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Home Builders Win
Lawsuit Challenging
Santa Rosa County’s

School iImpact Fee

It’s been a long road, but the Home Builders Association of
West Florida and 11 additional plaintiffs won its impact fee
case against the Santa Rosa County School Board. Circuit
Court Judge Darlene Dickey issued Summary Final Judgment
on Saturday, January 15, 2022. Every builder who paid an
impact fee before the court injunction was put into place will
be reimbursed by the county.

Thank you to all who contributed to the overall success of this case including the HBA
Senior Officers and Board of Directors. Special thanks to HBA Past President Blaine Flynn,
Governmental Affairs Chair Alton Lister, newly inducted Florida Hall of Fame member
Edwin Henry, and HBA Legal Counsel Steve Moorhead of the Moorhead Law Group. Steve
Moorhead worked on this case and put together a fantastic legal team of Ken Bell, Mike
Tanner and Megan Moon of Gunster law firm, a statewide business law firm, and Susan
Schoettle of Susan Schoettle-Gumm, PLLC of Sarasota.

The ordinance by the Board of County Commissioners in support of new funding for the
School Board of Santa Rosa County went into effect May 1, 2020, with impact fees of $5,000
on each new home permitted in the county, 4,000 for each mobile home, and $2,750 for
each multi-family dwelling.

continues on page 6
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“We know
that impact
fees would

increase new
home price,
which in
turn will
lead to high
existing
home prices
and rents.”
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Cover Story

Home Builders Win Lawsuit Challenging
Santa Rosa County’s School Impact Fee

As builders, we strongly support appro-
priate funding for education. From the
outset, we questioned how the Santa
Rosa County School District collected
over $100 million in half penny sales
tax over a 10-year period and did not
build any new schools. We also believed
Santa Rosa County’s school impact

fee had significant legal flaws and still
poses a serious threat to affordable
housing. Impact fees are a regressive
tax where it hurts the people on the
lower end more so than the higher end.
Impact fees place a severe burden on
working-class people like teachers, po-
lice officers and firefighters. We know
that impact fees would increase new
home price, which in turn will lead to
high existing home prices and rents.

“I applaud Judge Dickey’s well-rea-
soned decision,” said Ken Bell, counsel
for Plaintiffs. Judge Dicky protected
the citizens of Santa Rosa County from
having to pay an unconstitutional tax
disguised as an ‘impact fee’ that the
former Superintendent and School
Board convinced the county to im-
pose.” In her order, Judge Dickey well-
explains why the new ‘School Impact
Fee’ imposed on all new residential
construction is not a valid fee, but an
unconstitutional tax. Forcing someone
struggling to afford a new mobile home
in Allentown to pay a $4,000 ‘user fee’
so that others in Navarre or Gulf Breeze

TOP 10 REASONS TO DO BUSINESS WITH AN ACTIVE ASSOCIATE MEMBER

from page 5

may have a new school is clearly not a ‘user
fee’ but an unlawful tax. The School Board
may need to raise additional revenue

to build new schools, but it must do so
legally.”

HBA Immediate Past President Blaine
Flynn of FlynnBuilt, LLC, called the
court’s decision a victory for home buyers
who would have to pay the impact tax, add-
ing “this legal challenge is about account-
ability. Filing alawsuit is the last thing we
wanted to do but we had no other option
after the former superintendent of schools
didn’t listen to us when we expressed our
concern that their ordinance was flawed
and incorrect. The HBA won the Injunc-
tion to stop the collection of the fee and
won the appeal of the Injunction by the
First District Court of Appeal, and now
won Summary Final Judgement. We’ve
won at every step in this long process and
I’m proud of our Board of Directors and
members for their support in this all-
important case.

Everyone deserves to know if the School
Board’s annual budget is being spent
wisely and if there is really a need for an ad-
ditional tax in the form of an impact fee.”

The Santa Rosa County School Board
must decide on its next step: 1) move for
reconsideration, 2) seek another appeal or
3) accept the decision. A notice of appeal
must be filed within 30 days.

Judge Dickey in her ruling said: For
these reasons, itis ORDERED and
ADJUDGED:

1. Plaintiffs’ Motion for Summary Judg-
mentis GRANTED.

2. Santa Rosa County’s Educational
Facilities Impact Fee Ordinance No.
2020-01, enacted by the County on
behalf of the School Board, is declared
invalid and unenforceable.

3. Santa Rosa County is permanently
enjoined from enforcing that Ordi-
nance, including the collection of the
Educational Facilities Impact Fees.

4. The temporary injunction entered
in this Court’s Order of July 1, 2020,
is dissolved; and the bond posted by
Plaintiffs pursuant to that Order is
discharged_

5. Plaintiffs’ motion to strike the af-
fidavits of Mr. Harrell and Mr. Boles is
partially granted.

6. Jurisdiction is reserved to award
costs, fees, and such further relief as
may be appropriate.

DONE AND ORDERED this 15th day of
January 2022.

1. They support the industry at the local, state 4. They serve on committees and councils gaining 7. They are a major source of non-dues reve-

and national levels.

2. They volunteer time, talent and treasure to
help the association
accomplish its goals.

3. They recruit their colleagues & business
contacts to become members.

valuable networking opportunity while helping to
advance the association’s mission.

5. By doing so, you increase the value proposition

for all membership in our HBA.

6. They are strong supporters of
local and state PACs and BUILD-PAC.

nue through sponsorships, advertising, etc.

8. As industry partners, they are a valuable
resource for business and management tips.

9. They are heavily invested in your business
success: You win, they win!

10. Why wouldn’t you do business with a
member?
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NAHB Actively Engaged
in WOTUS Rulemaking,

Calls for More Transparency

The Biden administration’s process for with-
drawing the Trump administration’s “waters of

the U.S.” (WOTUS) definition under the Clean
Water Act (CWA) and replace it with another
WOTUS definition has broad ramifications
affecting land developers, home builders and
countless other small businesses.

Inresponse, NAHB’s Senior Officers Jerry Konter, Alicia Huey,
Carl Harris and Greg Ugalde are participating in a series of
virtual hearings hosted by the Environmental Protection Agency
(EPA) and U.S. Army Corps of Engineers (Corps) to voice
concerns on specific aspects of the proposed WOTUS rule that,
ifadopted, could significantly increase the scope of CWA’s juris-
diction, in addition to creating increased regulatory confusion
and subsequent CWA permitted delays compared to the Trump
administration’s rule.

FH Bl

NAHB News

And while NAHB remains actively engaged throughout this
process, we continue to express strong concerns to regulators,
Congress and the Administration over the legality, transparency,
and fairness of this rulemaking process.

Most notably, EPA and the Corps claimed under the Regulatory
Flexibility Act the proposed rule will not have a significant eco-
nomic impact upon small businesses.

Under the Regulatory Flexibility Act, EPA and the Corps are
required to consider the impact on small businesses concerning
their proposed changes to the definition of WOTUS and provide
recommendations on regulatory alternatives to minimize the bur-
den to businesses, organizations and governmental jurisdictions
subject to the regulation.

In addition, last week the Corps abruptly released a statement on
its website stating the agencies would no longer issue to develop-
ersand builders requested federal wetlands permits based upon
final approved jurisdictional determinations (AJDs) made by

the Corps under the current WOTUS rule. This is a significant
reversal of the Corps’ policy concerning AJDs, which states those
determinations were valid for five years.

In communities across the nation, small businesses are driving
economic growth and environmental stewardship. The proposed
changes to WOTUS will have substantial impacts on the ability of
small companies and small landowners, which are the backbone
of the American economy, to help meet the nation’s ambitious
climate and infrastructure goals.

Despite bipartisan recommendations and the Small Business
Administration’s own advice for EPA to engage small business
stakeholders by convening a Small Business Regulatory Enforce-
ment Fairness Act (SBREFA) panel as required by the Regulatory
Fairness Act, EPA has failed to act. The panel would ensure that
the needs and priorities of small businesses are fully taken into
account early in the rulemaking process.

NAHB is urging Congress to use its oversight authority to inter-
vene and call for a SBREFA panel that formalizes small business
input and provides prompt public comment through a transpar-
ent rulemaking process.

THE CONSTRUCTION INDUSTRY'S INSURANCE PARTNER
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FHBI services the building industry
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Latest Wave of nlsmg lumller
Prices Adds More than $18,600

Following a few months

of moderating prices last
spring and summer, lum-
ber prices are soaring once
again, disrupting the hous-
ing market and harming
housing affordability.

Over the past four months, lumber prices
have nearly tripled, causing the price of
an average new single-family home to in-
crease by more than $18,600, according to
NAHB standard estimates of lumber used
to build the average home. This lumber
price hike has also added nearly $7,300

to the market value of the average new
multifamily home, which translates into
households paying $67 a month more to
rent anew apartment.

According to Random Lengths, as of Dec.
29, the price of framing lumber topped

$1,000 per thousand board feet —a 167%
increase since late August.

NAHB calculated these average home
price increases based on the softwood
lumber that goes into the average new
home, as captured in the Builder Practices
Survey conducted by Home Innovation
Research Labs. Included is any softwood
used in structural framing (including

beams, joists, headers, rafters and trusses),

sheathing, flooring and underlayment, in-
terior wall and ceiling finishing, cabinets,
doors, windows, roofing, siding, soffit

and fascia, and exterior features such as
garages, porches, decks, railing, fences and
landscape walls.

Why Lumber Prices Have Surged
The unprecedented price volatility in the
lumber market dates back to April 2020
when the COVID-19 pandemic took hold
and sawmills curtailed production in

anticipation of reduced demand. When it
became clear in the ensuing months that
housing weathered the storm much bet-
ter than predicted and demand remained
strong, lumber mills did not ramp up
production accordingly.

The slow reaction by sawmills, combined
with massive uptick in demand from do-
it-yourselfers and big box retailers during
the pandemic resulted in lumber prices
peaking at a record-shattering $1,500 per
thousand board feet in May 2021, before
beginning a gradual decline through late
August.

This most recent lumber price upsurge is
due to anumber of factors, including:

¢ Ongoing supply chain disruptions

¢ A doubling of tariffs on Canadian
lumber imports into the U.S. mar-
ket that increased price volatility

o An unusually strong summer wild-
fire season in the western United
States and British Columbia

NAHB Actions

As lumber prices remain stubbornly
high, NAHB continues to work relent-
lessly with the White House, Congress
and lumber producers to resolve lumber
and other building material supply chain
disruptions, increase lumber production
and bring material prices lower. This is
the top priority for the association. Over
the past several weeks, NAHB has taken
the following actions:

o At the behest of NAHB, 84 mem-
bers of Congress sent a joint letter
to Commerce Secretary Gina Rai-
mondo in late December expressing
urgent concern regarding the Com-
merce Department’s recent deci-
sion to double tariffs on softwood
lumber products from Canada.

The letter also calls on the United
States to resume talks with Canada
to negotiate a new softwood lumber
trade agreement.

o In early December, NAHB leaders
met with top Canadian officials at
the Canadian embassy in Washing-
ton to discuss key softwood lumber
issues, including the urgent need to
restart negotiations on a new soft-
wood lumber agreement that would
end tariffs.

o NAHB sent aletter to President
Biden on Dec. 3 calling on the White
House to combat high lumber
prices by engaging with Canada on
anew softwood lumber agreement
and increasing domestic lumber
production.

e Through BuilderLink, NAHB
engaged its grassroots over the
holiday season by having our mem-
bers call or write their members of

Congress and urge their lawmakers
to tell President Biden to negotiate
an updated softwood lumber agree-
ment with Canada and increase U.S.
lumber production by harvesting
more timber from U.S. forest lands.

o With NAHB stressing that histori-
cally high lumber prices and building
material prices continue to serve as

headwinds to the U.S. housing sector,

Sens. Jeanne Shaheen (D-N.H.) and
Jerry Moran (R-Kan.) sent a letter to
Commerce Secretary Gina Raimon-
doin late November to oppose the
Commerce action to double tariffs
on Canadian lumber imports into the
United States.

e NAHB Chairman Chuck Fowke
testified before Congress on Oct. 20

and called on lawmakers to uncork
supply chain bottlenecks that are
exacerbating the housing affordabil-
ity crisis.

e NAHB sent a letter to Biden on Oct.

6 calling on the administration to
take action on lumber and building
material supply chain bottlenecks
that are raising construction costs
and harming housing affordability.

The NAHB advocacy team - Government
Affairs, Communications, Economics and
Legal - continues to work tirelessly on all
fronts to find solutions that will ensure
alasting and stable supply of lumber and
other building materials for the home
building industry at a competitive price.
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Domestic Sawmill Out-
put Continues to Lag
Home Construction

With an historically low level of
overall housing inventory and solid demand
because of low mortgage interest rates and
favorable demographics, new construction
has been unable to add needed supply to
the market because domestic production
from the sawmill industry has not kept
pace with home construction gains since
mid-2020, resulting in unsustainable gains

for home prices.

The sawmill industry has cited labor challenges, a limit-
ing factor for the overall economy in both the manufacturing and
construction sectors, as one reason. However, Bureau of Labor
Statistics data indicate that sawmill industry employment is

Sawmill Qutput (NAICS 3211) and Single-Family Starts
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higher than a year ago. As of October 2021 — the most recent data
available — sawmill employment was 90,100 (below right). This
isa 2.4% increase from October 2020, or a net gain of 2,100 jobs.
Residential construction employment was up 4%, or 118,500 net
jobs, over the same period.

With the increase in workers, sawmill output did in-
crease over the 12 months ending September 2021, albeit along
achoppy trend. Data from the Bureau of Economic Analysis
demonstrate that the seasonally adjusted rate of sawmill output
in September 2021 — the most recent available — was 1.2% higher
than in September 2020. However, output in the third quarter of
2021 was 1.3% lower than it was in during the same quarter in 2020.

Total sawmill output in 2020 was up 3.3% compared to
2019 because of a year-end upswing in production. This uptick
continued over the first nine months of 2021; output through Sep-
tember was 3.1% higher than it was over the same period in 2020.
Compared to 2019, however, output was just 1.6% higher.

The 2020 increase in output was insufficient to keep up
with the demand from residential construction; and this re-
mained the case in 2021. The graph below left, shows single-family
starts (red) and sawmill output (blue) indexed so that 2012 levels
equal 100. The growing gap between the two measures, particu-
larly in 2020, is the reason for the dramatic increase in lumber
prices. This impact on price can be seen by adding an indexed
measure of the Random Lengths Framing Lumber Composite
Price, noted in black.

Sawmill Employment (NAICS 3211)
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NAHB News

Interest Rates in 2022

For the first time since the early 1980s,
the U.S. economy is experiencing a period

of elevated inflation. Because of supply-chain issues
attributable to the pandemic and a significant rise in government
spending, the consumer price index (CPI) measure of consumer
inflation recorded a 7% year-over-year gain in December 2021 —
the highest in nearly 40 years.

In contrast, during the 2010s, the CPI averaged an an-
nual growth rate of just 1.8%. The Federal Reserve, having retired
the call that these inflationary pressures would be “transitory,” is
now clearly signaling tighter monetary policy ahead.

Structural New Home Warranty

entricity-

" around you

STAND OUT FROM THE REST

Warranty Administration

The NAHB forecast sees the Fed raising the federal funds
rate three times in 2022 and accelerating the pace of the taper of
asset-backed security purchases. These moves will continue to
cause interest rates to rise over the course of 2022.

The 10-year Treasury rate already rose from 1.4% at the
start of December to higher than 1.7% during the second week of
January, and the average 30-year fixed-rate mortgage is expected
to increase to 4% near the end of the year. Combined with ongoing
home price appreciation, higher rates will place additional pres-
sure on housing affordability.

Clearly, these increases highlight the importance of tam-
ing building material costs, including lumber prices that are rising
yet again and have expanded beyond $1,100 per thousand board
feet. New NAHB analysis finds that a key cause behind this price
growth is insufficient production. For example, during the third
quarter of 2021, domestic sawmill output was 1.3% lower than the
third quarter of 2020.

Additional signs of inflation include a tighter labor mar-
ket and growing wages. According to BLS estimates, job growth in
December disappointed: The economy added only 199,000 jobs.
Although the unemployment rate fell back to 3.9%, there is some
evidence that labor market data are not fully accounting for the
growing gig economy.

Nonetheless, reports of ongoing labor shortages
throughout the economy present challenges for businesses. For
the construction sector, there are 345,000 open positions needing
to be filled, compared to 261,000 a year ago. Wages in the residen-
tial construction sector are up 8% year over year, and without pro-
ductivity gains, this level of wage growth represents an additional
inflation risk in the housing sector.

centered

Residential Energy Guarantee

Member Benefits brought to you by:

HBA

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

h bq FLORIDA HOME
BUILDERS ASSOCIATION

A HOUSEFUL
OF SAVINGS

HBA of West Florida and FHBA worked to save builders
and remodelers over $7,000* in the 6th Edition Florida Building Code

1. Guard Measurement = $1,500 /
Reduces horizontal distance from

36to 24 inches

4. Stucco = $1,100 ﬁ
Reduced time between coats
and curing from seven days per A 4
ASTM 926

7. Custom Doors = $500
Provides criteria for custom
one-of-a-kind doors (FBC-B & R)

2. Fire Separation = $2,500

5. Air Leakage = $175

8. Shower Liner = $75

iConnectProtect General Liability & Builders Risk AppliancePak \ d Reverts to three feet and adds Provides option for testing in Reinstates exception to shower
options to fire rating soffits multi-family as single and - lineron SOG (FBC-R&P)
modified 5 ACHto 7 ACH
CONTACT YOUR'REGIONAL SALES"™MANAGER TODAY!
3. Duct Penetration Garage = $300 6. Mechanical Ventilation = $75 9. Door Swing = $750
. Retained provisions allowing use of q \ Reduced from 5 ACH to less than @ Revisions permitting doors to
duct board =V  3ACH outswing over egress, two risers,

Doug Wenzel

Direct Toll Free 866.440.7271 | dwenzel@centricity.com

and an exception for landings

FHBA also stopped issues from passing, which resulted in additional builder savings:
Flood Provisions = $10,000, Irrigation = $1,000, and Water Saving Fixtures = $250.

* Approximate cost savings per house/lot impacted.

To learn more on how we saved you money and how we continue to work hard on the 7th Edition of the
Florida Building Code, go to www.WestFloridaBuilders.com or www.fhba.com or call 850.476.0318.
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FHFA to Impose Hefty
Upiront Fees on Second

In a move strongly opposed by NAHB, the
Federal Housing Finance Agency (FHFA)
today announced increases for upfront

fees that Fannie Mae and Freddie Mac will charge for sec-
ond home mortgage loans and certain high balance mortgage
loans that exceed standard conforming loan limits. These
fees will significantly increase the purchase cost of a second
home and some homes in high cost areas. Beneficial pricing on
the agencies’ affordable loan products will not be increased.

Effective April 1, 2022, upfront fees on certain high balance loans
sold to Fannie Mae and Freddie Mac will increase between 0.25%
and 0.75%. Also effective on April 1, 2022, the upfront fees for
mortgage loans on second homes will increase between 1.125%
and 3.875%. Fees will vary based on the loan-to-value ratio.

Under the plan announced today, the buyer of a second home with
a $300,000 mortgage loan amount and loan-to-value ratio of 65%
will pay an additional fee of $4,875 if their mortgage is acquired by
Fannie Mae or Freddie Mac. Prior to the effective date of today’s
announcement, the same buyer would pay no additional fee for
the comparable mortgage.

“With the nation in the midst of a housing affordability crisis and
many more workers electing to telework, this is exactly the wrong
time for federal regulators to be raising fees on homeownership
and second homes,” said NAHB Chairman Chuck Fowke. “If
FHFA is truly interested in promoting housing affordability, the
agency would not be taxing home buyers to pad the capital posi-
tions for Fannie Mae and Freddie Mac.”

RKNICHOLSON.COM
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Ger INVOLVED IN
HBA CounciLs AND
COMMITTEES!

Sales & Marketing Council
Meets Monthly

Tradesman Council
Meets Monthly

Membership Committee
Meets Monthly 2nd
Wednesday of each month

Board of Directors
Meets Monthly 3rd
Tuesday of each month

&,At REW Materials, we

NAHB C=*NNECT

Get the Insight You Need
on NAHB Connect

Do you ever find
yourself with a question
about home building, re-
modeling, or the residen-
tial construction industry
as a whole, but you’re not

sure who to ask?

Oryou’re interested in gaining
the perspective of other industry pro-
fessionals across the country, but your
existing peer network doesn’t reach far
enough?

NAHB Connect, a free, online
platform, helps connect NAHB mem-

bers with one another for discussions,
learning, sharing ideas and more.

Members on the NAHB Connect
platform engage in discussions on a wide
variety of topics. Whether it’s permitting
challenges at the local level or compar-
ing and contrasting different building
techniques, there’s always someone on the
platform who is willing to provide their
insight, experience and assistance tohelp a
fellow member.

Popular discussion topics in 2021
included cameras for construction sites,
how NAHB membership has helped mem-
ber businesses, and what builders wished

have people with the technical eicpertisé to

help contractors, architects, and owners stay on top of new methods
in construction. Unique to the industry, REW has a team of

representatives and leading edge techonology to help our customers

| 9

develop the best possible solutions for today's complex applications.

REW Materials
uses all of the
latest innovations
to meet your
residential

jobsite needs.

February 2022 | www.westfloridabuilders.com
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\ ~ £850.471.6294
; / c 350 2597756 /
~. bbz ttmgOrewmatelml conmng

real estate agents knew.

Another exciting way the

platform is being used is to announce
personal successes, like launching
anew website or finalizing a career-
changing contract. The community is
characterized by a sense of support and
care for other professionals that is hard
to come by.

The start of anew yearis a

great time to create your profile and
join in on the discussion. If you’re not
yetamember of NAHB Connect, you
can create your profile today at con-
nect.nahb.org. Use the same creden-
tials you use to sign in to nahb.org.

DrywaII/Meta}St/ds [Aco( cal

\ lnsulatlon [ Roofing, | Stucw\

-\._

K A /
< BillBatting

\850 471. 6"91-

‘E“ Materials
0 N. Palatox Street /
Pen‘:dcol . FL 32534 B
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§fe Builders Association of West Florida is proud to announce the annual

SPRING Golf Tournament on THURSDAY, APRIL

Scenic Hills Country Club.

Sponsor Packages

HBA Champion Level
Presenting Sponsor | $1,500 (1 Available)

Hole Sponsor | $500

«  Setup and Staff at your designated hole. Signage supplied. if
vou purchase a hole sponsorship you are required to staff

SPONSORSHIP PACKAGES continued

Golf Cart Sponsor | 5500

+ Your company may advertise by providing a flyer of your to be
uted in the frent of each player cart in the field all day.

Breakfast Sponsor | 5500

the meal.

21, 2022, to be held at Lunch Sponsor | $500

= Box lunches will be provided to each golfer on your behalf
+ (Option to place a sponsor supplied sticker on box lunch

Swag Bag Sponsor | 5300

+  Must provide Sponsor logo bags for 144 golfers
« Sponsor provides one logo item for 144 Swag Bags

+  Sponsor has the option to be present at registration to

Signage located throughout the course
Company Logo on all Tournament Shirts, of sponsor
Eagle Sponsor | $750

Premium Recognition in all Marketing Material

tional game | Winners will receive $50 Gift Card on behalf

. sgnition in all ing Material the hole. Be creative and with your hole
«  Sign recognition throughout the tournament

2!
« TwoTeam (8 players) Longest Putt Sponsor | 5250
+ Company Tent at Hole of their Choice (to staff) *  Exclusive for the longest (M/W) Sponsor
+  ltems stuffed in goodie bags-provided by sponsor signage on hole | May be present on hole & host an addi-
. -
.

Longest Drive Sponsor | 5250

Presenting Sponsor Eagle Sponsor

Sign recognition at Clubhouse and Hole
Signage on

One Team (4 golfers)
Company Tent at a hole to be staffed
Items stuffed in goodie bag-provided by sponsar

Birdie Sponsor | 5500

of sponsor

+ Company Tent at a hole to be staffed
Beverage Cart Sponsor | $500 (2 Available)

+  With this sponsorship, you may attend the tourna-
ment, ride around the course in the beverage cart and
distribute drinks and beer (PROVIDED).

tional game | Winners will receive 350G

Closest to the Pin Sponsor | $250

behalf of sponsor

hele | May be present on hole

[« y Name:

+ Sponsor has the option to staff a table during registration to interact with

+  Breakfast must be provided by sponsor, if sponsor chooses they may pay the sponser fee and the HEA

Birdie Sponsor Beverage Sponsor
) 0 Hole Sponsor Contest Sponsor Cart Sponsor Breakfast Sponsor

Lunch Sponsor Swag Bag Sponsor

Need receipt? emailed mailed

i by sponsor. These will be distrib-

» Recognition in all Marketing Material »  Exclusive Sponsorship for the Clo
+ Highlighted Presence on Social Media, Newsletter Sponsor Signage

and Website ~ ‘m“::;wh ! Contact Name : Email or Teleph
+  2pgolfers

Charge my (Visa, MasterCard or AmEx) in the amount of

level.

Card Number: Expiration:

for my selected sponsorship

CWV Code:

BATH EXPERIENCE WITH FUNCTIONALITY ==

DECORATIVE PLUMBING SHOWROOM

DESIGNER BRANDS
WHIRLPOOLS - AIR BATHS
TOTO" TOILETS
VANITIES - SHOWER DOORS
FAUCETS - SINKS
BIDET SEATS and more!

N
THIS PLACE!

Doug and Jayne Johnson

Showroom Hours Tues-Fri 8:30-5:30 / Sat. 9-5
1387 SHOTGUN ROAD, SUNRISE (WESTON), FL

Southwest Broward’s Only
Full Service Plumbing Showroom!

954.423.2250
1.800.991.2284
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Higher Prices, Lower Availability
Affecting Home Purchasing Decisions

The share of adults planning a home
purchase within 12 months has fallen for
two consecutive quarters — dropping from
17% in the second quarter of 2021 to 16%
and 15% in the third and fourth quarter, re-
spectively — according to data from NAHB’s
Housing Trends Report.

The downward trend provides evidence that higher
home prices and low housing availability (relative to demand) are
leading some Americans to postpone their homeownership plans.

Meanwhile, the share of these prospective buyers who
are purchasing ahome for the first time dropped for the first time
since mid-2020 from 65% in the third quarter to 63% in the fourth
quarter of 2021.

Geographically, the share of adults planning to buy a
home was lower in the fourth quarter in every region except
the Midwest, which remained flat at 13%. Generationally,
buying plans decreased significantly among Gen Xers — from
18% t012%.

Rose Quint, NAHB assistant vice president for survey
research, provides more in this Eye on Housing post. And for
more on the actions NAHB is taking to help improve housing
affordability by addressing supply-chain challenges,
visit nahb.org/lumber.

VR 4,
A My S e L Y

Prospective Home Buyers - Planning to Buy a Home in Next 12 Months

(Percent of Respondents)
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MARK YOUR CALENDARS!

HBAWTF Sporting Clay Shoot - Thursday, March 3, 2022

- ] -
. -

.I’
-

2022 REGISTRATION FORM

022 TOURNAMENT DETAILS

Please bring your own hunting/target shotgun for

i

() PRESENTING SPONSOR SOLD

.

Includes 2} 4-person shooting team

2022 SPONSORSHIP OPPORT s

(_ BIG SH P R
« Includes 4-person shooting team

8:30 AM Safety Meeting the tournament. Each team will be required to have 4 + Company Banner Displayed during event
900 AM Toumnainsin Bagiis a minimum of (2) shotguns per team. A limited num- . ;;P:E:: ;:::;:::m;:::’;:;m::ﬂr:am::r for {provided by company)

ber of rental guns will be available at the shooting =
+  Foliowing the tournament, join us for Lunch, Libations, center. Please contact Santa Rosa Shooting Center in +  Prominent recognition with logo on event banners, sign- (| INDIVIDUAL SHOOTER TEAM $500

Raffle Drawings and Awards

SHOOTER INFO & DETAILS

Please bring CASH for the raffle and mulligans

All shooters must fill out a Waiver prior to the start
of the tournament.

Please follow event signage on Quintette Road to the
Shooting Center. Parking area will be attended by
volunteers. Please follow their guidance to your
parking area.
Carts are minimal and reserved for Sponsor and vol-
unteer needs only. You are encouraged to bring your
own golf cart or side-by side utility vehicle. No Four-
ar ATV's are i at the st

advance to reserve a gun.
Shooters should bring their own target ammao. NO
shells larger than 12 gauge with 3 drains of powder
and shot size larger than 7 1/2 "
This is an 100-shot tournament with 10 stations, so
please plan accordingly. Additional amme will be

i for hase at the shooting center.

Each team will receive a maximum of (1) show pair
per team. The 1st shooter will get the show pair. This
rule will be i and hroughout the
tournament.

Shooters are required to wear both eye and ear pro-
tection while at the stations.

age, & event program.

Presenting sponsors receive opportunity to speak at the
event and include an item in the players gift bag. Recog-
nition on HBA Website, Cornerstone monthly magazine
distributed to all members.

Comparny banner will be prominently display during the
event (company to provide)

|| BREAKFAST/LUNCH SPONSOR SOLD
Includes 4-person shooting team

.

-

Sponsor will be recognized on signage and event program
Spensor logo displayed on tables during meals

Company Banner will be prominently displayed

during event (Company to provide banner)

= Includes 4 person shooting team

VOV TING STATION SFUNSUR
+Signage at designated Station

(| GOODIE BAG SPONSOR $250
+ Company to provide 100 bags

(@) WATERING STATION SPONSOR $100

« Each sponsor is encouraged to provide drinks
and snacks and may promote their business
during the event NO ALCOHOL

CARTS * Carts are limited and will only be used
for Presenting Sponsor. You may bring your own

@ BEVERAGE SPONSOR $500 SOLD utility vehicle or golf cart ATV's are NOT permitted
club. It also is VERY reasonable for tournament par-  «  Alcohol is NOT permitted until tournament is com-
Presenting Sponsor Szrooﬂ sold Big Shot Sponsor S]_,Dﬂﬂ Goodie Bag Sponsor $250 ticipants to walk the course, as the total walk is less plete. Wristbands will be issued to each tournament * rsndudes 4'_‘"1:9" Sho?::‘m i
than one mile, participant and must be worn until score cards are il s el deetiitd ol Ll

+ Company banner will be_:h‘omlnen!}l\r displayed during

turned in at the completion of the tournament. Bev- event (Company to provide banner]

erages will be served after the tournament con-

Breakfast & Lunch Sponsor $1,000 sold Individual Shooter Team $500 Watering Station Sponsor $100

" - cludes. ®) SCORECARD SPONSOR $250 SOLD
Beverage Sponsor $500 sold Scorecard Sponsor $250 sold Shooting Station Sponsor $250 e THIS RULE WILL BE STRICTLY ENFORCED® +* + Company name and logo on all tournament

scorecards

Total: § Q Credit Card (Visa/Mastercard/Ames) QO Check #
[MAKE CHECK PAYABLE TO HBA WEST FLORIDA)
Credit Card # - _
CVV Code: Exp. Date: Signature: Marketing Publisher o‘ Cornerstone “uguzlne
Name as it appears on card: Pub]ishing
: Internet Services QK P b \ mk{ )\
N Yub. £ - OddeVd
Company / Group: O‘M‘ 5{ él .
Contact Name: e‘ 0 E PPMﬂ
Address: ._ T o ( ._
City / Zip : Phone: Email: . L
In addl_tlon to Publishing R ——
Magazines, We Offer Complete Publishing & Marketing
TEAM DETAILS : Circl . - IO )
(ciree one) Website & Newsletter Design, e
Shooter #1 Male/Female |nc|ud|ng Photog ra phv Aokt ihe parpas ofncracalng cuzanchacs e i o vour
o - - : There's No Substitute for Knowledge
Shooter #2 Male/Female Copyrighting, Marketing, and and Experience iy
Shooter #3 Male/Female Electronic Distribution. vt ‘:";;{:ﬁ::;mw;m;:h: s
Shooter #4 Male/Female ““l’,ap&m:;';”f‘.d";“:”ﬂ"“iﬁ““

Specialized Publicatiors including, real estate, hotels & resorts,
interior design, sports, building & chambers associations, non-
profit organizstions, medical, and veterinariazs, just to
mentioned a few.

These Changing Times

In this present economy and with budgets being scrutinized,
businesses are carefully “watching the bottom line”. The key to
sucoess is 1o cut through the “noise”, become very inpovative,
providing nwareness, recognition, by branding the pame of your
compary, with the main goal always to increase profits! Your

Advertising Bonus

All Cornerstone advertiser’s will now be
featured on the RKN Pub, & Mkt. Website,
with a link to their website!

Primary contact for Team :

Phone: Email:

** Payment is required to secure sponsorship, team or shooter **

| rknichenté www.rknicholson.com

7 SW 22nd Circle, Ste #28-B | Delray

Please complete and return this form to vicki@hbawf.com
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TOP 10 REASONS
TO DO BUSINESS
WITH AN ACTIVE
ASSOCIATE
MEMBER

1. They support the industry at the
local, state and national levels.

2. They volunteer time, talent and
treasure to help the
association accomplish its goals.

3. They recruit their
colleagues and business
contacts to become members.

4. They serve on committees and
councils gaining valuable networking
opportunity while helping to advance
the

association’s mission.

5. By doing so, you increase
the value proposition for all member-
ship in our HBA.

6. They are strong supporters of local
and state PACs
and BUILD-PAC.

7. They are a major source
of non-dues revenue through
sponsorships, advertising, etc.

8. As industry partners, they are a
valuable resource for business and
management tips.

9. They are heavily invested in your
business success:

You win, they win!

10. Why wouldn’t you do business
with a member?

HBA

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

warren wi

graphicz e5|gner

2y

offering creative services to the building
community and related industries

print web corporate id

not everything is about warren has been designing your logo is truly your

the internet ... print does websites since the 80's ... company’s identity ... make

still exist ... all is not lost he knows what he’s doing it a good one

2
o
R
=
D
-
2
o
m
o
(@)
o
=

p 407.920.1478 | warren@warrenworld.com

INSURANCE &
I A UEIE]) [ESIE{}:/{%%C[\)]D FINANCIAL SERVICES
P Auto * Home ¢ Business
¥ L3 1 INSURANCE Life * Health
ALEX Location: 2302 North 9th Avenue  Bus: 850-434-5526

NIEDERMAYER | Mail to: PO. Drawer 9578 Fax: 850-438-0330
AIP, CMIP Pensacola, FL 32513-9578 Cell: 850-572-4838

AGENT Email: alex @ underwoodanderson.com

www.underwoodanderson.com

||||||

NEw MEMBERS
Ondra Home Building LLC Mahoney Team
Tomas Ondra - President/Owner Terry Mahoney - Realtor
16410 N Shore Court 800 Langley Avenue

Pensacola, FL 32507

P (850) 255-4113
ondrahomebuilding.com

Community Bank

Diana Blanchard - Mortgage Loan Originator
7150 N. oth Avenue

Pensacola, FL 32504

p (850) 287-1779

cbmortgage. mymortgage-online.com/
DianaBlanchard.html

Spike: Diana Blanchard

Venture Design

Mel Miller - Managing Architect
819 Pinedale Rd

Fort Walton, FL 32547

p (850) 863-3242

Pensacola, FL 32504

p (850) 521-5000
mahoneyteam.realestate

Spike: Mary Jordan, Gulf Coast Insur-
ance

Pittman Tractor Company Inc
Alex Bradley - New Business
Development Manager

9652 Milton Jones Road
Daphne, AL 36526

P (251) 621-3555
pittmantractor.com

HBA

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

#7Like us on

Facebook

Stay up-to-date on
news and events

Have access to
exclusive promotions
and giveaways

Check out polls
and fun facts

on the page

Have pictures from
HBA events?

Share them with us!
Tag yourself in our photos!

HBA

HOME BUILDERS ASSOCTATION OF WEST FLORIDA

Architectural Concepts International LLC
33 SW 12th Way, Boca Raton, FL 33486
Specializing in Car Wash Designs

Licenses: NCARB, Florida
AR-0007424, ID-0003692, CGC-008183

John Diehl - 561.613.2488

www.car-wash-architect.com | www.paintconceptsplus.com

Home Builders Association of West Florida | February 2022

If you do business with previous members,

please give them a call and reinforce the value

of membership as well as the importance of

Members Doing Business with Members

March 2022

facebook.com/HBAWF

FOR FUTURE
OMING EVEN
EASE CALL TH
BA OFFICE A
50.476.0318
=N

BUILDERS ASSOCIATION OF WEST FLOR

RKNICHOLSON.COM

February 2022 | www.westfloridabuilders.com




Green Spike 50 Credits
David Holcomb 97 ADVERTI QER INDEX l_
Newman Rodgers IV 95 AI p h a Q
Alpha Closets 23
- Doug Sprague 88. 850.934.9130
§opragu > Alpha Closets.com C l 1-
| G L u B Kenneth Ellzey, Sr. 79.5 leslie@alphaclosets.com - osers — - s r?s
\/ Russ Parris 72 Architectural Concepts International, LLC 20
0561.613.2488
Paul Stanley 67.5 Jjrd@paintconceptsplus.com
In construction, a spike is a steel object Bob Price. Ji paintconceptsplus.com O S e t S
that is essential to making a building T ) >9 Centricity 12 *
strong. Asin construction, the HBA Thomas Westerheim 555 O f jL/ Y L
of West Florida sees a Spike as some- Blaine Flynn 55.5 dwenzel @centricity.com | T
iati centricity.com .
one that W.OI'kS to keep our assoqatlon Wilma Shortall 0.5
strong. Spikes work on the recruitment Florida Home Builders Insurance 07 :) I n e ry
and retention of members in addition to Darrell Gooden 50.5 &i‘:iﬁ?'lnz
keeping members active with the associa- . . .
tion. Anyone is eligible for Spike status Life Spike 25 Credits Home Mortgage of America, Inc 0
. ) . . 850.316.4123
On Spike credit is awarded for each new Bill Daniel 48 gcarpenter@hmoai.com
member recruited and an additional credit | johp Hattaway 42.5 Pensacola Energy 0
isawarded for that new member’s renewal Doue Whitfield 0 850.436.5050
on or before their anniversary date. If you oug Whithie 40 espnaturalgas.com
help to retain a member, you are eligible to | Garrett Walton 32 Rew Building Materials, Inc. 15
i i 0 850.471.6291
receive ahalf point for each member. Luke Shows 255 CHO2TIS; Closet and Murphy Bed Showroom
Sp|ke Club Levels Steve Moorhead 22 L’i’;‘,ﬁ}{‘ (g:onfewmatmals'com Call f desi | : dav! 4.91
: all for a design consultation today! 850.934.9130
Spike Candidate 1-5 credits Suzanne Pollard-Spann 22 RKN Publishing and Marketing 19
. 561.843.5857
Blue Spike 6-24 BrentWoody 205 rknichent@aol com 6084 Gulf Breeze Hwy + Gulf Breeze Florida + 850.934.9130 + www.AlphaCloset.com
Life Spike 25-49 Karen Pettinato 18.5 ! ’
Green Spike 50-99 Larry Hunter 19 g\gl())% ag:;c} %%ae 16
Red Spike 100-149 0 954.423.2250
. Taylor Longsworth 17 dougstubs.com
Royal Spike 150-249 Dous Herrick
; oug nerric 15.5 Underwood Anderson Insurance 20
Super Spike 2507499 . 0 850.434.5526
Statesman Spike 500-999 Lorie Reed 15 ¢ 850.572.4838
. . Alex Niedermayer, AIP, CMIP Agent
Grand Spike 1000-1499 Amir Fooladi 16 alex@underwoZdanderson.com #
All-Time Big Spike 1500+ Lee Hudson 16 underwoodanderson.com
. . . D Wwilli " warren wight - graphic designer 20
Spike Club Members and their credits ean. 1' ams +5 ﬂfﬁ,?g;‘]:mwmd com
as of 12/31/2021. Martin Rich 13.5 warrenworld.com
Statesman Spike 500 Credits | William Merrill 13.5 West Fraser Back Cover
Harold Logan 523.5 Alton Lister 13.5 westirasericom/os
Super Spike 250 Credits | Bruce Carpenter 12:5 P S t
Rod Hurston 25 Milton Rogers 12.5 ease u p po r
Jack McCombs 300.5 Bill Batting 11.5 O ur Adve rtlse rs !
) . Rick Faciane 10.5
Royal Spike 150 Credits
Rick S 20 Alex Niedermayer 11
ick Sprague 7.5 _
Edwin Henry 200.5 Kevin Ward 105
William “Billy” Moore 176 Kim Cheney 10
Bob Boccanfuso 164.5 Spike Credits
Red Spike 100 Credits | ShelbyJohnson 9:5
Charlie Rotenberry 150 Mary Jordan 9.5
Oliver Gore 114 Kevin Russell 85 FI o B ) n m
Ron Tuttle 108 James Cronley 8 HOME BUILDERS ASSOCIATION OF WEST FLORIDA
Ricky Wiggins 100.5 Rodney Boutwell 6.5

2c
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/ pointSIX \

Patented Edge Swell Technology

SMALL TAPER
\ HUGE ADVANTAGE

Durastrand pointSIX sub-flooring
lets you build fearlessly, in any weather.

Proven in the Pacific Northwest, its patented tapered edge holds the line on all four edges. A proprietary blend of
resins and waxes blocks moisture, meaning sub-floors go down flat and stay that way. Engineered for strength,

durability, overall performance, and backed by our 1-year no-sand guarantee, nothing can hold you back.

1 YEAR NO-SAND GUARANTEE DURASTRAND
WWW.WESTFRASER.COM/0SB pointSIX CIAZIIITT]



