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Senate Takes Up

Broad-Based Tax Relief

for Florida’s Families

Thanks to the Florida Legislature, you could save big on
construction industry items and a lot more. The legislation results
in savings for Floridians who are preparing for the upcoming 2022 Hurricane Season and
the 2022-2023 school year, raising young children, purchasing ENERGY STAR appliances
or skilled worker tools; as well as, individuals and families enjoying outdoor activities and
events. With gas prices at an all-time high, a month-long gas tax holiday will provide relief
for every Floridian who drives a car.

SHORT-TERM BROAD-BASED SALES TAX HOLIDAYS

Establishes the 2022 Gas Tax Holiday
The legislation creates a month-long fuel tax holiday from October 1 - 31, 2022. The holiday
will reduce the tax on motor fuel by $o.25 per gallon.

Establishes the 2022 Back-to-School Sales Tax Holiday

The legislation creates a 14-day “back-to-school” sales tax holiday from July 25 - August
7,2022, for clothing, footwear, and backpacks costing $100 or less, school supplies and
learning aids costing $50 or less, and personal computers or computer-related accessories,
including non-recreational software costing $1,500 or less.

Establishes the 2022 Disaster Preparedness Sales Tax Holiday

The legislation creates a 14-day “disaster preparedness” sales tax holiday from May 2.8 -
June 10, 2022, for disaster preparedness supplies. Some examples of tax-free items include:
flashlights and lanterns costing $40 or less; radios costing $50 or less; tarps costing $100

or less; coolers costing $60 or less; batteries costing $50 or less; smoke detectors, fire
extinguishers, and carbon monoxide detectors costing $70 or less; and, generators costing
$1,000 or less. The holiday also includes a number of items related to the safe evacuation of
household pets.

Establishes the 2022 Freedom Week Sales Tax Holiday

During the week of July 1 -7, 2021, purchases of admissions to music, sporting, and cultural
events; tickets to movies and museums; single admission or season tickets to theatre and
dance performances; state park admission and annual passes; and use of fitness facilities
will be tax free. Tickets, memberships and passes, purchased during the Freedom Week
Sales Tax Holiday for use from July 1 - December 31, 2022, are tax free.

The Freedom Week Sales Tax Holiday also applies to sales of boating and water activity
supplies, camping supplies, fishing supplies, general outdoor supplies, and sports equip-
ment.

Establishes the 2022 Skilled Worker Tools Sales Tax Holiday

The legislation creates a seven-day sales tax holiday from September 3 - 9, 2022, for certain
tools used by skilled trade workers. Tax-free items include certain hand and power tools,
work boots, safety equipment, shop lights, toolboxes and belts, plumbing and electrical
equipment, and industry textbooks and codebooks.

continues on page 06
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President's Message

Senate Takes Up Broad-
Based Tax Relief for

Florida’s Families
from page 05

LONG-TERM BROAD-BASED SALES TAX RELIEF

Cuts Mobile Home Tax in Half

The bill permanently reduces state sales tax to three percent
on the sale of a new mobile home. Currently, mobile homes
are subject to a six percent sales tax and classified as tangible
personal property prior to being permanently affixed to land.

Impact-Resistant Windows, Doors, and Garage Doors
The bill creates a two-year sales tax exemption from July 1,
2022 - June 30, 2024, on the retail sales of impact-resistant
windows, doors, and garage doors. Retrofitting buildings with
impact-resistant doors can help reduce the damage caused by
hurricanes.

Children’s Clothing and Shoes
The bill creates a one-year sales tax exemption from July1,
2022 - June 30, 2023, on the retail sale of baby and toddler
clothing and shoes. This would include baby and toddler cloth-
ing primarily intended for children age five or younger. Florida
ishome to more than one million children under age five, and
welcomes nearly 600 newborns each day.

Children’s Diapers
The bill creates a one-year sales tax exemption from July 1,
2022 - June 30, 2023, on the retail sale of children’s diapers,
including single-use diapers, reusable diapers, and reusable
diaper inserts. In the first year of a child’s life, parents can ex-
pect to use approximately 3,000 diapers, or an average of eight
diapers per day.

Energy Efficient Appliances
The bill creates a one-year sales tax exemption from July1,
2022 - June 30, 2023, on the retail sale of certain ENERGY
STAR appliances including refrigerator/freezer units selling for
$3,000 or less, and water heaters, washers or dryers selling for
$1,500 or less. The federal government, through the Envi-
ronmental Protection Agency, certifies a number of products
under the ENERGY STAR program.

NAHB News

The survey was conducted by the polling 60%, respectively.
Children’s Books firm Morning Consult on behalf of NAHB. When asked about government
The bill creates a three-month sales tax exemption from May Respondents from across the policies to improve the nation’s existing
country said housing inventoryand hous- ~ housing stock, 70% of respondents said
ing affordability are a problem in their they support government spending that
city, county, state and across the country, ~ would improve the nation’s existing
with 79% citing housing affordability as a housing by incentivizing home owners

14 - August 14, 2022, on the retail sale of all children’s books.
A two-decade long study found that having a home library in-
creases children’s academic success, vocabulary development,

attention and future job attainment. problem in their state. to bring their older homes up to current
. . When asked about potential solu-  building and energy codes. Support for
Farm Trailers and Fencing tions to address affordability woes, 66% strengthening the nation’s housing infra-

The legislation creates a permanent sales tax exemption for of survey respondents said government structure remained strong even if such

fencing materials used to replace, repair or build farm fences on should provide incentives to private build- ~ spending added to the national debt, with

agricultural land. Additionally, the bill exempts all trailers used ers and developers to create more housing ~ 64% in favor.

for agricultural and farm work from sales tax. that is affordable to low- and moderate- There was also strong support
income households. for single-family homes specifically built

PROPERTY TAX RELIEF Respondents also showed sup- for rental purposes rather than for sale,
port for other federal policies to improve even among respondents who owned their

Champlain Towers Condominium Collapse housing affordability: homes. Although this concept has yet to

become a dominant market sector, only
® 61% support incentivizing home comprising about 6% of new homes built,
owners to update their olderhomes ~ most respondents said they would be

nm e ri ca ns wa nt to make them more resilient to comfortable with new single-family built-
flooding and high winds. to-rent housing constructed within a mile

= walk from their house. Another housing

Pn I I cvm a ke rs tn * 59% support incentivizing local type that received a sizable percentage of

governments to ease zoningregula-  respondents approving being built within
n “ i tions that prevent the construction 3 mile walk of their house was manufac-
ct 0 n 0 “ SI II g of more affordable housing. tured housing, or mobile homes.
) . . The nation needs more housing
ullm ® 54% said easing regulations that and Americans want the federal govern-

» . . n r a I Itv create roadblocks to the construc- ment to support more new home produc-
event” as a calamity or misfortune not caused by the property tion of accessory dwelling units, tion. With housing affordability on the de-
owner. If a residential property is rendered uninhabitable for . . suchas in-law suites and tinyhomes,  .jine and families looking ahead to another
30 days or more, the owner may be refunded a portion of their Americans over Whelmlngly would be helpful. year of spending more time at home due to

The bill creates s.197.3195, F.S., to provide tax relief homeown-
ers affected by a sudden and unforeseen collapse of a residential
building. The bill requires the tax collector to abate all taxes for
destroyed parcels, and the property appraiser must notify the
owners of the abatement.

Residential Property Rendered Uninhabitable Due to a
Catastrophic Event

The bill creates s.197.319 F.S., to provide for the prorated refund
of property taxes on residential properties rendered uninhab-
itable by a catastrophic event. The bill defines “catastrophic

; inhabitable. expressed their support of h i ic, th f
property taxes for the time the property was uninhabitable gol‘)rernment initiagges to In addition to citingan urgent ; Oe;rcl);gic::gpiiréifmlc, the need for more
. . . ) e - need for increased housing affordability ’ .
Property of Widows, Widowers, Blind, and Totally and Per facilitate the productlon of across the country, respondents were in NAHB encourages policymakers

to support policies that will enable build-

o . s . h : o ers to produce more housing - whether
agreeing in a recent survey densityhomes in their own communities. single-family dwellings, condominiums,
that policymakers should Mid-rise condo building with units for mobile homes or townhomes - and to
factor in housing affordabil- sale,a two-story apartment building provide the American dream of homeown-

with units for rent, and new townhomes . . . .
ity when considering new for sale all garnered solid support from ership and improved housing opportunity
to more families.

legislation and regulations. current home owners, at 40%, 55% and

e more housing, with 82% favor of building lower-cost and higher-
Since 1885, the Florida Constitution has provided a specific

exemption for the property of widows and those who are totally
and permanently disabled. The bill increases from $500 to
$5,000 the value of property exempt from ad valorem taxation
for residents who are widows, widowers, blind, or totally and
permanently disabled.

Property of Deployed Service Members

The Florida Constitution grants a property tax exemption for
military service members during the time they are deployed
on active duty outside the United States. The bill expands the
number of active deployments that qualify for the exemption
by including military operations unclassified by the federal

TOP 10 REASONS TO DO BUSINESS WITH AN ACTIVE ASSOCIATE MEMBER

1. They support the industry at the local, state 4. They serve on committees and councils gaining 7. They are a major source of non-dues reve-

government in the last year. and national levels. valuable networking opportunity while helping to  nue through sponsorships, advertising, etc.
advance the association’s mission.
2. They volunteer time, talent and treasure to 8. As industry partners, they are a valuable
help the association 5. By doing so, you increase the value proposition  resource for business and management tips.
accomplish its goals. for all membership in our HBA.
9. They are heavily invested in your business

3. They recruit their colleagues & business 6. They are strong supporters of success: You win, they win!
contacts to become members. local and state PACs and BUILD-PAC.

10. Why wouldn’t you do business with a

member?
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What First-Time Buyers
Want in a Bathroom

Among first-time buyers,
both a shower stall and tub
in the primary bath ranked
as the most popular of the
18 bathroom features listed
in the NAHB study, What
Home Buyers Really Want,
2021 Edition. The study
asked first-time, as well as
repeat, home buyers to rate
the kitchen features on the
following, four-tier scale
(which emphasizes how a
feature influences the buyer’s
purchase decision).

The graph to the right shows how first-
time buyers rated the bathroom features,
sorted in descending order of percentage
rating the features essential or desirable.
Last Friday’s post included a similar chart
for kitchen features. A slightly earlier post
discussed the most popular of all 200-plus

home and community features covered in
the study among first-time buyers.

At the top of the bathroom graph, 72
percent of first-time buyers rated both a
shower stall and tub in the primary bath
essential or desirable, followed closely by
alinen closet, rated essential or desirable

bathroom graph, 72 percent of first-time
buyers rated both a shower stall and tub

in the primary bath essential or desirable,
followed closely by a linen closet, rated
essential or desirable by 70 percent. After
the top two, 67 percent of first-time buyers
rated a private toilet compartment es-
sential or desirable, followed by 65 percent
for awhirlpool tub. Next comes a group of
bathroom features rated essential or desir-
able by 62 percent of first-time buyers: a
double vanity, multiple shower heads, a
granite vanity and body spray panels.

The list of the most popular bathroom
features is generally similar for both first-
time and repeat buyers. To the extent
there are differences, they show up at the
low end of the scale, among the relatively
less popular kitchen features. Although 27
percent of both first-time and repeat buy-
ers say they “Do Not Want” to have only a
shower stall in the primarybath (i.e., are
unlikely to buy a home that doesn’t also
have a tub), repeat home buyers are con-
siderably more likely to say they “Do Not
Want” the other features at the bottom of
the chart.

For example:

¢ 37 percent of repeat buyers “Do
Not Want” a bidet (compared to 27
percent of first-time buyers)

e 22 percent of repeat buyers “Do
Not Want” color (as opposed to
white) toilet, tubs & sinks (compared
to 12 percent of first-time buyers);

¢ 29 percent of repeat buyers “Do
Not Want” a skylight in the primary
bath (compared to 17 percent of
first-time buyers).

by 70 percent.
These also
ranked as the two
most popular
bathroom fea-
tures among re-
peat buyers, but
inreverse order
(with 77 percent
of repeat buyers
rating the linen
closet essential
or desirable,
compared to 72
percent for the
shower stall-tub
combination).

Atthe top of the

Home Builders Association of West Florida | May/June 2022

e 42 percent of repeat buyers “Do
Not Want” dual toilets in the primary
bath (compared to 29 percent of
first-time buyers)

¢ 34 percent of repeat buyers “Do
Not Want” His & Hers baths (com-
pared to 22 percent of first-time buyers)

May/June 2022 | www.westfloridabuilders.com
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Remodeling Market
Remains Stahle

Year-over-Year

The National Association

of Home Builders (NAHB)
released its NAHB/Westlake
Royal Remodeling Market
Index (RMI) for the first
quarter, posting a reading

of 86, which remained un-
changed compared to the
first quarter of 2021. The finding

isa signal of residential remodelers’ con-
fidence in their markets, for projects of all
sizes.

NEXT To advertise, call
CORNERSTONE J uly 2022 Richard Nicholson
ISSUE: 561.843.5857

RKNICHOLSON.COM
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“Business remains strong for most remod-
elers at the beginning of 2022,” said NAHB
Remodelers Chair Kurt Clason, a remod-
eler from Ossipee, N.H. “However, a few
are starting to report that customers are
reluctant to move forward on projects due
to the delays and higher costs caused by
supply chain problems.”

The NAHB/Westlake Royal Remodeling
Market Index RMI survey asks remodelers
to rate five components of the remodeling
market as “good,&rdquo “fair&rdquo or
“poor.” Each question is measured ona
scale from o to 100, where an index num-
ber above 50 indicates that a higher share
view conditions as good than poor.

The Current Conditions Index is an aver-
age of three components: the current
market for large remodeling projects,
moderately-sized projects and small
projects. The Future Indicators Index is an
average of two components: the current
rate at which leads and inquiries are com-
ingin and the current backlog of remodel-
ing projects. The overall RMI is calculated
by averaging the Current Conditions Index
and the Future Indicators Index. Any num-
ber over 50 indicates that more remodel-
ers view remodeling market conditions as
good than poor.

The Current Conditions Index averaged
89, remaining unchanged compared to the
first quarter of 2021. The component mea-
suring large remodeling projects ($50,000
or more) rose four points to 89, while the
component measuring moderately-sized
remodeling projects (at least $20,000 but

less than $50,000) fell one point to 89, and
the component measuring small remodel-
ing projects (under $20,000) declined by
two points to 90.

The Future Indicators Index edged down
two points to 82 compared to the first
quarter of 2021. The component measur-
ing the current rate at which leads and
inquiries are coming in fell six points to
80, while the component measuring the
backlog of remodeling jobs increased two
points to 84.

“An overall RMI of 86 indicates positive re-
modeler sentiment and is consistent with
NAHB’s projection of moderate growth

in the remodeling market for 2022,” said
NAHB Chief Economist Robert Dietz.
“Nevertheless, rising interest rates and
the high cost of materials are significant
headwinds to the remodeling industry and
the housing industry at large.”

The NAHB/Westlake Royal Remodeling
Market Index RMI was redesigned in 2020
to ease respondent burden and improve
its ability to interpret and track industry
trends. As a result, readings cannot be
compared quarter to quarter until enough
dataare collected to seasonally adjust

the series. To track quarterly trends, the
redesigned RMI survey asks remodelers
to compare market conditions to three
months earlier, using a “better,” “about the
same,” “worse” scale. Seventy-two per-
cent of respondents said the remodeling
market is “about the same” as it was three
months earlier.

Stay up-to-date on
news and events

Have access to
exclusive promotions
and giveaways

Check out polls
and fun facts

on the page

Have pictures from
HBA events?

Share them with us!
Tag yourself in our photos!

facebook.com/HBAWF

GeT INVOLVED IN
HBA CounciLs AND
COMMITTEES!

Sales & Marketing Council
Meets Monthly

Tradesman Council
Meets Monthly

HBA Ambassadors
Meets Monthly 2nd
Tuesday of each month

Board of Directors
Meets Monthly 3rd
Tuesday of each month
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HBAWEF Spring Golf
Tournament 2022

The HBA’s Spring Golf Classic was a huge success! Thank you to the Ambassador’s
Committee, led by Suzanne Pollard Spann, who assisted the HBA’s Vicki Pelletier in
putting on such a fun event. A special thank you to the staff at Scenic Hills for making
this all possible, Rick Gorman and Brandon Nelson and their team for doing such an
amagzing job for us. Our Sponsors are the best and we truly appreciate their support

of the Home Builders Association of West Florida.

THANK YOU TO OUR SPONSORS!

EVENT SPONSORs

Builders First Source

Harvesters Credit Union

GOLD SPONSORS
Bay Area Graphics
D.R.Horton

Swift Supply

Hancock Whitney

Blue Coral Fabrication & Design
Sherwin-Williams

Secured Roofing

Florida Insurance Agency
Sunfarm Energy

Gulf Breeze Natural Gas
PolySurveying

Lennar

12

HOLE SPONSORS
Gulf Coast Insurance

Secured Roofing

Fairway Independent Mortgage
Homebridge Financial Services
Sunfarm Energy

Lennar

Anniemac Home Mortgage
Harvesters Credit Union
Sunbelt Title Agency

Tool Expo

Hancock Whitney

Swift Supply

Community Bank

D.R. Horton

Blue Coral Fabrication & Design
Bay Area Printing & Graphics
Builders First Source

Polysurveying

SWAG BAG SPONSOR
Southeast Mortgage

BREAKFAST SPONSOR
Clear Title Of Northwest Florida, LL.C

LUNCH SPONSOR

Cornerstone Mortgage Solutions, LLC
Firehouse Subs Will Be Delivered At Noon And
Available At Ambassador Tent

BEVERAGE CART SPONSORS
University Lending

Performance Personnell Services

COURSE CONTEST
Longest Drive - Supreme Lending

Closest to Pin - Supreme Lending
Longest Putt - Home Mortgage Of
America

DOOR PRIZES

Lacoste Construction

Kjm Surveying, Inc

Southeast Mortgage

Tool Expo

Adoor Properties

Centennial Bank

Supreme Lending

Sherwin Williams

Home Builders Association of West Florida | May/June 2022
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THANK YOU TO THE AMBASSADOR
COMMITTEE/GOLF COMMITTEE
FOR PUTTING THIS GREAT EVENT
TOGETHER

Suzanne Pollard-Spann
Ambassador Chair
Legacy Insurance Brokers

Marty Rich
University Lending Group

Tanya Underwood
Emerald Coast Granite and Tile

Katie Musick
Supreme Lending

Stacey Rising
Better Homes and Garden Real
Estate

Jenifer Taylor Suarez
Better Homes and Garden Real
Estate

Zach Noel
Clear Title of Northwest Florida

Donna Pruitt
Legacy Insurance Brokers

Patti Hall
Flip Flop Publishing and Promotions

Kimberly Anderson
Sunbelt Title

Kristi McLaughlin Bell
BanCorp South

Keith Branch
Good Foundations, Inc

Tonua Branch
Good Foundations, Inc

Selena Emerson
Clear Title of Northwest Florida

More Pictures on Page 14
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HBAWF Spring Golf
Tournament 2022

From Page 13
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Single-Family Permits
Decline in March as
Affordability Woes Continue

The single-family housing market continued
to show signs of softening in March as per-
mits and starts declined due to rising mort-
gage interest rates and ongoing supply chain
bottlenecks that continue to delay construc-
tion projects and raise home building costs.

16

Due to strong multifamily production, overall housing starts
increased 0.3% to a seasonally adjusted annual rate of 1.79 million
units, according to a report from the U.S. Department of Housing
and Urban Development and the U.S. Census Bureau.

The March reading of 1.79 million starts is the number of housing
units builders would begin if development kept this pace for the
next 12 months. Within this overall number, single-family starts
decreased 1.7% to a1.20 million seasonally adjusted annual rate.
The multifamily sector, which includes apartment buildings and
condos, increased 4.6% to an annualized 593,000 pace.

“Higher mortgage interest rates and rising construction costs

are pricing buyers out of the market, and these higher costs are
particularly hurting entry-level and first-time buyers,” said Jerry
Konter, chairman of the National Association of Home Builders
(NAHB) and ahome builder and developer from Savannah, Ga.
“Policymakers must address building supply chain disruptions to
help builders bring down construction costs and increase produc-
tion to meet market demand.”

“The shift in affordability can be seen in the March data with
strength for multifamily construction and some weakness for
single-family permits,” said NAHB Chief Economist Robert
Dietz. “Our builder surveys show that confidence levels in the
single-family market have declined for four straight months as
affordability conditions continue to worsen, and this is a sign that
single-family production will face challenges moving forward.”

On aregional and year-to-date basis, combined single-family and
multifamily starts are 17.3% higher in the Northeast, 6.6% higher in
the Midwest, 11.2% higher in the South and 7.5% higher in the West.

Home Builders Association of West Florida | May/June 2022

Overall permits increased 0.4% to a1.87 million unit annualized
rate in March. Single-family permits decreased 4.8% to a1.15 mil-
lion unit rate. Multifamily permits increased 10.0% to an annual-
ized 726,000 pace.

Looking at regional permit data on a year-to-date basis, permits
are 5.5% higher in the Northeast, 4.0% higher in the Midwest, 7.5%
higher in the South and 4.9% higher in the West.

Single-family permits authorized but not started stood at 149,000
and are up 14.6% year-over-year as higher construction costs and
material delays slow previously permitted projects.

||| ratwrestory |||

If you do
business

with previous members,
please give them a call and
reinforce the value of
membership as well as the

importance of

Members Doing

Business
with Members

July 2022
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Rapidly rising interest
rates combined with ongo-
ing home price increases
and higher construction
costs continue to take a toll
on builder confidence and
housing affordability.

Builder confidence in the market for newly
built single-family homes moved two
points lower to 77 in April, according to
the National Association of Home Build-
ers (NAHB)/Wells Fargo Housing Market
Index (HMI) released today. This is the
fourth straight month that builder senti-
ment has declined.

“Despite low existing inventory, build-
ersreport sales traffic and current sales
conditions have declined to their lowest
points since last summer as a sharp jump
in mortgage rates and persistent supply
chain disruptions continue to unsettle the

housing market,” said NAHB Chairman
Jerry Konter, a builder and developer from
Savannah, Ga. “Policymakers must take
proactive steps to fix supply chain issues
that will reduce the cost of development,
stem the rise in home prices and allow
builders to increase production.”

“The housing market faces an inflec-

tion point as an unexpectedly quick rise
ininterest rates, rising home prices and
escalating material costs have significantly
decreased housing affordability condi-
tions, particularly in the crucial entry-level
market,” said NAHB Chief Economist
Robert Dietz.

Mortgage interest rates have jumped more
than 1.9 percentage points since the start
of the year and currently stand at 5%, the
highest level in more than a decade.

Derived from a monthly survey that NAHB
has been conducting for more than 35

Building Materials Prices Start
2022 with 8% Increase

According to the latest Pro-
ducer Price Index (PPI) re-
port released by the Bureau
of Labor Statistics, the prices
of goods used in residential
construction ex-energy (not
seasonally adjusted) climbed
1.4% in March, following an up-
wardly revised increase of 2.2% in February
and 4.1% in January. This adds up to an 8%

jump in building materials prices since the
start of 2022.

Building materials prices increased 20.4%
year over year and have risen 33% since the
start of the pandemic.

The price index of services inputs to
residential construction registered even
steeper increases, rising 3.2% in March,
5.1%in February and 6.2% in January. Asa
result, the price index of services used in
home building (including trade services,

transportation and warehousing) went up
15.2% since the start of the year. The index
increased 18.5% year over year.

Since the start of the pandemic, services
prices are now 39% higher.

Here’s how PPI for individual materials
have shifted during this timeframe:

o Softwood lumber increased 6%
(seasonally adjusted) in March fol-
lowing a 2.6% increase in February
and 25.6% jump in January. As are-
sult, the index increased 36.7% over
the first three months of 2022. Since
reaching its most recent trough in
September 2021, prices have almost
doubled, rising 90.4%.

o Gypsum products increased 1.6%
(seasonally adjusted) in March.
Gypsum products prices are 20.8%
higher year over year.

years, the NAHB/Wells Fargo HMI gauges
builder perceptions of current single-
family home sales and sales expectations
for the next six months as “good,” “fair”
or “poor.” The survey also asks builders to
rate traffic of prospective buyers as “high
to very high,” “average” or “low to very
low.” Scores for each component are then
used to calculate a seasonally adjusted
index where any number over 50 indicates
that more builders view conditions as good
than poor.

The HMI index gauging current sales
conditions fell two points to 85 and the
component charting traffic of prospective
buyers posted a six-point decline to 60.
The gauge measuring sales expectations in
the next six months increased three points
to 73 following a 10-point drop in March.

Looking at the three-month moving aver-
ages for regional HMI scores, the North-
east posted a one-point gain to 72 while the
Midwest dropped three points to 69, the
South fell two points to 82 and the West
edged one-point lower to 89.

o Ready-mix concrete came down
0.6% (seasonally in March butre-
mains elevated after climbing over
the prior 13 months. It is 9% higher
compared to the January 2021 read-
ing.

o Steel products, in contrast,
declined 4.9% (not seasonally
adjusted) in March — the third
consecutive monthly decrease after
record-breaking increases over the
prior 15 months. Although the first
three months of 2022 have been
good months for the cost of deriva-
tive steel products, the price index
more than doubled since the start of
the pandemic.
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Recession Risks are Rising

NAHB Chief Economist Robert Dietz recently provided this housing
industry overview in the bi-weekly e-newsletter Eye on the Economy.

Rising mortgage interest rates, spurred by

expected, significant tightening of monetary
policy by the Federal Reserve, will aggravate
housing affordability challenges in 2022. This

is particularly the case for prospective first-time home buyers,
who face higher costs and elevated home prices without the ben-
efit of gains in home equity and household wealth possessed by
existing home owners.

Similar to what occurred in 2018, higher mortgage rates will slow
sales and construction in an otherwise positive demand-side envi-

ronment. For example, in the March NAHB/Wells Fargo Housing
Market Index reading of builder sentiment, the measure of future
sales expectations fell a notable 10 points for the month.

Since the start of the year, the average 30-year fixed-rate mortgage
increased from 3.1% to 4.67% by the end of March — the fastest
rate increase in percentage terms in decades. New home sales in
Februaryreflect the impact of only about half of this expansion
for mortgage rates. Nonetheless, sales slipped 2% from January to
February, registering a 772,000 seasonally adjusted annual rate.
This is 6.2% lower than a year prior, with pricing up 10.6% year-
over-year.

Itis worth noting that some of this sales decline is due to builders
deliberately slowing sales to help counterbalance supply-chain
delays. Inventory is balanced at a 6.3-month supply, with the num-
ber of new single-family homes available for purchase (whether
started or completed construction) up 33% over the last year. Be-
cause of the acceleration of sales in late 2020 and the correspond-
ing gains in housing starts, net residential construction jobs have
increased by 103,000 over the last year, with an almost 11,800 gain
in March alone. The unemployment rate for construction workers
isatalow 4.8%. Due to the skilled labor shortage, wages are up 6%
year-over-year as of March. There are now 381,000 open, unfilled
positions in the construction sector.

Higher inflation and business costs, combined with increasing
interest rates, tightened monetary policy and waning fiscal stimu-
lus, will slow overall economic growth in 2022. While most fore-
casters, including NAHB, do not predict a recession during 2022,
the risk of arecession next year is rising. The Fed's intended ag-
gressive policy path for higher rates would guarantee an economic
slowdown and risk an outright recession in 2023. To engineer a
soft landing, tightened monetary policy must be complemented
with fiscal and regulatory policy that helps ease the economy’s
myriad supply-side challenges.
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Architectural Concepts International LLC
33 SW 12th Way, Boca Raton, FL 33486
Specializing in Car Wash Designs

Licenses: NCARB, Florida
AR-0007424, ID-0003692, CGC-008183

John Diehl - 561.613.2488

www.car-wash-architect.com | www.paintconceptsplus.com

MEMBERSHIP RENEWALS
ASSOCIATES Timberwolf LLC
dba Windows Plus Pensacola
Accelerated Communications .
and Construction Trustmark National Bank
Alyssa’s Etc. W. R. Taylor & Co.

American Concrete Supply Inc
Baily Testing

Biome Consulting Group Inc
Coastal Pile Driving, Inc
Compass Solar Energy

Cotton Real Estate, Inc.

Emerald Coast Granite & Tile
EW Bullock

Flow Control Plumbing, LLC
Gulf Coast Insurance Inc
Hammond Engineering, Inc.
Hudson Peden and Associates, LL.C
Hy-Lite, a U.S. Block Windows Company
James Hardie

Kuhn Realty

Legacy Cabinets

Live Oak Landscape, Inc

Massey Glass LLC

Merrill Parker Shaw, Inc.

Navarre Lumber & Supply

Olde City Developers, LLC
Panhandle Elevators, Inc.
Pensacola Ready Mix

Pinnacle Cabinets & Closets, LLC
Scenic Hills Country Club

Stone Age, LLC

BUILDERS

BRM Residential Homes

DSLD Homes Florida, LLC

J. Taylor Homes, Inc.

Jerry Morrell Construction, Inc.
Kevin Russell Builders
Panhandle Homes, Inc

Reese Construction Services Inc
Robert Stuck Construction Inc
Signature Homes, LLC

Venture Construction
‘Whitworth Builders, Inc.
YRR, LLC

Home Builders Association of West Florida | May/June 2022

Stay up-to-date on
news and events

Have access to
exclusive promotions
and giveaways

Check out polls
and fun facts

on the page

Have pictures from
HBA events?

Share them with us!
Tag yourself in our photos!

facebook.com/HBAWF

FoRr FUTURE
OMING EVEN
EASE CALL TH
BA OFFICE A

50.476.031

July 2022
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In construction, a spike is a steel object
that is essential to making a building
strong. Asin construction, the HBA

of West Florida sees a Spike as some-

one that works to keep our association
strong. Spikes work on the recruitment
and retention of members in addition to
keeping members active with the associa-
tion. Anyone is eligible for Spike status.
On Spike credit is awarded for each new
member recruited and an additional credit
is awarded for that new member’s renewal
on or before their anniversary date. If you
help to retain a member, you are eligible to
receive a half point for each member.

Spike Club Levels

Spike Candidate
Blue Spike

Life Spike

Green Spike

Red Spike

Royal Spike

Super Spike
Statesman Spike
Grand Spike
All-Time Big Spike

1-5 credits
6-24
25-49
50-99
100-149
150-249
250-499
500-999
1000-1499
1500+

Spike Club Members and their credits

as of 03/31/2022.
Statesman Spike
Harold Logan

Super Spike
Rod Hurston
Jack McCombs

Royal Spike

Rick Sprague

Edwin Henry

William “Billy” Moore
Bob Boccanfuso

Red Spike
Charlie Rotenberry
Oliver Gore

Ron Tuttle

Ricky Wiggins

2c

500 Credits
524

250 Credits
426

300.5

150 Credits
208

200.5

177.5

165

100 Credits
150

114

108

100.5

Green Spike
David Holcomb
Newman Rodgers IV
Doug Sprague
Kenneth Ellzey, Sr.
Russ Parris

Paul Stanley

Bob Price, Jr.

Blaine Flynn
Thomas Westerheim
Wilma Shortall

Darrell Gooden

Life Spike

Bill Daniel

John Hattaway
Doug Whitfield
Garrett Walton
Luke Shows

Steve Moorhead
Suzanne Pollard-Spann
Brent Woody
Karen Pettinato
Larry Hunter
Amir Fooladi

Lee Hudson
Taylor Longsworth
Doug Herrick
Lorie Reed

Dean Williams
Martin Rich
William Merrill
Alton Lister
Milton Rogers
Bruce Carpenter
Bill Batting

Rick Faciane

Alex Niedermayer
Kevin Ward

Kim Cheney

Spike Credits
Shelby Johnson
Mary Jordan
Kevin Russell
James Cronley

Rodney Boutwell

50 Credits
97
96
88.5
80
72
67.5
59
58
555
50.5
50.5
25 Credits
48
43
41
32
25.5
22
25
21
19.5
19
18
18
18
15.5
15
14.5
14
14
13.5
13.5
12.5
11.5
11

11

11.5
10

9:5
9:5
8.5
8
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ADVERTISER’S INDEX

Alpha Closets 23
850.934.9130

Alpha Closets.com

leslie@alphaclosets.com

Architectural Concepts International, LLC 20
0561.613.2488

jrd@paintconceptsplus.com
paintconceptsplus.com

Florida Home Builders Insurance 19
0 888.513.1222
fhbi.com

Home Mortgage of America, Inc 17
0 850.316.4123
bcarpenter @hmoai.com

Maverick Builders 09
0 866.440.7271

¢ 904.613.1442

dwenzel @maverickbuilders.com
maverickbuilders.com

Pensacola Energy 02
0 850.436.5050
espnaturalgas.com

Rew Building Materials, Inc. 16
0 850.471.6291

¢ 850.259.7756

bbatting@rewmaterials.com

ecbmfl.com

RKN Publishing and Marketing 20
561.843.5857

rknichent@aol.com

rknicholson.com

Tubs and More 10
0 800.991.2284
0954.423.2250
dougstubs.com

Underwood Anderson Insurance 20
0 850.434.5526

¢ 850.572.4838

Alex Niedermayer, AIP, CMIP Agent
alex@underwoodanderson.com
underwoodanderson.com

warren wight - graphic designer 20
407.920.1478
warren@warrenworld.com
warrenworld.com

West Fraser Back Cover
westfraser.com/osb

Please Support

Our Advertisers!
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Gold Sponsor for the 2020 Dream Home
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