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Fight the Winter
Blues by Bringing
the Outdoors In

We are in the Fall with the winter months approaching, which
has led to shifts in habits and a renewed focus on how people

utilize their homes. Although we really don’t have winter’s in Northwest Florida...
I say we have cold fronts that come through for a few days, then were are back into the
muggy 70s! But dealing with healthy habits and homes will become increasingly important:
Approximately 20% of the population suffers from seasonal depression. Here are three
ways to help fight the winter blues by bringing the outdoors in.

UsE NATURAL MATERIALS

Wood is a great way to add warmth to any
home, whether in flooring, furniture or
finishes. Various options and colors are
available — from light ash and bamboo to
deep mahogany and cherry — to match
your décor. Other materials, such as stone
and organic fibers, can make an impact as
well. Studies have also shown the benefits
of indoor plants, including improved

air quality and reduced stress — both of

which are highly beneficial to a work-
from-home environment.

PAY ATTENTION TO LIGHTING

A bonus for many who are able to work

from home is the decreased exposure to

fluorescent lighting, which can increase

the risk for migraines and eye strain.

Instead, try to allow as much natural light

into your home as possible. Daylight provides access to vitamin D, a nutrient linked to
fightingillness, heart disease and depression, as well as boosting weight loss. Incorporating
circadian lighting — which mimics the range of color temperatures and intensity through-
out the day — can also boost your mood, especially where natural light may not be avail-
able, and improve your sleep.

INCORPORATE NATURE-INSPIRED FINISHES AND DESIGN

In addition to natural finishes, patterns that reflect natural elements — from leaves to
birds to shells — can also infuse the outdoors into your décor. Experts anticipate rich earth
tones will also be popular to contribute warmth to homes in 2021, and a number of paint
companies have selected calming shades of blue as their 2021 color of the year, reflecting
natural elements such as water and the sky. Examples include Benjamin Moore’s Aegean
Teal, Sherwin Williams’ Urbane Bronze and PPG’s palette of Transcend, Big Cypress and
Misty Aqua, to name a few.

Enjoy the seasons and enjoy your family. You all work hard. Take time for yourself and cher-
ish the blessings we have.
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“Here are
three ways to
help fight the

winter blues by
bringing the

outdoors in.”
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In Memoriam

Keith Furrow
Truly Made an
Impact on Many

One of the Home Builders Associa-
tion’s favorite people, Keith Furrow, passed
away in September and it’s all been a shock-
ing experience for those who knew him and
love him,” said HBA President Blaine Flynn.

“Keith and I worked together when I first got into the business at
Henry Company Homes. We later worked together when Flynn
Built was beginning. Keith is a one-of-kind person who had enthu-
siasm for life. It hurts my heart that he’s not with us, but I know
that one day we shall meet again. Rest in Peace, dear friend.”

Keith served on the HBA Board of Directors for many
years. Each month he would give his market update report com-
plete with the best data available. He would always give the caveat
that the datais “like looking in the review mirror” and he can’t
predict the future.... but the future is bright! Keith was always
afixture at HBA events and meetings. He would be smiling and
greeting others. Keith made a positive impact on everyone he
met. He always had a kind word for others and often gave words
of encouragement. His trustworthiness, his character, his integ-
rity, his humility, his faith and his deep love for his family is the
very core and essence of who he was. He truly will be missed,
but never forgotten.

Keith A. Furrow, age 61, of Gulf Breeze, was called home
on September 18, 2021. He was born July 22, 1960, in Detroit, MI,
to the late Julius Herdon Sr. and Delores Marshall. Keith was an
esteemed Real Estate Broker, Home Builder, and Entrepreneur.

While devotion to family was his primary love through-
out his life, he also enjoyed reading, bicycling, golf, camping, the
beach, Dallas Cowboys football, and a highly successful career.

Further, Keith was well known as a teacher, mentor, and life coach.

He had a profound faith in Jesus and spent most of his life apply-
ing the mantra “Let go, Let God.”

He was the sole proprietor of Keith Furrow and Associ-
ates brokerage and held the following titles: CRS, PMN, CDPE,
CSP,IMSD, and AHWD. Keith was honored to be the first male
president of the Women’s Council of Realtors and the 2020
Member of the Year. His many committees included governmen-
tal affairs, multiple listing services, professional development,
RPAC, nominating, budget, and financing. In addition, Keith was
a seven-time member on the Board of Directors for the Pensacola
Association of Realtors and the 2013 PAR recipient of the Golden
R. Award. It is nearly impossible to list Keith’s impact on the
1000s of organizations and charities he dedicated his life to
on the Gulf Coast.

Keith is preceded in death by his father, Julius Joseph
Herdon, Sr.; step-fathers, Leslie Richard Furrow & Walter Henry
Marshall; grandmother, Billie Mae McCune; and brother, Richard
Allen Furrow.

Those left to cherish his memory are his wife, Georgiene
Leonarkis-Furrow; mother, Delores Kellums Marshall; daugh-
ter, Trisha Furrow-Haas (Christopher Haas); grandchildren,
Charlotte E. and Phoenyx A.; son, Joshua Keith Allen (Elizabeth
Furrow), grandchildren, Noah K., Violet E. and Jack; daughter,
Tashina Monk;

grandchildren,
KiraR., Selena,
and Gideon;
daughter, Da-
kota Lund-Vasile
(James Vasile);
brother, Leslie
Allen Furrow
(Diane Furrow);
sister, Aubrey
Hahn; sister,
Beccie A. Fisher
(Rick Fisher);
sister, Nancy Ca-
son; sister, Kathy
Levitt; sister,
Candy Marshall;
sister, Krissie
Siepel; sister,
Tammy Lambert;
aunts, Ethel
“Lyn” Hoffman
(Ken, Sr.); Helen
Wynn, Corliss
Howell (Richard
Howell), and Bil-
lie Jean Kellums;
25 first cousins;
many nieces and

nephews;and a
host of extended family and close friends.

In lieu of flowers, donations may be made in Keith’s
memory to the Keith A. Furrow Endowment Scholarship at Pen-
sacola State College at https://foundation.pensacolastate.edu/
opportunities-to-support-psc/scholarships/
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efficient, with an average HERS Index Score of 56, which im-
proved to an average of 28 once the impact of the solar panels
was included.

The program can be used in all climate zones for single-family,
duplex and low-rise multifamily projects. On average in any given
year, about 75% of rated homes are

single-family homes or duplexes.

New and existing projects can

use the program, although

current rated homes are over-

whelmingly (more than 90%)

new construction.

The top 10 states for number of
HERS-rated homes in 2020 are
shown in the table, along with the
percentage of new homes that
were HERS rated in that state.
The map illustrates the market
penetration of new HERS-rated
homes in 2020 across the United
States. In some markets,a HERS
Index Score is becoming the norm
of doing business; in others, it is

still a differentiator.
New Homes Received
“HERS” Rating 1n 2020
A home’s Home Energy Rating System
(HERS) Index Score is calculated by a certi-
fied Residential Energy Services Network
(RESNET) HERS Rater who provides an
energy rating for a home by comparing
its features against a defined reference
home, which has a set score of 100. For
example, a home with a HERS Index Score
of 70 is 30% more energy efficient than the
reference home (a 2006 standard
built home). Top 10 States in 2020
Since the inception of the HERS Index in 1995, there State Number of HERS- Average HERS Percentage of 2020 New
have been mofe than 3.2 million HERS—ratgg iomes, RatedHomes IndexScore Homes HERS Rated
with more than 230,000 homes rated this year. 2020 Texas 65,081 S8 40%
sawa 24% increase in _number of rated homgs over Florida —_— - 17%
2019, with nearly one in four new homes built receiv-
inga HERS Index Score, according to RESNET. Arizona 20,966 55 47%
“Home builders are increasingly seeing energy ef- North Carolina 20,622 63 27%
ficiency as a major selling point for buying a new Colorado 16,696 57 42%
home,” says RESNET Executive Director Steve '
Baden. “It is particularly encouraging that the average | SouthCarolina 11,880 6o 29%
HERS Index Score of homes HERS rated [in 2020] Virginia 11,160 62 23%
was 58. This is 42% more efficient than homes built as
recently as 2006 and 7296 more efficient than a typical | [ndiana 1htad 64 54%
home built in the 1970s.” Ohio 10,501 G 45%
ENERGY STAR and DOE Zero Energy Ready Homes Massachusetts 9,922 st 87%

(ZERH) that provided solar started out slightly more
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2021 Fall Golf Tournament

A special thank you to
the staff at Scenic Hills for
making this all possible,
Rick Gorman and his team
do an amazing job for us.

Thank You Sponsors!

EVENT SPONSOR
Legacy Insurance Brokers

EAGLE SPONSOR

D.r. Horton

Harvesters Credit Union
Builders First Source
Centricity

BIRDIE SPONSOR
Klumb Forest Products

HoLE SPONSORS

Bay Area Graphics

Bluelinx

Cutco

Homebridge Financial Svcs

Home Mortgage Of America/Supreme Lending

Gulf Coast Insurance
Tool Expo Corporation
Membership Committee
Pensacola Electrical Co
Sunbelt Title Agency
Sherwin Williams

Vinyl Plank 4 Less

SwaG BAG SPONSOR

Setco Services

BREAKFAST SPONSORS
Clear Title of Northwest Florida, LLC
Chick-Fil-A

LUNCH SPONSOR
Reese Construction

BEVERAGE CART SPONSORS
Fairway Independent Mortgage Corp.
Laura Gilmore And Her Team

PERFORMANCE PERSONNEL SERVICES

Clay Hannah And His Team

COURSE CONTESTS
Longest Drive & Closest To Pin
Swift Supply

DoOOR PRIZES
Thank You To All The Companies That
Contributed To The Raffle Prizes!

1st Place Team
Adoor Properties/Bayou Concrete

Brian Jackson, John Kempf
David Rasco, Bobby Downey

-

THANKYOU TO THE MEMBERSHIP COMMITTEE/GOLF
COMMITTEE FOR PUTTING THIS GREAT EVENT TOGETHER

¥ Suzanne Pollard-Spann | Legacy Insurance Brokers % Emmie Royal | Flynn Built
Membership Chair
% Juan Medina - Sherwin Williams
Y  Marty Rich | University Lending Group
¥¢  Patti Hall - Flip Flop Publishing and Promotions
¥ Tanya Underwood | Emerald Coast Granite and Tile
¥¢  Kristi Bell - Bancorp South
¥¢  Katie Musick | Supreme Lending
¥¢  Tori Davis | aDoor Properties
v Kimberly Anderson - Sunbelt Title Agency N
¥ Stacey Rising | Better Homes and Garden Real Estate
¥ Zach Noel | Clear Title of Northwest Florida

Vicki Pelletier | HBAWF Director of Marketing & Communication
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Last Place Team - these guys should have gone fishing instead of golfing!
Marty Rich, Josh Shimp

Billy Yates — Vinyl Plank 4 Less

Opey Coulter, AJ Burson

2nd Place Team
Amris Bank

Michael Brown, Steve Christiansen
Seth Brown, Cameron Thatcher

MORE PHOTOS NEXT PAGE
N
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Single-Family Starts
Flat in September

Single-family housing production held
steady in September as strong demand
helped to offset ongoing building material
supply chain disruptions. Meanwhile, declines in
multifamily production helped to push overall housing starts in
September down 1.6% to a seasonally adjusted annual rate of 1.56

million, according to a report from the U.S. Department of Hous-
ingand Urban Development and the U.S. Census Bureau.

The September reading of 1.56 million starts is the number of
housing units builders would begin if development kept this pace
for the next 12 months. Within this overall number, single-family
starts were essentially unchanged from the previous month at

a1.08 million seasonally adjusted annual rate, and are up 20.5%
year-to-date. The multifamily sector, which includes apartment
buildings and condos, decreased 5.0% to a 475,000 pace.

“Single-family construction continued along recent, more
sustainable trends in September,” said NAHB Chairman Chuck
Fowke. “Lumber prices have moved off recent lows, but the cost
and availability of many building materials continues to be a chal-
lenge for a market that still lacks inventory. Policymakers should
continue to work to improve supply-chains.”

“Builder confidence increased in October, which confirms stabi-
lization of home construction at current levels,” said NAHB Chief
Economist Robert Dietz. “The number of single-family units in
the construction pipeline is 712,000, almost 31% higher than a
year ago as more inventory is headed to market. Multifamily con-
struction has expanded as well, with almost a 6% year over year
gain for apartments currently under construction.”

On aregional and year-to-date basis (January through September
of 2021 compared to that same time frame a year ago), combined
single-family and multifamily starts are 28.9% higher in the
Northeast, 12.1% higher in the Midwest, 18.6% higher in the South
and 22.6% higher in the West.

Overall permits decreased 7.7% to a 1.59 million unit annualized
rate in September. Single-family permits decreased 0.9%toa
1.04 million unit rate. Multifamily permits decreased 18.3%to a
548,000 pace.

Looking at regional permit data on a year-to-date basis, permits
are 19.6% higher in the Northeast, 19.9% higher in the Midwest,
22.9% higher in the South and 25.0% higher in the West.

There is a nearly $8,000 dif-
ference between what resi-
dents of the state with the
highest property taxes pay
compared to those who live
in the state with the lowest
annual tax bill.

NAHB analysis of data from the 2019
American Community Survey shows that

in 2019, New Jersey continued its perenni-
al distinction as the state with the highest
average annual tax bill per home owner.
Garden State home owners paid an aver-
age of $8,687 in real estate taxes in 2019.

At the opposite end of the spectrum,
Alabama ranked 5oth among home

owners in average real estate tax paid per
year. There, the average real estate tax bill

totaled just $713.
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Property Tax
Rates Vary

Widely by State
and Geography

The top five states with the highest aver-

age annual property taxes are all located

in the Northeast:

Rank Average Real Estate
Taxes Paid Per Year

1. New Jersey $8,687

2. Connecticut $6,593

3. New York $6,410

4. New Hampshire $5,843

5. Massachusetts $5,495

The states with the lowest average
annual property taxes are primarily

located in the South:

Rank Average Real Estate
Taxes Paid Per Year

50. Alabama $713

49. West Virginia $815

48. Mississippi $1,038

47. Arkansas $1,046

46. Louisiana $1,080

November 2021 | www.westfloridabuilders.com
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Strong Demand
Boosts Builder

Confidence
Despite Supply

Chain Disruptions

Strong consumer demand helped push
builder confidence higher in October de-
spite growing affordability challenges
stemming from rising material prices and
shortages. Builder sentiment in the market for newly built
single-family homes moved four points higher to 8o in October,
according to the NAHB/Wells Fargo Housing Market Index (HMI)
released today.

“Although demand and home sales remain strong, builders con-
tinue to grapple with ongoing supply chain disruptions and labor
shortages that are delaying completion times and putting upward

pressure on building material and home prices,” said NAHB
Chairman Chuck Fowke.

“Builders are getting increasingly concerned about affordability
hurdles ahead for most buyers,” said NAHB Chief Economist
Robert Dietz. “Building material price increases and bottlenecks
persist and interest rates are expected to rise in coming months
as the Fed begins to taper its purchase of U.S. Treasuries and
mortgage-backed debt. Policymakers must focus on fixing the
broken supply chain. This will spur more construction and help
ease upward pressure on home prices.”

Derived from a monthly survey that NAHB has been conducting
for 35 years, the NAHB/Wells Fargo HMI gauges builder percep-
tions of current single-family home sales and sales expectations
for the next six months as “good,” “fair” or “poor.” The survey
also asks builders to rate traffic of prospective buyers as “high to
very high,” “average” or “low to very low.” Scores for each compo-
nent are then used to calculate a seasonally adjusted index where
any number over 50 indicates that more builders view conditions
as good than poor.

»” (K,

All three major HMI indices posted gains in October. The index
gauging current sales conditions rose five points to 87, the compo-
nent measuring sales expectations in the next six months posted
athree-point gain to 84 and the gauge charting traffic of prospec-
tive buyers moved four points higher to 65.

Looking at the three-month moving averages for regional HMI
scores, the Midwest rose one point to 69, the Northeast held
steady at 72, the South and West each remained unchanged at 8o
and 83, respectively.

HMI tables can be found at nahb.org/hmi. More information on
housing statistics is also available at Housing Economics PLUS
(formerly housingeconomics.com).
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NAHB Cal ls on Biden

to Act on Lumber and
Supply Chain Bottlenecks

With builders continu-
ing to grapple with lumber
price swings and building
material supply chain dis-
ruptions, NAHB sent a letter
to President Biden on Oct.

6 urging the White House to
take the following actions:

e Redouble its efforts to address
lumber price volatility, which has seen
cash prices climb by more than 25%
over the past month;

o Address supply chain bottlenecks
for lumber and other building ma-
terials and supplies that are causing
significant delays and keeping home
prices about 20% higher than they
were a year ago; and

¢ Return to the negotiating table with
Canada and develop a new softwood
lumber agreement that will end tariffs
on lumber shipments into the United
States.

NAHB’s letter stated that these
are “three key issues that continue to trou-
ble our members, each extremely prob-
lematic but when combined, will severely
hamper the ability to provide affordable
housing and provide jobs to strengthen the
economy.”

Since the early days of the Biden
administration, NAHB has been actively
engaged with the White House on these
issues. We held several meetings with top
administration officials, Commerce Sec-
retary Gina Raimondo and HUD Secretary
Marcia Fudge and this ongoing dialogue
culminated with a White House building
materials summit this summer that was
organized by NAHB.

And while lumber prices have
fallen sharply since peaking in mid-May,
prices have been moving upward over the
past month. This is why NAHB continues
tourge the administration to make it an
important priority to address lumber and
building material supply chain issues that
are contributing to price volatility and
harming housing affordability.

November 2021 | www.westfloridabuilders.com
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REMODELING INDUSTRY
CONFIDENCE IMPROVES

YEAR OVER YEAR

NAHB released its NAHB/Royal Building
Products Remodeling Market Index (RMI)
for the third quarter, posting a reading of
87, up five points from the third quarter of

2020. The finding is a signal of residential remodelers’ confi-
dence in their markets, for projects of all sizes.

“Demand for remodeling remains strong, and remodelers are
doing quite well as long as they can adequately deal with material
and labor shortages,” said NAHB Remodelers Chair Steve Cun-
ningham, CAPS, CGP, aremodeler from Williamsburg, Va. “So
far, a substantial share of their customers have been willing and
able to tolerate the extra cost and delays of requested remodeling
projects.”

The NAHB/Royal Building Products RMI survey asks remodel-
ers to rate five components of the remodeling market as “good,”
“fair” or “poor.” Each question is measured on a scale from o

to 100, where an index number above 50 indicates that a higher
share view conditions as good than poor.

The Current Conditions Index is an average of three components:
the current market for large remodeling projects, moderately-
sized projects and small projects. The Future Indicators Index
isan average of two components: the current rate at which leads
and inquiries are coming in and the current backlog of remodeling
projects. The overall RMI is calculated by averaging the Current
Conditions Index and the Future Indicator Index. Any number
over 50 indicates that more remodelers view remodeling market
conditions as good than poor.

Home Builders Association of West Florida | November 2021

The Current Conditions Index averaged 90, a four-point
increase from the third quarter of 2020. All components also
posted increases compared to the third quarter of last year:
large remodeling projects ($50,000 or more) rose six points to
86, moderately-sized remodeling projects (at least $20,000 but
less than $50,000) increased five points to 91 and small remod-
eling projects (under $20,000) inched up one point to 91.

The Future Indicator Index averaged 84, up seven points from
third quarter of 2020. Both components increased as well: the
current rate at which leads and inquiries are coming in rose five
points to 83 and the backlog of remodeling jobs climbed eight
points to 8s.

“We are seeing strong demand and continued optimism in the
residential remodeling market, despite the fact that supply
constraints are severe and widespread,” said NAHB Chief
Economist Robert Dietz. “For example, well over 90% of
remodelers in the third quarter RMI survey reported a shortage
of carpenters. And 57% of remodelers reported having slightly
raised prices for projects over the last six months, with another
28% indicating a significant increase in price, due in part to
higher material costs and ongoing strong demand. Half of these
remodelers reported some pricing out of demand due to higher
prices for remodeling projects.”

The NAHB/Royal Building Products RMI was redesigned in
2020 to ease respondent burden and improve its ability to
interpret and track industry trends. As a result, readings cannot
be compared quarter to quarter until enough data are collected
to seasonally adjust the series. To track quarterly trends, the
redesigned RMI survey asks remodelers to compare market
conditions to three months earlier, using a “better,” “about the
same,” “worse” scale. Seventy-eight percent of respondents
said that the current market was “about the same” as it was
three months earlier.

_—

NAHB
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Affordability

Headwinds
Will Increase

NAHB Chief Economist Robert Dietz recently provided this housing
industry overview in the bi-weekly e-newsletter Eye on the Economy.

While the housing market is showing signs
of stabilizing after a period of cooling, hous-
ing affordability will decrease in the quar-
ters ahead. Home prices are up more than
30%, on average nationwide since the start
of 2020. And interest rates will rise as the
Federal Reserve tightens monetary policy.

Indeed, the 10-year Treasury rate has increased 37 basis points
since the start of August. And consumer confidence declined to
aseven-month low in September because of virus and inflation
concerns. The prospect of higher taxes is certainly having a nega-
tive impact as well.

Recent housing market data, however, have shown stability. The
NAHB/Wells Fargo Housing Market Index (HMI) increased one
point in September, rising to alevel of 76. The index is off a data

series high of 9o from last November.

Housing starts increased in August because of strength for apart-
ment construction. Multifamily starts are up almost 17%on a
year-to-date basis thus far in 2021 as arebound for the rental
market has taken hold. Single-family starts were down 2.8% for
the month and seem to have found a sustainable pace of approxi-
mately 1.1 million per year. Nonetheless, the surge in single-family
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construction at the end of last year means that for the first time
since 2013, there are now more single-family homes currently
under construction than individual apartments.

Existing homes sales, as reported by the National Association
of Realtors, decreased 2% in August. While higher prices have
slowed resale housing demand, inventory struggles continue to
limit sales volume (and encourage more home construction).
Unsold inventory stands at just a 2.6-month supply at the cur-
rent sales pace. New home sales increased 1.5% in August (ef-
fectively unchanged), but are 24% lower than a year ago because
of higher construction costs and some limiting of sales.

Avyear ago, 43% of new home sales were priced below $300,000.
In August, the share fell to 30%. Inventory is balanced, at a
6.1-month supply. Builders will need to watch resale inventory
inlocal markets to gauge how higher prices and rates are affect-
ing available demand.

While higher home prices have priced out some buyers, particu-
larly among first-time buyers, home owner equity/wealth has
surged to $23.6 trillion. Increased levels of home equity have
supported ongoing strength in the remodeling market.

Yet those higher prices, combined with clear signals from the
Federal Reserve, point to declining housing affordability ahead.
The Federal Reserve is expected to announce tapering mort-
gage bond purchases at the November Fed meeting. As the Fed
reduces these purchases, upward pressure will be placed on
interest rates.
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TOP 10 REASONS
TO DO BUSINESS
WITH AN ACTIVE
ASSOCIATE
MEMBER

1. They support the industry at the
local, state and national levels.

2. They volunteer time, talent and
treasure to help the
association accomplish its goals.

3. They recruit their
colleagues and business
contacts to become members.

4. They serve on committees and
councils gaining valuable networking
opportunity while helping to advance
the

association’s mission.

5. By doing so, you increase
the value proposition for all member-
ship in our HBA.

6. They are strong supporters of local
and state PACs
and BUILD-PAC.

7. They are a major source
of non-dues revenue through
sponsorships, advertising, etc.

8. As industry partners, they are a
valuable resource for business and
management tips.

9. They are heavily invested in your
business success:
You win, they win!

10. Why wouldn’t you do business
with a member?

EW“/’W

to ourn next

meeling!

NEw MEMBERS

EZ Modern Homes LLC
Dennis Remesch - MGMR
301 N Barcelona St

Suite H

Pensacola, FL 32501

P (850) 384-7607
ezmodernhomes.com

AnnieMac Home Mortgage
Ed Brown

15891 Silverhill Ave.
Silverhill, AL 36576

P (352) 474-5639
edbrown.annie-mac.com

Daltile

Ellen Moore - Builder Specialist - Sales Rep
13400 Mossy Cypress Drive

Jacksonville, F1 32223

p (904) 614-3430

daltile.com

Great Gutters of NWFL, LLC
Chad Jordan - Owner

4400 Bayou Blvd. Suite 21-B
Pensacola, FL 32505

P (850) 332-2450
great-gutters.com

USA Mortgage

Jerahme Wetzel - Branch Manager
911-A Gulf Breeze Pkwy

Gulf Breeze, FL 32561

p (850) 407-2034
usa-mortgage.com/branch/gulf-breeze/

Stay up-to-date on
news and events

Have access to exclusive
promotions and giveaways

Check out polls and fun
facts on the page

Have pictures from
HBA events?

Share them with us!
Tag yourself in our photos!

Architectural Concepts International LLC
33 SW 12th Way, Boca Raton, FL 33486
Specializing in Car Wash Designs

Licenses: NCARB, Florida
AR-0007424, ID-0003692, CGC-008183

John Diehl - 561.613.2488

www.car-wash-architect.com | www.paintconceptsplus.com
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If you do business with previous members, please

give them a call and reinforce the value of

membership as well as the importance of

Members Doing Business with Members

facebook.com/HBAWF

4 Get Involved in HBA A
Councils & Committees!

Sales & Marketing Council
Meets Monthly

Membership Committee

Meets Monthly 2nd Wednesday
of each month

Board of Directors
Meets Monthly3rd Tuesday

k of each month ‘

FOR FUTURE
OMING EVENT
EASE CALL THE
BA OFFICE AT
50.476.0318

December 2021

RKNICHOLSON.COM
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In construction, a spike is a steel object
that is essential to making a building
strong. Asin construction, the HBA

of West Florida sees a Spike as some-

one that works to keep our association
strong. Spikes work on the recruitment
and retention of members in addition to
keeping members active with the associa-
tion. Anyone is eligible for Spike status.
On Spike credit is awarded for each new
member recruited and an additional credit
is awarded for that new member’s renewal
on or before their anniversary date. If you
help to retain a member, you are eligible to
receive a half point for each member.

Spike Club Levels

Spike Candidate
Blue Spike

Life Spike

Green Spike

Red Spike

Royal Spike

Super Spike
Statesman Spike
Grand Spike
All-Time Big Spike

1-5 credits
6-24
25-49
50-99
100-149
150-249
250-499
500-999
1000-1499
1500+

Spike Club Members and their credits

as of 08/31/2021.
Statesman Spike
Harold Logan

Super Spike
Rod Hurston
Jack McCombs

Royal Spike

Rick Sprague

Edwin Henry

William “Billy” Moore
Bob Boccanfuso

Red Spike
Charlie Rotenberry
Oliver Gore

Ron Tuttle

Ricky Wiggins

2c

500 Credits
523

250 Credits
425

300.5

150 Credits
207

200.5

175

164.5

100 Credits
148

114

107

100.5

Green Spike
David Holcomb
Newman Rodgers IV
Doug Sprague
Kenneth Ellzey, Sr.
Russ Parris

Paul Stanley

Bob Price, Jr.
Thomas Westerheim
Blaine Flynn

Wilma Shortall

Darrell Gooden

Life Spike

Bill Daniel

John Hattaway
Doug Whitfield
Garrett Walton
Luke Shows

Steve Moorhead
Suzanne Pollard-Spann
Brent Woody
Karen Pettinato
Larry Hunter
Taylor Longsworth
Doug Herrick
Lorie Reed

Amir Fooladi

Lee Hudson

Dean Williams
Martin Rich
William Merrill
Alton Lister
Bruce Carpenter
Bill Batting
Milton Rogers
Rick Faciane

Alex Niedermayer
Kevin Ward

Kim Cheney

Spike Credits
Shelby Johnson
Mary Jordan
Kevin Russell
James Cronley

Rodney Boutwell

50 Credits
96.5
93.5
88.5
79-5
715
67.5
59
555
54
50.5
50.5
25 Credits
47.5
42
39.5
32
25.5
22
21
20.5
18.5
19
17
15.5
15
15
16
14
13.5
13.5
13
11.5
11.5
11.5
10.5
10.5
10.5

10

9.5
9.5
8.5
8

6.5

ADVERTISER’S INDEX

Alpha Closets 23
850.934.9130

Alpha Closets.com

leslie@alphaclosets.com

Architectural Concepts International, LLC 20
0561.613.2488

jrd@paintconceptsplus.com
paintconceptsplus.com

Centricity 18
0 866.440.7271

¢ 904.613.1442

dwenzel @centricity.com

centricity.com

Florida Home Builders Insurance 17
0 888.513.1222
fhbi.com

Home Mortgage of America, Inc 16
0 850.332.5221

¢ 850.332.2416

bcarpenter @hmoal .com

Pensacola Energy 02
0 850.436.5050
espnaturalgas.com

Rew Building Materials, Inc. 13
0 850.471.6291

¢ 850.259.7756

bbatting@rewmaterials.com

ecbmfl.com

RKN Publishing and Marketing 19
561.843.5857

rknichent@aol.com

rknicholson.com

Tubs and More 15
0 800.991.2284
0 954.423.2250
dougstubs.com

Underwood Anderson Insurance 20
0 850.434.5526

¢ 850.572.4838

Alex Niedermayer, AIP, CMIP Agent
alex@underwoodanderson.com
underwoodanderson.com

warren wight - graphic designer 20
407.920.1478
warren@warrenworld.com
warrenworld.com

West Fraser Back Cover
westfraser.com/osh

Please Support
Our Advertisers!
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Gold Sponsor for the 2020 Dream Home
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