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With Decades of Service to

the HBA Board of Directors

Doug Whitfield Steps Down
as Costs and Codes Chair

The Home Builders Association has been around for an ex-
ceptionally long time. It’s been around so long, I can’t recall
a time that Doug Whitfield, of Doug Whitfield Residential
Designer, was not a part of the HBA Board of Directors.

He’s been a member of the HBA since 1984, and he served on the Board for nearly the same
amount of time in the role of Cost and Codes Committee Chair. But this year, Whitfield has
stepped down from full-time service on the Board, but he will serve as an Ex-Offico mem-
ber. Whitfield, who was honored as the 2004 HBA Associate of the Year, has been in the
design business for decades; starting out as an apprentice and employee of an architectural
firm that focused on large-scale projects such as schools and businesses. He then branched
out on his own and created Doug Whitfield Residential Designer, Inc. which has been
widely respected and successful. He’s had numerous clients that have returned for him to
design of their next home. Whitfield
has always taken pride in his work and
speaks exuberantly about what he does.

Whitfield says he enjoyed his time

on the HBA Board and it helped keep
him on his toes by providing him with
abroad knowledge of the industry.
Although Whitfield is enthusiastic
about his work, and he is not retiring.
He still has a heavy workload, but he is
simply taking more time to spend with
his family. He speaks highly of his wife,
Taria, who plays an integral role in the
business. He is also taking more time
to travel and spend time with his two
daughters and grandkids.

For those who know Whitfield, he con-
tinues to be the consummate profes-
sional. Although he won’t be at the HBA
Board meetings every month, he will
certainly pick up the phone if there is
something on the horizon that will impact the housing industry.

Doug Whitfield

“Dougis a special person and a special friend to the Home Builders Association,” said HBA
Executive Director David Peaden. “I can’t count the times I received a phone call from a
builder, subcontractor or homeowner who had a code-related question that Doug was help-
ful and knew the answer. He is truly a good person and has given an awful lot to the home
building industry. I will always be grateful for his longtime service to this organization.”
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“Whitfield
says he
enjoyed his
time on the
HBA Board
and it helped
keep him on
his toes by
providing
him with
a broad
knowledge
of the
industry. ”
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So let’s connect the dots, especially for those who may not follow
stock car racing.

First, understand that Lynn’s father (who had a career as a Navy
helicopter mechanic before he started the business) raced cars for
20years. So Lynn literally grew up in garages working on cars, and
around race tracks, where he competed as a member of racing pit
crews. “Cars and racing have always been passions of mine since I
was ten years old,” says Lynn.

| [ _ Second, Lynn developed a particular expertise with his uncanny
Ho=S ¥ LR\ ) EEE ability to change tires quickly during the pit stops drivers make

) 5 £ ; ' : every time their cars need fuel. It’s a skill that can mean the differ-
ence between winning and losing, with millions of dollars of prize
money and endorsements on the line in every major race.

S(®

- Third, Lynn’s abilities came to the attention of a Louisiana man
L o n g t I m e M e m b e r named Nickie Frazone, who had been hired by Rusty Wallace
to improve his pit crew performance. Wallace broke into racing
on short tracks around Florida before launching a career that
L n n B o e t t included 55 NASCAR Cup victories and election into the NASCAR
Hall of Fame. Through Frazone, Lynn became a member of Wal-

lace’s pit crew, working Grand National races at famous NASCAR

H as Auto Ra C i n g i n H is D N A tracks such as Charlotte and Darlington, and playing a key role in

many of Wallace’s racing team victories.

When people in the Pensacola area see or
hear the name “Boyett,” they immediately
think about the iconic, locally-owned com-
pany Boyett Septic Tank & Portable Toilets
and its clever slogan: “We’re #1 in the #2
Business.”

Fourth, Lynn’s reputation as a tire changer grew in the racing
world, even gaining the attention of longtime NASCAR driver Roy
“Buckshot” Jones (34 Top 10 finishes in NASCAR Cup and Affinity

Founded in 1957 by his father Lenny Boyett, Lynn “Lenny” Boyett
has run the family business since 1981and guided its phenom-
enal growth in providing portable toilets for construction sites,
septic tank services, and grease trap cleaning (for restaurants) in
Escambia and Santa Rosa counties and Baldwin County in south
Alabama. The company currently has annual sales volume around
$600,000 and 15 employees.

What many people may not know is that the Boyett name is also
revered in the world of NASCAR racing because of Lynn’s involve-
ment as a master tire changer for the renowned Rusty Wallace
racing team.

TOP 10 REASONS TO DO BUSINESS WITH AN ACTIVE ASSOCIATE MEMBER

1. They support the industry at the local, state 4. They serve on committees and councils gaining 7. They are a major source of non-dues reve-
and national levels. valuable networking opportunity while helping to  nue through sponsorships, advertising, etc.
advance the association’s mission.

8. As industry partners, they are a valuable
5. By doing so, you increase the value proposition  resource for business and management tips.
for all membership in our HBA.

2. They volunteer time, talent and treasure to
help the association

accomplish its goals.
9. They are heavily invested in your business

success: You win, they win!

3. They recruit their colleagues & business
contacts to become members.

6. They are strong supporters of

local and state PACs and BUILD-PAC.
10. Why wouldn’t you do business with a
member?

Series races). In
arecent podcast
on the life of rac-
inglegend Dale
Earnhardt, Jr,,
Jones called Lynn
“the best tire
changer he had
ever seen” and
added that ev-
erything he had
learned about
tire changing

he learned from
Lynn.

Fifth, Lynn gave
up what could
have beena
promising career
inracing - master
tire changers
onthe NASCAR
circuit can earn upwards of $200,000 a year - for family: his wife
of 40 years and two children, and, of course, the family business
he loves. “No regrets at all,” says Lynn. “Some of my greatest

joy comes from watching my son Logan race. He started with
Go-Karts and now races three different types of cars and trucks. I
loved the racing experience but am happy over the course I chose
for mylife.”

DESIGNER BRANDS
WHIRLPOOLS - AIR BATHS
TOTO" TOILETS
VANITIES - SHOWER DOORS
FAUCETS - SINKS
BIDET SEATS and more!

~
Doug and Jayne Johnson

The Boyett firm has been a member of the Home Builders As-
sociation of West Florida since 1995 and has long-supported

the HBA’s efforts, including donating services to the Parade of
Homes® and the American Dream Home, initiatives that pro-
duce funds to support the association’s many community service
activities. “Lynn has been a steadfast supporter of the Home
Builders Association and the construction industry,” said HBA
Executive Director David Peaden. “No matter if it’s the Parade of
Homes, Dream Home or whatever the event, Lynn has always said
yes to whatever was asked of him. I will always appreciate Lynn’s
contribution to the industry.”

Like many companies, Boyett has been impacted by COVID.
“Some of our employees contacted COVID but thankfully they re-
covered,” says Lynn. “But on alarger scale, COVID has taken a lot
of people out of the workforce to the point where we turn down
business every day because we just can’t hire enough people to get
the work done. I find it very sad that even when we have a sign out
offering people $18 an hour to start, we have no takers.”

Despite the labor shortage, the Boyett brand is as strong as ever
thanks to experienced and well-trained employees and a 50-year
history of sterling customer service. “Repeat business is our No. 1
goal,” says Lynn.

At end of the day, it’s clear that Lynn Boyett has won the biggest
race of all through a life well lived, a beautiful family, and the sat-
isfaction that comes from knowing his business has contributed
mightily to the vibrancy of the Northwest Florida economy for
over 50 years.
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Go‘:l'a LOVE Southwest Broward’s Only
THIS PLACE! Full Service Plumbing Showroom!

954.423.2250
1.800.991.2284

Showroom Hours Tues-Fri 8:30-5:30 / Sat. 9-5
1387 SHOTGUN ROAD, SUNRISE (WESTON), FL

DECORATIVE PLUMBING SHOWROOM
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Certain home features do resonate with all
generations, however. The top five are:

e Laundry rooms
e Exterior lighting
o Ceiling fans

e Patios
e Walk-in pantries

The percentage of single-family homes
with patios has risen to 63% as more em-
phasis has been placed in outdoor living

in recent years. Home buyers across gen-
erations have also noted interest in exterior
living, with millennials indicating a specific
interest in front porches as well.

NAHB Identifies Top Features -
and that front porches are becoming popu-

lar again,” shared Allison Paul, principal

]
at Lessard Design. “People want to be
outdoors.”
— Paul highlighted numerous examples of
builders can integrate these features into

their homes. Whether it’s an open kitchen

Home buyer preferences ti_ons,” sa.iéi Rose% Quint, NAHB :ﬁ:(siist'fmt “iith a kitc}tllen islafrf{d as 1’;1 centrallfocus, an
have continued to reverse vice presi (;nt o surveﬁf research during elaborate home office that doub esasa

ds in h buildin apress conference at the 2022 Interna- hobby space, or simply a corner niche for
trep $ In home bul gas tional Builders’ Show in Orlando. basic exercise equipment to create a make-
builders work to respond to shift home gym, there are lots of creative
new interests in the wake of }?nlz 18% Oiba};l}’boofnef, on th(f? other ways to enhance homes to meet buyers’ entricit VA
COVID-19. increased desire for and, noteda change In thelr preferences.  growing preferences. - SEared

] . Babyboomers are interested in smaller ce dere
bigger ho(rines, subur'b'fm 10C3;19n§ and homes on smaller lots, preferably in the “I think we can create communities that SR
more outdoor amenities are driving new suburbs. They also have an eye toward have a really good mix of larger single-fam-
home des.lgn, resulting inarise in the energy efficiency; top features unique to ilyhomes, smaller single-family homes and STA N D O U T F RO M T H E R E ST
average size of anewhome to 2,524 square  thig generation include energy-efficient detached living at a variety of price points,”
feet, and the percentage of new homes lighting, and ENERGY STAR appliances Paul suggested to meet these varying inter-
with & bedrocc)Jms and 3+ full bathrooms and whole home certification. ests. “It creates a mixed density with the
t0 46% and 34%, respectively. . . . . community amenities they’re looking for,
These interests vary across generations Snl'g?g;te%]?uted the greater interest in like walking trails.” Structural New Home Warranty Warranty Administration + Residential Energy Guarantee
and are primarily driven by millennials i
o G xons _y36% and 33;% respec- f;e;‘rtig‘;atures iConnectProtect *  General Liability & Builders Risk  *_~ApplianiéePak
tively, of whom noted their housing homeowner-
preferences have changed because of the ship.
demic. In addition to a desire f
pandemie. nadit ontoa desre for more CONTACT YOUR REGIONAL SALES"MANAGER TODAY!
space and more bedrooms, millennials “Boomers
and Gen Xers are also looking for homes have likely
with modern or contemporary exteriors owned a home D w l
that are designed for multiple genera- before, and o u g e n ze
tions. Other changes include an interest understand
in exercise rooms and home offices in the costs of : I
their homes, as well as designated bike heating and Direct Toll Free 866.440.7271 | dwenzel@centricity.com
lanes in their communities. coolinga
home,” she

“With this data, youimmediately seethat [ 5¢ed.
younger buyers have been impacted by
the pandemic more than older genera-
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Lumber and Paint Lead
Building Materials Price
Increases in January

The prices of goods used in residential con-
struction ex-energy climbed 3.6% in Janu-
ary (not seasonally adjusted), according to
the latest Producer Price Index (PPI) report

released by the Bureau of Labor Statistics.
The index was led higher by a 25.4% jump in softwood lumber
prices, and 9% price increases for indoor and outdoor paint.

Building materials prices increased 20.3% year over year and have
risen 28.7% since January 2020. Over the past four months, the
index has climbed 8.4%.

The price index of services inputs to residential construction
increased 2.9% in January, following a 1.3% increase in December
2021. The index declined 13.5% between June and November last
year, but has increased 4.1% in the two months since. The index
is 8.9% higher than it was a year prior and 24.1% higher than the
January 2020 reading.

Change in Prices, Other Indexes
January 2020 - January 2022

Goods used in residential
maintenance and repair (NSA)

Millwork (SA) Prepared asphalt and tar Construction materials
roofing and siding products (NSA)

(NSsa)

Softwood Lumber: The PPI for softwood lumber (seasonally
adjusted) increased 25.4% in January following 21.3% increase the
month prior. Since reaching its most recent trough in September
2021, prices have increased 73.9%. According to Random Lengths
data, the “mill price” of framing lumber has more than tripled
since late August.

Paint: The PPIs for both exterior and interior architectural coat-
ings (i.e., paint) increased 9% in January. Year over year, the prices
of exterior and interior paint have climbed 30.3% and 21.2%,
respectively. Prior to 2021, the record 12-month price increase

for exterior paint was 8.5% and 10.1% for interior paint — each of
which was set in March 2019.

Steel Products: Steel mill products prices declined 1.9% in
January — the first decrease in nearly a year and a half. Monthly
increases in the PPI for steel mill products slowed in each of the
five months preceding January 2022. Prices, however, still have
more than doubled over the past 12 months.

Ready-Mix Concrete: The PPI for ready-mix concrete (RMC)
gained 1.4% in January after increasing 0.6%in December. The
index for RMC has been relatively volatile since mid-2020 and has
climbed 9.1%, year over year (YoY). Prior to January 2021, year-
over-year price increases had not exceeded 8% since December
2006.

Gypsum Products: In January, the PPI for gypsum products
climbed for the 11th consecutive month. Gypsum prices have
risen 31.4% since August 2020, with only one decrease. Gypsum
products prices have gained 23% year over year — the largest
increase since data became available in 2012 and more than qua-
druple the 10-year average.

Other Building Materials: The chart below shows the changes in
other price indices relevant to the residential construction indus-
try since January 2020.

Softwood Lumber Prices
January 2018 - January 2022

Producer Price Index: Softwood Lumber
(1982=100, 5A)

/.

Yoy 5 A, Oy , 4 oy, Ocp %o, Aop, Y “b,
" r 5, Aoy, 5, 2 e s, i, Oer
20342075 20z, 201 " 2014 2059 2075 e% 2035203, 205, 202 902, Jg{,‘, 205, Jg{’ .:g??

Source: U.S. Bureau of Labor Statistics
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Townhouse Gonstruction

in 2021

“Despite relative weakness in 2020, the long-run prospects

for townhouse construction remain positive ...”

Townhouse construc-
tion jumped 28.1% in 2021,
according to NAHB analysis
of the most recent Census

data. Medium-density construction
lagged for much of 2020, with persistent af-
fordability headwinds, and housing demand
shifting to more suburban and exurban ar-
eas. However, demand for medium-density
neighborhoods returned as the economy
more fullyreopened during the past year.

starts totaled 146,000 units — 28% higher
than the prior four-quarter total (114,000).

Using a one-year moving aver-
age, the market share of new townhouses
increased to13% of all single-family starts.
This represents arebound after recent
declines.

Despite relative weakness in 2020,
the long-run prospects for townhouse
construction remain positive, given the
growing numbers of home buyers looking
for medium-density residential neighbor-

Dur- hoods, such
ing the fourth Townionss Conatradion asurban
quarter of “" wi | villages that
2021, single- - - offer walkable

i environments
family attached . "
starts totaled z g and other
39,000,which | § ® o f [ amenities. This

- < . .

was 11.4% I o} will be particu-
higherthanthe | ¥ i larly true for
final quarter i~ “¥| prospective
of 2020. Over T ow « = | first-time buy-
the last four 0 i ersin high-cost
quarters, ‘ | |‘|’ H"‘ metro areas.
townhouse HEHHHHTTE
construction WSF Starts: Attached  —Market Share: One-Year Maving Average
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n o 7Like us on
Facebook

Stay up-to-date on
news and events

Have access to
exclusive promotions
and giveaways

Check out polls
and fun facts

on the page

Have pictures from
HBA events?

Share them with us!
Tag yourself in our photos!

HEBA

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

facebook.com/HBAWF

GeT INVOLVED IN
HBA CounciLs AND
COMMITTEES!

Sales & Marketing Council
Meets Monthly

Tradesman Council
Meets Monthly

HBA Ambassadors
Meets Monthly 2nd
Tuesday of each month

Board of Directors
Meets Monthly 3rd
Tuesday of each month
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Supply Chain Issues

Continue to Slow Housing

With builders continuing to report supply
chain problems that are causing construc-
tion delays, overall housing starts decreased
4.1% to a seasonally adjusted annual rate of
1.64 million units, according to a report from the U.S.
Department of Housing and Urban Development and the U.S.

Census Bureau. However, in a sign of strong demand, building
permits increased at a solid pace in January.

The January reading of 1.64 million starts is the number of hous-
ing units builders would begin if development kept this pace for
the next 12 months. Within this overall number, single-family
starts decreased 5.6% to a1.12 million seasonally adjusted annual

FHBI

rate. The multifamily sector, which includes apartment buildings
and condos, decreased 0.8% to an annualized 522,000 pace.

“The market needs more housing, but chronic production bottle-
necks, including ongoing price increases for lumber and OSB,
continue to raise housing costs and harm housing affordability,”
said NAHB Chairman Jerry Konter. “In fact, the number of single-
family homes under construction continues to rise as construc-
tion cycle times increase due to delivery delays with building
materials.”

“While single-family starts dropped in January, the rise in per-
mits, along with solid builder sentiment as measured in recent
monthly surveys, suggest a positive start to the year given the re-
cent rise in mortgage rates,” said NAHB Chief Economist Robert
Dietz. “The average 30-year mortgage rate increased from 3.1%
to a3.45% from December to January. Fueled by higher mortgage
rates and construction costs, declining housing affordability will
continue to affect the home building market in 2022.”

On aregional basis compared to the previous month, combined
single-family and multifamily starts are 2.6% higher in the North-
east, 37.7% lower in the Midwest, 2.0% lower in the South and
17.7% higher in the West.

Overall permits increased 0.7% to a 1.90 million unit annualized
rate in January. Single-family permits increased 6.8% to a 1.21 mil-
lion unit rate. Multifamily permits decreased 8.3% to an annual-
ized 694,000 pace.

Looking at regional permit data compared to the previous month,
permits are 48.3% lower in the Northeast, 0.7% lower in the Mid-
west, 11.4% higher in the South and 13.9% higher in the West.

There are now 785,000 single-family homes under construction,
a26.8% year-over-year gain. There are 758,000 multifamily units
under construction — a 14% gain.

THE CONSTRUCTION INDUSTRY'S INSURANCE PARTNER

~including:

Contractors

¢ Land Developers

* Heavy Construction

FHBI services the building industry

e Residential & Commercial
e Trade & Artisan Contractors

e Residential & Commercial Roofers
e Ground Water Contractors

* Road & Bridge Construction

For the best combination of cost,
coverage and service, call a FHBI
approved agent. For a list of approved
agents, contact your local HBA office.

FHBI

Florida Home Builders

Insurance, Inc. WWW.fth.Com
2600 Centennial Place | Tallahassee, FL 32308
668.513.1222
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Rising home prices and
interest rates are taking
a terrible toll on housing
affordability, with 87.5
million households — or
roughly 69% of all U.S.
households — unable

to afford a new median
priced home.

A\

Nearly 7 out of 10 Households Can't
Afford a New Median-Priced Home

In other words, seven out of 10 households
lack the income to qualify for a mortgage
under standard underwriting criteria.

The underwriting criterion used to
determine affordability is that the sum of
mortgage payments, property taxes, home
owners and private mortgage insurance
premiums (PITT) during the first year is no
more than 28% of the household’s income.
Key assumptions include a 10% down

payment, a 30-year fixed rate mortgage
at an interest rate of 3.5%, and an annual
premium starting at 73 basis points for
private mortgage insurance.

These staggering statistics are part of
NAHB’s recently released 2022 priced-
out estimates, which further show that
if the median new home price goes up by
$1,000, an additional 117,932 households
would be priced out of the market. These
117,932 households would qualify for the
mortgage before the price increase, but
not afterward.

Among all the states, California regis-
tered the largest number of households
that would be priced out of the market. A
$1,000 price increase would push 12,411
households out of the market in the
Golden State, followed by Texas (11,108),
and Florida (6,931). It should be noted
that these are the country’s three most
populous states.

The metropolitan area with the largest
priced out effect, in terms of absolute
numbers, is New York-Newark-Jersey
City, N.Y.-N.J.-Pa., where 4,734 house-
holds would be squeezed out of the mar-
ket for anew media-priced if the price
increases by $1,000.

i
NAHB

-

HBA WEST FLORIDA ANNUAL SPRING GOLF TOURNAMENT
SPONSORSHIP PACKAGES

Builders Association of West Florida is proud to announce the annual
SPRING Golf Tournament on THURSDAY, APRIL 21, 2022, to be held at

Scenic Hills Country Club.

Sponsor Packages

HBA Champion Level

Presenting Sponsor | 51,500 (1 Available)
+ Marquee Recognition in all Marketing Material
Sign recognition throughout the tournament
Two Team (8 players)

Company Tent at Hole of thelr Choice (to staff)
Items stuffed in goodie bags-provided by sponsor
Signage located throughout the course

Company Logo on all Tournament Shirts.

R

Eagle Sponsor | $750
Premium Recognition in all Marketing Material
= Sign recognition at Clubhouse and Hole
+ One Team (4 golfers)
« Company Tent at a hole to be staffed
« Items stuffed in goodie bag-provided by sponsor

B:rd:e Sponsor | $500
Recognition in all Marketing Material

= Highlighted Presence on Social Media, Newsletter
and Website

+ 2 polfers

+ Company Tent at a hole to be staffed

B ge Cart Sf | $500 (2 Available)

+  With this sponsorship, you may attend the tourna-
ment, ride around the course in the beverage cart and
distribute drinks and beer (PROVIDED).

Hole Sponsor | 5500

«  Setup and Staff at your designated hole. Signage supplied. If
you purchase a hole sponsorship you are required to staff
the hole. B thve and

Longest Putt Sponsor | $250

*  Exclusive Sponsorship for the longest Putt (M/W) Sponsar
Signage on hole | May be present on hole & host an addi-
tional game | Winners will receive $50 Gift Card on behalf
of sponsor

Longest Drive Sponsor | 5250

o Exclusive hip for the longe: M/W) 5
signage on hole | May be present on hole
tional game | Winners will receive $50 Gift C:
of sponsor

Closest to the Pin Sponsor | $250

*  Exclusive Sponsorship for the Closest

with your hole

HBA WEST FLORIDA ANNUAL SPRING GOLF TOURNAMENT

SPONSORSHIP PACKAGES

SPONSORSHIP PACKAGES continued

Golf Cart Sponsor | 5500

+ Your company may advertise by providing a flyer of your company to be provided by sponsor. These will be distribs
uted in the frent of each player cart in the field all day.

Breakfast Sponsor | 5500

+  Breakfast must be provided by sponsar, if sponsor chooses they may pay the sponsor fee and the HEA will pml'lh
the meal.

Lunch Sponsor | $500 r

= Box lunches will be provided to each golfer on your behalf
« Option to place a sponsor supplied sticker on box lunch

+ Sponsor has the option to staff a table during registration to interact with golfers.
Swag Bag Sponsor | 5300

«  Must provide Sponsor logo bags for 144 golfers

«  Sponsor provides one logo item for 144 Swag Bags

+ Sponsor has the option to be present at mdsh'ihontuhlnd

Presenting Sponsor Eagle Sponsor Birdie Sponsor Beverage Sponsor
Hole Sponsor Contest Sponsor Cart Sponsor Breakfast Sponsor
Lunch Sponsor Swag Bag Sponsor
Comp Name: Need receipt? emailed mailed
Contact Name : Email or Teleph

Charge my (Visa, MasterCard or AmEx] in the amount of 5 for my selected sponsorship

level.

Card Number: Expiration: CVV Code:

RKNICHOLSON.COM

April 2022
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Ger INVOLVED IN
HBA CounciLs AND
COMMITTEES!

Sales & Marketing Council
Meets Monthly

Tradesman Council
Meets Monthly

HBA Ambassadors
Meets Monthly 2nd
Tuesday of each month

Board of Directors
Meets Monthly 3rd
Tuesday of each month

NMLS#149932
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Drecn, Big aith Us!
B BB #4 Home Mortgage

H EEwWam of America, Inc.

Jlj Dlana

" Melton

Loan Officer

NMLS #370939

850.516.1579

=)

EQUAL HOUSING
OPPORTUNITY

Bruce H.
Carpenter lll

Branch Manager

& Loan Officer
NMLS #215146

850.232.6416 |

Home Mortgage of America, Inc. | NMLS # 149932 | 4400 Bayou Blvd Suite 40, Pensacola FL 32503 | 850.316.4123
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Housing Affordability Will
Remain a Significant

Challenge in 2022

Low existing home inventory and strong
buyer demand will keep housing moving
forward in 2022, even as builders continue
to grapple with ongoing building material
production bottlenecks and labor shortages
that will limit the pace of construction and
keep upward pressure on home prices, ac-
cording to economists speaking at the 2022 In-
ternational Builders’ Show in Orlando today.

“Building material costs are up 21% compared to a year
ago,” said NAHB Chief Economist Robert Dietz. “Their price and
availability, along with persistent supply chain bottlenecks, re-
mains the most urgent challenge for builders as they seek to boost
production to meet rising demand.”

Meanwhile, builders are contending with persistent la-
bor shortages, with the government reporting more than 300,000
job openings in the construction industry in December. NAHB
estimates that the residential construction sector will need to
add 740,000 workers a year just to keep pace with the industry’s
growth, retirements and departures.

On the interest rate front, inflation is running well above
the Federal Reserve’s 2% target rate and the Fed has signaled it
will begin tightening monetary policy in March, generating up-
ward pressure on mortgage rates. NAHB anticipates the Fed will
conduct four 25-basis point federal funds rate increases in 2022
and that the average 30-year fixed rate mortgage will top 4% by
the end of 2022.

“Higher mortgage rates combined with rising construc-
tion costs and alack of construction workers will increase afford-
ability headwinds in the year ahead,” said Dietz.

THE FORECAST

Given these market challenges, NAHB is anticipating
modest single-family construction growth in the year ahead.
Single-family starts are expected to increase 1.0%in 2022 to 1.13
million units and edge 1% lower in 2023 to a1.12 million rate.
“While single-family growth slows in 2022 and 2023 and returns
to along-term trend, production will still be 26% higher than in
2019,” Dietz said.

Multifamily starts, fueled by low vacancies and rising
rents, are anticipated to rise 6.3% from 2021 to about 496,000
units. Boosted by stronger multifamily growth, overall housing
production is expected to rise 2.5% this year to a 1.63 million an-
nual pace. Sales of new single-family homes are projected to total
830,000 in 2022, up 9.3% from last year.

Meanwhile, residential remodeling activity is expected
toincrease 6% in 2022 following a growth rate of 10% in 2021 as
people continue to use their home for more purposes such as
offices, schools and gyms. The surge in home equity has enabled
more home owners to finance remodeling projects that meet
their needs.

BuiLD WHERE THE BUYERS ARE

Noting that new homes are needed where the population
growth is highest, Frank Nothaft, chief economist at CoreLogic,
said the states that registered the highest net population growth
between 2020 and 2021 were Texas, Florida, North Carolina,
Arizona and Georgia. The states with the highest net growth
rate on percentage basis were Idaho, Utah, Montana, Arizona
and South Carolina.

“Population growth in the South and Mountain West
will drive new-home demand,” said Nothaft. “Texas and Florida
top the list and are the only two states to register a six-figure gain

April 2022
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in population growth between 2020 and 2021, at 310,000 and
211,000, respectively. The top five metro markets in terms of new
home sales during this period were Dallas, Houston, Atlanta,
Phoenix and Austin.”

Between 2021 and 2030, Nothaft said the largest
population growth is forecast in the Mountain West, Southeast
and Texas.

For the critical entry-level and first-time home buyer
market, Nothaft said that the states with the highest increase in
population by 2030 for those between 20-to-29 years of age will be
Idaho (15%), Utah (10%), Florida (9%), Arizona (8%), and Texas (8%).

HEALING SupPpLY CHAINS

While building material prices have risen sharply over
the past year, David Berson, senior vice president and chief econo-
mist at Nationwide Insurance, said that Improving supply condi-
tions should combine with solid job and income gains to propel
growth forward at a strong pace over the middle of the year.

“As supply chains heal, Inflation should decelerate,
but is likely to remain above-trend into 2023 as prior expansion-
ary monetary policy continues to push services prices upward,”
Berson said in his Monthly Economic Dashboard released on Jan.
28. “Fed tightening will eventually slow growth, but not until next
year and beyond.”

Berson noted that home prices continue torise at very
high rates, with the S&P CoreLogic Case-Shiller U.S. National
Home Price Index posting an 18.8% annual gain in November 2021.

“Strong demand, lack of supply and rising production
costs are all acting to push house prices up at unsustainable
rates,” he said. “Rapid gains in prices and rents last year suggest
that OER (owner’s equivalent rent, which measures how much

latest innovations §8

&At REW Materials, we have people with the technical expertlse to
I help contractors, architects, and owners stay on top of new methods
in construction. Unique to the industry, REW has a team of
representatives and leading edge techonology to help our customers
develop the best possible solutions for today's complex appllcatlons

REW Materials

more money a property owner would have to pay inrent to be
equivalent to their cost of ownership) will climb this year - keep-
ing the CPI from falling back to pre-Covid rates.”

How HicH WiLL HOME PRICES RISE IN 20227

While home prices averaged a record rate close to 19% in
2021, the economists differed on how high home price apprecia-
tionis headed in 2022.

“We expect the next 12 months that home prices will rise
about 3.5%,” said Nothaft. “Demand should moderate because of
affordability concerns - prices are up and mortgage rates are up.”

“The fact that home prices were up nearly 20% this year
shows how much demand there is,” said Berson. “There will be
excess demand for housing, at least for now, and we think home
prices will rise between 9-10% this year, which would be half the
pace of last year.”

Dietz said that NAHB’s forecast is for home prices to rise
about 5% in 2022.

Drywal(Metal/St/ds |Aco(ca|

N Insulatlon |Roofing, | StuccO\

; ' Blll, attmﬂ N

p 850.471.6291%
850.471.6294
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residential

-

EW Materials
40 N. Palafox Street
Pellsagola{FL 32534 By

jobsite needs.
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Remodelmg Demand Remained Strong
In 2021 Despite Supply Chain Problems

ing projects. There were 345,000 open
construction positions in November 2021,
noted Emrath.

The remodeling industry
saw strong demand through-
out 2021 despite supply
chain problems and rising
costs, according to experts
at a press conference hosted
by the NAHB Remodelers at
the International Builders’
Show (IBS) in Orlando.

The NAHB/Royal Building Products
Remodeling Market Index (RMI) showed
continued year-over-year improvement in
remodelers’ sentiment, with index levels
at well above break-even point of 50.

“Higher home equity and historically low
interest rates provided resources for home
owners to improve their existing homes,
helping to support the high demand for re-
modeling projects,” said NAHB Assistant
Vice President for Surveys and Housing
Policy Research Paul Emrath.

Lumber prices continued to move higher
— up 218% in the past five months to
$1,238 per thousand board feet. Over the
past 12 months, according to the Producer
Price Index from the U.S. Bureau of labor
Statistics, gypsum prices increased 21%.

Another issue impacting the remodeling
industry is the lack of skilled labor, which
leads to delays in completing remodel-

“Despite delays and higher costs due

to supply chain problems, demand for
remodeling remains high,” said Emrath.
“Looking ahead, we expect to see continued
growth in the remodeling market in 2022
and 2023, although not as strong as 2021.”

Steve Cunningham, CAPS, CGP, 2021
NAHB Remodelers Chair and president
of Cunningham Contracting Inc. in Wil-
liamsburg, Va., said that not onlyis alack
of labor an issue, but so are material short-
ages. For example, he has seen a 6-month
wait for cabinets to be delivered.

Discussing popular projects during the
COVID pandemic, Cunningham said that
“he expects that outdoor spaces, home
offices and flex spaces will continue in
the years to come, and the next wave of
projects will include multi-generational
living.”

Matthew “Matt” Emmons, CGR, president
of Emmons Construction LLC in Jenks,
OkKla., said he has seen “a steady flow of
work in all aspects of our industry.” He
said that “every sub, vendor and supplier
isas busy as they’ve ever been. I think the
concern moving forward is timing for com-
pletion and keeping quality at a premium
during all the chaos of supply chain issues
and labor shortages.”

NAHB Supports
GOP Efforts to Halt
WOTUS Rulemaking
Pending Supreme

In a move supported by
NAHB, all 50 Republican
senators have signed onto
a letter to request that the
Environmental Protection
Agency halt its “waters

of the United States”
(WOTUS) rulemaking
while the Supreme Court
considers a case brought
by Idaho couple Chantell
and Mike Sackett on the
Clean Water Act (CWA).

The Sackett case’s focus on legality of
the “significant nexus” standard used
by federal regulators to assert federal
jurisdiction over any non-navigable,
isolated, wetlands and even intermit-
tent and ephemeral streams and ditches
could have major implications for the
CWA’s permitting and enforcement
programs.

The letter states that “proceeding with
the rulemaking at this time, despite the
pending litigation and potential influ-
ential verdict, will only deepen uncer-
tainty within the regulated community.”

Like NAHB, the GOP lawmakers are
also very critical of the WOTUS rule as
itis currently proposed.

“Given the severe financial penalties
stakeholders could face for conduct-
ing standard agricultural or other land
development practices under the pro-
posed rule, family farmers and ranch-
ers are understandably alarmed by the
administration’s attempted land grab,”
the GOP lawmakers stated.

The EPA and the U.S. Army Corps of
Engineers (Corps) announced that as of
Sept. 3, the agencies have halted imple-
mentation of the Navigable Waters Pro-

Home Builders Association of West Florida | March 2022

tection Rule (NWPR) and are interpreting
WOTUS consistent with the pre-2015
regulatory regime until further notice.

This unilateral decision by the agencies
— without public input — means that
landowners must immediately follow the
federal definition of WOTUS that existed
prior to both the Trump and Obama ad-
ministration’s WOTUS rules.

While the agencies reiterated their
commitment to change the regulatory
definition of WOTUS under the CWA an-
nounced in June, that effort is expected to
take more than six months to complete.

NAHB Senior Officers, members and

HBA staff testified at a series of hearings
throughout last August and more recently
last month to voice their support for re-
taining the NWPR’s requirement that ju-
risdictional features have a direct surface
water connection to a navigable water, as
well as other readily identifiable landscape
features upon which the scope of federal
jurisdiction is based.

By contrast the proposed WOTUS rule
would revert back using the same contro-

Marketing
Publishing
Internet Services

In addition to Publishing

Magazines, We Offer Complete

Website & Newsletter Design,
Including Photography,
Copyrighting, Marketing, and
Electronic Distribution.

Advertising Bonus
All Cornerstone advertiser's will now be

featured on the RKN Pub, & Mkt. Website,

with a link to their website!

versial, cuambersome, and 1ncon51stent1y
applied “significant nexus” approach
that the Supreme Court has identified

as warranting legal review under the
Sackett case.

The regulated community faces signifi-
cant regulatory uncertainty in light of the
agencies’ decision, as sections of the pre-
2015 rules have been found unlawful by
the courts, and the guidance documents
provided by the agencies have been su-
perseded by more current guidance.

NAHB is exploring all options to limit
this federal overreach, as well as the
challenges the EPA’s and the Corps’
proposed rule’s approach will create. We
will continue to keep members updated
on further developments and provide
additional guidance once it becomes
available.

Meanwhile, builders who have received,
orare in the process of applying for fed-
eral wetlands permits or jurisdictional
determinations, are encouraged to visit
nahb.org/wotus to access NAHB’s guid-
ance to frequently asked questions to
help navigate the current landscape.
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Publishing & Marketing
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TOP 10 REASONS
TO DO BUSINESS
WITH AN ACTIVE
ASSOCIATE
MEMBER

1. They support the industry at the
local, state and national levels.

2. They volunteer time, talent and
treasure to help the
association accomplish its goals.

3. They recruit their
colleagues and business
contacts to become members.

4. They serve on committees and
councils gaining valuable networking
opportunity while helping to advance
the

association’s mission.

5. By doing so, you increase
the value proposition for all member-
ship in our HBA.

6. They are strong supporters of local
and state PACs
and BUILD-PAC.

7. They are a major source
of non-dues revenue through
sponsorships, advertising, etc.

8. As industry partners, they are a
valuable resource for business and
management tips.

9. They are heavily invested in your
business success:

You win, they win!

10. Why wouldn’t you do business
with a member?

HBA

HOME BUILDERS ASSOCIATION OF WEST FLORIDA
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community and related industries
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UNDERWOOD _ INsuRANcE&
AN DE RSON FINANCIAL SERVICES
Auto » Home ¢ Business
Ts»rs INSURANCE Life ¢ Health

ALEX Location: 2302 North 9th Avenue  Bus: 850-434-5526

NIEDERMAYER | Mail to: PO. Drawer 9578 Fax: 850-438-0330

AIP, CMIP Pensacola, FL 32513-9578 Cell: 850-572-4838
AGENT Email: alex @ underwoodanderson.com

www.underwoodanderson.com

RENEWALS FOR JANUARY

All Seasons Service Network
Ameris Bank

Architectural Concrete Designs Inc.
Avant Home Builders, Inc.

Bluelinx Corporation

Bontrager Builders Group, Inc.
Breland Homes

Classic Homes of Pensacola, LL.C
Fairway Independent Mortgage Corp.
Folkers Window Company

Gene’s Floor Covering

Heath Kelly Construction LLC

Heaton Brothers Construction Co., Inc.

Holiday Builders
Interior / Exterior Building Supply
LaCoste Construction Group, LLC

Legacy Insurance Brokers

Pelican Real Estate & Development of
NW Florida Inc

Polysurveying of Mobile, Inc
Regal CSI,LLC

Ross and Co. Real Estate Partners
Russell Home Builders

Samuel Stevens & Associates
Sandy Sansing Dealerships
Shows Construction, Inc

SNS Realty, Inc

Southeast Mortgage

Southern Brass, LLC

Terhaar & Cronley Property Co, Inc.

Timberland Contractors, Inc.

HEBA

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

#7Like us on

Facebook

Stay up-to-date on
news and events

Have access to
exclusive promotions
and giveaways

Check out polls
and fun facts

on the page

Have pictures from
HBA events?

Share them with us!
Tag yourself in our photos!

HBA

HOME BUILDERS ASSOCTATION OF WEST FLORIDA

Architectural Concepts International LLC
33 SW 12th Way, Boca Raton, FL 33486
Specializing in Car Wash Designs

Licenses: NCARB, Florida
AR-0007424, ID-0003692, CGC-008183

John Diehl - 561.613.2488

www.car-wash-architect.com | www.paintconceptsplus.com
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If you do business with previous members,

please give them a call and reinforce the value

of membership as well as the importance of

Members Doing Business with Members

April 2022

facebook.com/HBAWF

FOR FUTURE
OMING EVEN
EASE CALL TH
BA OFFICE A
50.476.0318
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/ pointSIX \

Patented Edge Swell Technology

SMALL TAPER
\ HUGE ADVANTAGE

Durastrand pointSIX sub-flooring
lets you build fearlessly, in any weather.

Proven in the Pacific Northwest, its patented tapered edge holds the line on all four edges. A proprietary blend of
resins and waxes blocks moisture, meaning sub-floors go down flat and stay that way. Engineered for strength,

durability, overall performance, and backed by our 1-year no-sand guarantee, nothing can hold you back.

1 YEAR NO-SAND GUARANTEE DURASTRAND
WWW.WESTFRASER.COM/0SB pointSIX CIAZIIITT]



