the first time that 100 percent of the 

proceeds from the sale of the home went to the HBA for student 
scholarships and it set the bar for future builders of the HBA’s 
showcase home.  
	 As a successful young builder, Cronley quickly became 
the target of recruiting efforts to make him part of the HBA’s 
senior leadership. Elected to the first rung of a traditional leader-

ship “ladder,” Cronley was more than willing to learn the ropes 
and wait his turn to be President. As fate would have it, the build-
ers ahead of him all struggled financially during a recession and 
Cronley was pressed into duty ahead of schedule. He served  
with distinction and set the HBA on a path to improving its  
image through community activism, even creating a “White Hat 
Award” for HBA members who excelled in charitable or  
civic endeavors. 
	 Cronley’s community profile was enhanced when he 
was selected to build Gulf Power Company’s first Good Cents 
Home© in a successful program that promoted maximum 
energy-efficiency in residential construction. His reputation 
for excellence and innovation grew when along with promi-
nent Pensacola Realtor® John Connell, he co-created Cordova 
Square, a mixed-use project that won the Southeast Building 
Conference’s Golden Aurora Award as the best development 
in an 11-state southern region. In 1983, Cronley was selected as 
Pensacola’s Business Leader of the Year.   
	 Consistently looking for ways to give back to his com-
munity and promote professionalism in building industry, 
Cronley took on significant volunteer assignments, including 
chairing the Escambia County Housing Finance Agency to  
create more affordable housing for low-to-moderate income 
families, and chairing the Florida Construction Industry Licens-
ing Board, which enforced standards of performance for the 
state’s contractors. 
	 “I cannot put into words what Jim has meant to the 
Home Builders Association throughout many decades,” said 
HBA Executive Director David Peaden. “There has never been a 
time that he has said no when the HBA has reached out for help 
with a community service project or a governmental affairs is-
sue. He’s been more than generous with his financial resources 
and with his time. He’s a true giant in this industry and I truly 
appreciate him very much.” 
	 In addition to the HBA, other organizations tapped into  
Cronley’s leadership skills. They included the Committee of  
100, the Pensacola Chamber of Commerce, and the West  
Florida Hospital.   
	 In 1985, Cronley formed a partnership with another 
established builder, Tony Terhaar, in which Terhaar & Cronley 
built (and retained an ownership investment in) manufacturing 
facilities, high-rise condominiums, hotels, and office buildings 
in the Florida Panhandle and around the Southeast.   
	 Even after five decades in business, Cronley still rel-
ishes coming to his office each day: working on new and existing 
 projects, encouraging elected officials in Escambia and Santa 
Rosa counties to support industrial development, and support-
ing the HBA and other organizations that are working to keep 
local economies vibrant. 
	 With an eye to the future, Cronley’s labor of love is 
mentoring his son Ed, who followed his father first into military 

“I cannot put into words what Jim has meant to the Home 
Builders Association throughout many decades. There has 
never been a time that he has said no when the HBA has 
reached out for help with a community service project or a 
governmental affairs issue.”

service (Ed flew helicopters in the U.S. Army and jets in the U.S. 
Navy for 20 years before retiring with a rank of Lt. Commander), 
then into business, joining Terhaar & Cronley in 2009 as a com-
mercial Realtor® specializing in leasing, sales, management, and 
built-to-suit of commercial properties. “Tony and I are trusting 
the future of the business to Andy (Terhaar) and Ed,” said Cron-
ley. “They’re both young and smart and we expect them to do 
great things.” 
	 Looking at his life and body of work, many of the “great 
things” that Jim Cronley has done can’t be found on his résumé or 
on the company web site. Like providing a helped hand to small 
subcontractors when they faced personal or business hardships. 
Like shaving his head as a way to show empathy to a friend bat-
tling cancer. Like sending money to the hotel workers he met  
on frequent trips to New Orleans after they lost their homes in 
Hurricane Katrina.  
	 Milton electrical contractor and fellow HBA icon Jack 
McCombs has known Cronley for 60 years and watched him work 
through the “downs” of the economic cycles. “Even in bad times, 
Jim’s integrity never wavered,” says McCombs. “He always paid 
his suppliers or subcontractors, even when money was tight. He  
is one of the most honest, hard-working, and kind-hearted people 
I know.” 
	 The HBA of West Florida is proud of Jim Cronley and his 
accomplishments and grateful for his service to our association, 
industry and community.

HBA Executive Director David Peaden

07March 2021 | www.westfloridabuilders.comHome Builders Association of West Florida | March 2021

Jim and his wife Shirley



March 2021 | www.westfloridabuilders.comHome Builders Association of West Florida | March 2021 09

NAHB News HBA News

08

Construction 
Headwinds Pick 
Up in January
Housing production soft-
ened in January as rising 
lumber prices continue to 
affect the housing industry. 
Overall housing starts de-
creased 6.0% to a seasonally 
adjusted annual rate of 1.58 
million units, according to 
a report from the U.S. De-
partment of Housing and 
Urban Development and the 
U.S. Census Bureau.
The January reading of 1.58 million starts 
is the number of housing units builders 
would begin if development kept this pace 
for the next 12 months. Within this overall 
number, single-family starts decreased 
12.2% to a 1.16 million seasonally adjusted 
annual rate. The multifamily sector, which 
includes apartment buildings and condos, 
increased 17.1% to a 418,000 pace.

“Concerns over higher lumber prices 
produced softness for the housing market 
amid solid buyer traffic at the start of the 
year,” said NAHB Chairman Chuck Fowke. 
“With the cost of building materials rising 
at a rapid pace, the challenge for builders is 
to keep home prices at an affordable level 
for buyers even as the regulatory policy en-
vironment may become more challenging.”

“The weakness in housing starts in January 
is consistent with our recent builder sur-
veys,” said NAHB Chief Economist Robert 
Dietz. “Builders report concerns over 
increasing lumber and other construction 
costs and delays in obtaining building ma-
terials. Rising interest rates will also erode 
housing affordability in 2021, as existing 
home inventories remain low. It’s also 
worth noting that the number of single-
family homes permitted but not started 
construction jumped to 114,000 units in 
January. This is 9.6% higher than Decem-
ber and 28.1% higher than a year ago, as 
building material cost increases and delays 
slow some home building.”

On a regional basis compared to the previ-
ous month, combined single-family and 
multifamily starts are 2.3% higher in the 
Northeast, 12.3% lower in the Midwest, 

2.5% lower in the South and 11.4% lower  
in the West.

Overall permits increased 10.4% to a 1.88 
million unit annualized rate in January. 
Single-family permits increased 3.8% to a 
1.27 million unit rate. Multifamily permits 
increased 27.2% to a 612,000 pace.

Looking at regional permit data compared 
to the previous month, permits are 39.3% 
higher in the Northeast, 0.8% lower in the 
Midwest, 8.3% higher in the South and 
11.7% higher in the West.

EVOLUCION CONSTRUCTION SERVICES INC is a company located in Pensacola, 
FL concentrating on Drywall and Paint.  We offer drywall hanging, finishing and touch 
ups work with different types of texture at the highest standards.

EVOLUCION CONSTRUCTION SERVICES INC is an Active company incorporated 
on January 1, 2019 with the registered number P19000001455. This Domestic for-prof-
it company is located at 9555 Holsberry Road, Unit 6, Pensacola, 32534 and has been 
running for three years. There are currently three active principals.

We joined the HBA of West Florida to continue growing our business and stay 
informed of what is happening in our area concerning new construction and our 
industry.

membership committee news

From right, Suzanne Pollard-Spann, Legacy Insurance Brokers, Membership Committee Chair, Donna Pruitt, Legacy Insurance  
Brokers, Kim Anderson, SETCO Services, Zach Noel, Clear Title of Northwest Florida, LLC, Tanya Underwood, Emerald Coast  

Granite & Tile, Brad Boes, Supreme Lending, Katie Musick, Supreme Lending and Vicki Pelletier, HBA Staff

The 2021 HBA Membership Committee 
is working hard on some of the events 
they have planned for members this 
year.  One close to their hearts is the Corn Hole Tourna-
ment (March 26th). This event will be raising money for our 
Tradesmen Education Council, which provides scholarship 

to High School and Technical College students.  Also,  they 
are working to bring you another successful Spring Golf 
Tournament (April 22nd). So much goes on behind the 
scenes to produce these events. With the help of this amaz-
ing group of committee members, the HBA was able to 
maintain the highest retention rate in the state of Florida 
for 2020. Great job!

New Member Profiile

To advertise, call  
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April 2021NEXT  
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NAHB Opposes House 
Bill to Eliminate  
Carried Interest

	 Rep. Bill Pascrell (D-N.J.), along with 
Reps. Andy Levin (D-Mich.) and Katie 
Porter (D-Calf.), this week introduced H.R. 
1068, the Carried Interest Fairness Act of 
2021. The bill would impose a major tax increase on real estate 
by generally requiring carried interest to be classified as ordinary 
income rather than a capital gain. Rep. Pascrell has introduced 
similar legislation in the past. 
	 A carried (or promoted) interest is a profits interest in a 
business deal that is larger as a share of the total return than the 
share of the initial equity investment. Under present law, if the in-
come paid out as the carry is a capital gain, then the carry is taxed 
at capital gains tax rates (in general, up to 23.8%). In 2017, the Tax 
Cuts and Jobs Act increased the holding period required to qualify 

for long-term capital gains treatment as a carried interest from 
one to three years. 
	 NAHB opposes changes to the taxation of carried inter-
est because it would have a significant negative impact on the 
multifamily housing industry and on the bottom lines of compa-
nies that participate in real estate investment partnerships. De-
spite the focus on the financial sector, the use of carried interest  
is common in real estate. 
	 NAHB expects not only carried interest but capital  
gains tax rates to come under additional scrutiny under the 
Democratic-controlled Congress. President Biden has called for 
increasing the long-term capital gains and qualified dividend rate 
for taxpayers with income in excess of $1 million to the ordinary 
income tax rate — a rate he also called to be increased from its 
current 37% to 39.6%.

Rising Lumber Prices and Lack of Supply 
Threaten Consumers’ Housing Options

	 Housing affordabil-
ity has been a critical issue 
across the country for years, 
as factors such as a shortage 
of lots and labor have led to 
a limited supply. As lumber prices 
once again approach all-time highs amid a 
supply shortage, this crisis only gets worse, 
as housing prices continue to soar and 
builders face challenges to meet ongoing 
housing demands. 
	 “The continuing rise in building 
cost — including rising lumber prices, 
availability of material, etc. — is causing 
a sudden downturn in new home starts,” 
said Cory Lord, a builder based in Georgia. 
“We are finding it hard to complete cur-
rent contracts on time, and home owners 
are not able to afford to sign new contracts 
with the escalated cost.” 
	 The rising supply costs are 
exacerbated by the uncertainty of when 

supplies will be available to complete the 
home in a timely manner and whether or 
not the homes will appraise at the correct 
price to reflect these rising costs. 
	 “We had one home owner walk 
away from a contract at signing because 
we could not promise her a completion on 
her home within a five-month time frame, 
even though we explained to her that the 
current limited availability on some prod-
ucts was causing delays that were beyond 
our control,” stated Lord. 
	 Other builders have noted that 
market uncertainty extends to prospective 
home owners’ financial positions as  
well, such as the risk of unemployment 
 or retirement with a fixed income, which  
often makes them more apprehensive  
or less flexible to move forward with 
higher costs. 
	 “In such a fragile marketplace, 
consumers cannot afford to add another 
$10,000 to $30,000 for the frame pack-

age,” observed Tabitha Casamento, a 
builder in Upstate New York. “I have 
repeatedly asked when this will normalize 
from a national supplier, but there’s no end 
in sight.” 
	 Builders are doing everything 
possible to avoid pricing consumers out of 
homes while still maintaining competitive 
prices necessary to operate their busi-
nesses — especially given the potential 
long-term impacts on consumers, as the 
purchase of a home is often a key factor in 
building wealth. 
	 “We’ve had to raise sales prices by 
more than $50,000 since August because 
of rising lumber prices,” shared Michael 
Betcher, an affordable first-time buyer 
production home builder in Arizona. “This 
prices most buyers out from being able 
to qualify for a new home, and perpetu-
ates the cycle of renting and not building 
equity.”

Home Builders Association of West Florida | March 2021
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Feature Story

Housing  
An Economic 
Bright Spot  
but Regulatory, Affordability 

Challenges Persist
As the country continues to rebound from 
the impact of the COVID-19 pandemic, 
housing has been a bright spot in the eco-
nomic recovery. And while the home building industry is 
poised for another solid year in 2021, regulatory and supply-side 
challenges could harm housing affordability, slowing momen-
tum and limiting growth, according to economists speaking at 
an online press conference in conjunction with the 2021 virtual 
International Builders’ Show.

“Housing affordability will continue to be a top concern this 
year,” said NAHB Chief Economist Robert Dietz. “On the demand 
side of the housing market, limited inventories of single-family 
homes generated strong price gains in 2020. While supply-side 
pressures, such as resurgent lumber prices, a shortage of build-
able lots, inconsistent access to building materials and a regional 
skilled labor deficit foreshadow higher costs and longer build 
times this year. A changing regulatory landscape threatens to 

further erode housing affordability and make the tight inventory 
environment worse.”

Housing is one of the few sectors experiencing year-over-year job 
gains, as the industry has hired more workers in the wake of the 
pandemic, but it still has not been enough to meet the increasing 
demand for housing. Historically low interest rates are one factor 
driving this demand, but a geographic shift in where people are 
choosing to live is also affecting the housing industry, as lower-
density areas become more popular.

As the nation ramps up deployment of COVID-19 vaccines this 
year, this will be good news for the overall economy and strength-
en housing demand but also place upward pressure on interest 
rates, which will price additional households out of the 2021 
market.

As for the biggest short-term challenge facing builders, Dietz said 
“it is undoubtedly lumber prices. Pricing is now near the peak of 
mid-September and easily adding at least $16,000 to the cost of 
building a typical new single-family home.”

A Milestone for Single-Family Starts

Single-family starts posted a 2020 total of just under 1 million, 
11% over the 2019 level. The NAHB forecast is for ongoing gains 
for single-family construction in 2021, though at a slower growth 
rate than in 2020. Production is expected to rise an additional 5% 
to 1.03 million this year – marking the first year that total annual 
single-family production has exceeded 1 million since the Great 
Recession.

The multifamily construction market will experience weakness as 
rent growth slows and vacancy rates rise. However, the develop-
ment market should stabilize by 2022. Multifamily starts are 
expected to fall 11% in 2020 to 349,000 units and post a 5% gain 
this year to 365,000 units.

Remodeling will remain strong as people continue to upgrade ex-
isting homes for more purposes, such as home offices, home gyms 
and in-law units. Residential remodeling is expected to register a 
4% gain this year over 2020.

Supply and Demand

Looking at the supply and demand factors affecting housing, 
David Berson, senior vice president and chief economist at Na-
tionwide Mutual Insurance Co., said that millennials are key to 
household growth and housing demand.

“The demographics look good, particularly for the 25-to-40 age 
group,” said Berson.

The problem is a dearth of new and existing homes for sale. “The 
number of existing homes for sale has never been lower,” said 
Berson. “Why? The pandemic.”

The existing inventory currently stands at a record-low 
1.9-months’ supply. Historically, six months of supply is associ-
ated with a balanced market.

For new homes, inventory is currently at a low 4.3-months’ supply, 
with 302,000 new single-family homes for sale, 18.9 percent lower 
than December 2019.

With the inventory of total homes for sale at record lows, solid 
demand coupled with lack of inventory is producing strong price 
gains that could approach 10% this year.

Two Regions Stand Out

Delving beneath the national numbers, the South and West  
are regions that will lead new-home growth in the year ahead,  
according to Frank Nothaft, chief economist at CoreLogic. 
“Homes being built are following population flows,” he said, 
noting that metros with affordable homes, high employment and 
outdoor amenities have had the highest growth in new-home 
sales over the last year.

New-home demand is greatest in Texas and Florida, which  
accounted for more than half the nation’s population growth  
last year. Arizona and North Carolina also posted large  
population gains.

From October 2019 to September 2020, the South posted the 
largest number of new home sales in the nation, led by Dallas, 
Houston, Atlanta, Phoenix and Austin, Texas.

“Dallas-Fort Worth had more new home closings in the last year 
than the entire state of California for single-family homes,” said 
Nothaft.

Growing home equity also bodes well for the remodeling sector, 
as Nothaft said that remodeling expenditures are expected to rise 
3.7% this year to $352 billion.

A Shift to Single-Family Rental

All the economists agreed that tenants are shifting their prefer-
ence from multifamily rental to single-family rental.

“Single-family rents are up 3.5% over the last year, while rents on 
multifamily rental apartments are down 3%,” said Nothaft.

“There are a lot of people who prefer to live a single-family home 
rather than an apartment,” said Berson. “With the pandemic, that 
only accentuates that demand.”

“My expectation is that the single-family built-for-rent construc-
tion market share, which is currently around 4.5%, will likely grow 
to 5-6% over the next two to three years,” said Dietz.
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Architectural Concepts International LLC
33 SW 12th Way, Boca Raton, FL 33486

Specializing in Car Wash Designs

Licenses: NCARB, Florida
AR-0007424, ID-0003692, CGC-008183

John Diehl - 561.613.2488
www.car-wash-architect.com | www.paintconceptsplus.com

1. They support the industry at 
the local, state and national 
levels.

2. They volunteer time, talent 
and treasure to help the asso-
ciation accomplish its goals.

3. They recruit their  
colleagues and business  
contacts to become members.

4. They serve on committees 
and councils gaining valuable 
networking opportunity while 
helping to advance the  
association’s mission.

5. By doing so, you increase the 
value proposition for all mem-
bership in our HBA.

6. They are strong support-
ers of local and state PACs and 
BUILD-PAC.

7. They are a major source of 
non-dues revenue through  
sponsorships, advertising, etc.

8. As industry partners, they 
are a valuable resource for 
business and management tips.

9. They are heavily invested in 
your business success:  
You win, they win!

10. Why wouldn’t you do business 
with a member?

TOP 10 REASONS 
TO DO BUSINESS 
WITH AN ACTIVE 

ASSOCIATE  
MEMBER
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If you do business with previous members, please 
give them a call and reinforce the value of  
membership as well as the importance of

 
Members Doing Business with Members. 
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Civil Case Over 
Face Masks 
Could Impact 
Home Sales Offices
Nike, Inc. has reportedly 
agreed to settle a class action 
lawsuit filed by a deaf Cali-
fornia resident who alleged 
that she faced discrimination 
due to the wearing of face 
coverings when she visited 
a Nike store. The case could 
impact any business that 
deals with customers requir-
ing accommodation, includ-
ing home sales offices.
The plaintiff visited a Nike store in San 
Diego in July 2020 to purchase shoes and 
claims that Nike, in violation of federal and 
California law, did not provide her with 
a reasonable accommodation because a 
Nike employee wore an opaque mask that 
made it impossible for her to speechread. 
Specifically, she alleged violations of Title 
III of the Americans with Disabilities Act 
(ADA) and similar state laws.

One month prior to her store visit, Nike 
had instituted a statewide policy requiring 
all of its retail store employees to wear face 
coverings, as required by state mandate 
to reduce the spread of COVID-19. Upon 
entering the store, the woman attempted 
to ask a Nike employee for assistance to 
help her locate a pair of shoes. However, 
she was unable to communicate with 
the employee because he was wearing a 
Nike-mandated opaque face mask, which 
muffled his speech and prevented her 
from reading his lips. She alleged that 
although she told the employee she could 
not understand him because of the mask, 
the employee failed to offer her any type of 
reasonable accommodation.

Terms of Settlement

The relief provided by the settlement is 
non-monetary in nature, and requires Nike 
to implement the following practices:

1. Nike will make available to each 
Nike retail store in California a 
sufficient number of masks with 
transparent windows over the 
mouth area to enable those Stores’ 
employees to obtain and use 
transparent-window masks during 
conversations with customers who 
are deaf or hard of hearing who in-
dicate they prefer to communicate 
through speechreading;

2. Nike will make available clean 
pens and paper at each store to 
facilitate the exchange of notes with 
customers who are deaf or hard of 
hearing and indicate they prefer to 
communicate in writing;

3. Nike will provide guidance and 
communications to employees 
working in stores regarding how to 
accommodate customers who are 
deaf or hard of hearing and regard-
ing the availability of proper usage 
of the transparent masks and clean 
pens and papers with such custom-
ers; and

4. Nike will post notices near store 
entrances to advise customers who 
are deaf or hard of hearing that ac-
commodations are available.

The ADA is the primary federal law 
protecting the rights of individuals with 
disabilities. Title III of the ADA prohibits 
discrimination against individuals with 
disabilities in places of public accommo-
dation.

Real estate sales offices are places of public 
accommodation, and if the sales office for 
a housing development were located in 
a model home, then the area used for the 
sales office would be considered a place 
of public accommodation. Consequently, 
compliance with COVID-19 mask man-
dates may create obligations to accom-
modate individuals in accordance with the 
ADA and similar state and local laws.

If you have questions about implications 
of COVID-19 safety-related policies you 
are advised to consult with your local at-
torney.

The case is Bunn v. Nike, Inc. United States 
District Court, Northern District of 
California, Oakland Division (Case No. 
20-cv-7403-YGR).
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Bring a friend  
to our next  
meeting!
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New Members
ASSOCIATE
All Seasons Service Network
Michael Q. Sarra - President
89 A E Blount St.
Pensacola, FL 32501
p (850) 434-0384
f (850) 497-7742
Spike: Amir Fooladi, Encore Homes

https://www.facebook.com/HBAWF

Get  Involved in 
HBA Councils 

and Committees!

Auxiliary Council
Meets Monthly

Sales & Marketing 
Council

Meets Monthly

Membership  
Committee

Meets Monthly 
2nd Tuesday of  

each month

Board of Directors
Meets Monthly
3rd Tuesday of  

each month

For future upcoming events, 
please call the HBA  
office at 850.476.0318 

Evolucion Construction Services Inc.
Judith Haddad - President
9555 Holsberry Rd Unit 6
Pensacola, Florida 32534
p (850) 760-6124 
Spike: Blaine Flynn, Flynn Built
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Advertiser’s Index
Green Spike		  50 Credits
David Holcomb		  95.5

Newman Rodgers IV	 90.5

Doug Sprague		  88

Kenneth Ellzey, Sr.	 78.5

Russ Parris		  69.5

Paul Stanley		  67.5

Bob Price, Jr.		  58.5

Thomas Westerheim	 54

Wilma Shortall		  50.5

Darrell Gooden		  50

Life Spike		  25 Credits
Blaine Flynn		  48

Bill Daniel		  46

John Hattaway		  41.5

Doug Whitfield		  39

Garrett Walton		  32

Luke Shows		  24.5

Steve Moorhead		  21

Brent Woody		  19.5

Karen Pettinato		  18.5

Larry Hunter		  18

Doug Herrick		  15

Lorie Reed		  14.5

Taylor Longsworth	 14

Dean Williams		  13

William Merrill		  12.5

Alton Lister	  	 12

Suzanne Pollard-Spann	 16

Martin Rich		  12.5

Bruce Carpenter		  11.5

Amir Fooladi		  11

Bill Batting		  11

Kim Cheney		  10

Milton Rogers		  10

Rick Faciane		  10.5

Spike Credits	
Alex Niedermayer	  9.5

Kevin Ward		   9.5

Shelby Johnson		   8.5

Mary Jordan		   8.5

Kevin Russell		   8

Please Support  
Our Advertisers!

If you would like to join the 
Spike Club or Desire  

Additional Information, 
please contact  
Vicki Pelletier -  
(850) 476-0318

Alpha Closets			   23 
850.934.9130
Alpha Closets.com
leslie@alphaclosets.com

Architectural Concepts International, LLC	 14
o 561.613.2488
jrd@paintconceptsplus.com 
paintconceptsplus.com

Centricity 				   15
o 866.440.7271
c 904.613.1442
dwenzel@centricity.com
centricity.com

Fisher Brown Insurance		  16
o 850.444.7611
c 850.525.1237
Chris Thomas 
Business Insurance Consultant		   
cthomas@fbbins.com

Florida Home Builders Insurance 	 13
o 888.513.1222
fhbi.com 

Home Mortgage of America, Inc 	 08
o 850.332.5221
c 850.332.2416
bcarpenter@hmoa1.com

Norbord 			   Back Cover
norbord.com/na

Pensacola  Energy			   02
o 850.436.5050
espnaturalgas.com

Rew Building Materials, Inc.		  15
o 850.471.6291
c 850.259.7756
bbatting@rewmaterials.com 
ecbmfl.com

RKN Publishing and Marketing 	 20
c 561.843.5857
rknichent@aol.com
rknicholson.com

Tubs and More 			   20
o 800.991.2284
o 954.423.2250 
dougstubs.com

Underwood Anderson Insurance 	 14
o 850.434.5526
c 850.572.4838
Alex Niedermayer, AIP, CMIP Agent
alex@underwoodanderson.com
underwoodanderson.com

warren wight - graphic designer		 14
407.920.1478
warren@warrenworld.com
warrenworld.com

22 23

Gold Sponsor for the 2020 Dream Home

In construction, a spike is a steel object 
that is essential to making a building 
strong.  As in construction, the HBA 
of West Florida sees a Spike as some-
one that works to keep our association 
strong.  Spikes work on the recruitment 
and retention of members in addition to 
keeping members active with the associa-
tion.  Anyone is eligible for Spike status.  
On Spike credit is awarded for each new 
member recruited and an additional credit 
is awarded for that new member’s renewal 
on or before their anniversary date.  If you 
help to retain a member, you are eligible to 
receive a half point for each member.  

Spike Club Levels
Spike Candidate		  1-5 credits
Blue Spike		  6-24
Life Spike		  25-49
Green Spike		  50-99
Red Spike		  100-149
Royal Spike		  150-249
Super Spike		  250-499
Statesman Spike		  500-999
Grand Spike		  1000-1499
All-Time Big Spike	 1500+

Spike Club Members and their credits 
as of 01/31/2021.
Statesman Spike	 500 Credits
Harold Logan		  521.5

Super Spike		  250 Credits
Rod Hurston		  422

Jack McCombs		  299

Royal Spike		  150 Credits
Rick Sprague		  206.5

Edwin Henry		  200

William “Billy” Moore	 173

Bob Boccanfuso		  164.5

Red Spike		  100 Credits
Charlie Rotenberry	 148

Oliver Gore		  113.5

Ron Tuttle		  106.5

Ricky Wiggins		  100
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